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                           Topic of the week: (Click for details) 

Who are we?  

Gilani’s Gallopedia is a weekly digest of opinions in a 
globalized world. It provides a one window access to 
Global Opinion Polls on a weekly basis. It is produced 
by a team of researchers led by Dr. Ijaz Shafi Gilani, 
and is a not for profit public service. It is co-edited by 
Mohammad Zubair and Sara Salam. 
 

Our name reflects the rapid pace at which global polls 
are brought to the community of pollsters and other 
interested readers. Gilani’s Gallopedia is not related to 
any polling agency and makes its selection from any 
publically available poll based on its relevance to our 
reader’s interests. Over the years it has reported polls 
conducted by over 350 agencies and institutions.  
 

Contact Details: 
Sara Salam 
Assistant Manager 
Gilani Research Foundation 
Email: sara.salam@gilanifoundation.com 
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Asia zone 
MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA; EAST ASIA 

 

 SOUTHEAST ASIA 

266-1 Net Personal Optimism at high +29; Net Economic Optimism at very 

high +19 (Click for Details) 

(Philippines) The Fourth Quarter 2012 Social Weather Survey, conducted from 

December 8-11, 2012, found 37% of adults expecting their personal quality of life to 

improve in the next 12 months ("Optimists"), and 8% expecting it to get worse 

("Pessimists"), for a Net Personal Optimism (the difference of Optimists over 

Pessimists) of +29 -- classified by SWS as high. (SWS) 
March 08, 2013 
3.1 Economy » Perceptions on Performance/ Well-Being 
 

  Africa zone 
 WEST AFRICA; EAST AFRICA; CENTRAL AFRICA;  

 SOUTHERN AFRICA 
 

 

 

 SUB-SAHARAN AFRICA 

266-2 The President's approval rating increases by 4 points for the month of February 

(Click for Details) 
(Nigeria) A recent survey reveals that more than 5 in 10 Nigerians (54%) approve the 

performance of President Goodluck Jonathan for the month of February 2013; marking a 4-

point increase from his rating for January 2013. (NOI) 

March 05, 2013  
1.2 Domestic Politics » Performance Ratings 
1.3 Domestic Politics » Governance 
 

Euro Americas zone 
 EAST EUROPE, WEST EUROPE; NORTH AMERICA; 

LATIN AMERICA &  AUSTRALASIA 

EUROPE 

 EAST EUROPE 

266-3 Those Inconsistent Shoppers-2 (Click for Details) 

(Russia) When it comes to choosing grocery brands, the opinions of Russians are divided: 39% of respondents 

revealed that they prefer the same brands that they had chosen at some point in the past, while 41% of the 

sample, the contrary, declared that they enjoy trying out new brands. (Romir) 

http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-1
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-2
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-3
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February 28, 2013 
3.2 Economy » Consumer Confidence/Protection 
4.7 Society » Morality, Values & Customs / Lifestyle 

 

 WEST EUROPE 

266-4 Eurobarometer: Women in Developing Countries (Click for Details) 

There is a large degree of agreement in the EU regarding the positive effect of gender equality on the way that 

societies function with the highest results being observed in Sweden, the Netherlands and Romania (all 96%) 

and the lowest results in Latvia, Slovenia (both 87%) and Estonia (86%). (TNS Political & Social) 

March 2013 
4.5 Society » Gender Issues 

 

266-5 Sarkozy comeback (Click for Details) 

(France) A majority (56%) of people in France believe former French 

president Nicolas Sarkozy, who was defeated by current President 

François Hollande in May, will make a return to politics in 2013. This was the 

view amongst a majority of voters of all political persuasions, and was held 

most strongly (68%) by those who support Mr Sarkozy’s centre-right UMP 

party. (YouGov) 

March 07, 2013  
1.4 Domestic Politics » Political Parties 

 

266-6 Economic optimism at 2-year high (Click for Details) 

(UK) Increased optimism over house prices in February spurred economic confidence to its highest level since 

June 2010, according to YouGov’s latest Household Economic Activity Tracker (HEAT). (YouGov)  

March 05, 2013 
3.1 Economy » Perceptions on Performance/ Well-Being 

 

266-7 Fears of an Imminent Terrorist Attack Subside in Britain (Click for Details) 

(UK) Al-Qaeda and other Islamic-based terrorist groups remain a concern for more than two thirds of 

respondents. People in Britain are not as worried about facing terrorism as they were three years ago, a new 

Angus Reid Public Opinion poll has found. (Angus Reid) 

March 04, 2013 
2.4 Foreign Affairs & Security » Terrorism 

 

AMERICAS 

 NORTH AMERICA 

266-8 Obama Job Approval Takes Brief Hit from Budget Sequester (Click for 

Details) 
(USA) President Obama appears to have taken a noticeable, yet brief, hit in 

public support coinciding with the federal budget sequester that took effect 

March 1. He averaged 49% approval for the week ending March 3, down from 

51% the prior week. (Gallup USA)  

March 5, 2013 
3.3 Economy » Employment Issues  

 

http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-4
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-5
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-6
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-7
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-8
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266-9 As Sequestration Starts, Americans Unsure of Consequences (Click for Details) 

In the initial days after the budget sequester went into effect, a majority (51%) of Americans say they don't 

know enough to judge whether the automatic cuts in the budget put in place last Friday are a good or a bad 

thing for the country. The remainder tilts toward negative evaluations of the sequestration's impact on the 

country, by 30% to 18%. Similarly, the majority of Americans don't yet have enough information to judge 

sequestration's impact on themselves personally, but among those who do, the tilt is negative, by 26% to 17%. 

(Gallup USA) 

March 4, 2013 
3.9 Economy » Financial systems & Institutions 

 

266-10 Asian-Americans Solidly Prefer Democrats (Click for Details) 

Asian-Americans -- who were a key part, if sometimes overlooked, of President 

Barack Obama's 2012 electoral coalition -- solidly back the Democratic Party, 

with 57% identifying as or leaning Democratic, compared with 28% identifying 

as or leaning Republican. Thirteen percent are "pure" independents. (Gallup 

USA) 

March 4, 2013 
1.4 Domestic Politics » Political Parties 

 

266-11 Most in U.S. Back Funding for Sexual Violence Victims (Click for Details) 

(USA) More than eight in 10 Americans agree with the basic tenets of the Violence against Women Act, 

which Congress recently voted to reauthorize and President Barack Obama signed into law on Thursday. 

Specifically, 82% say that, if given the opportunity, they would vote "for" a law that provides "federal funding 

for programs that assist victims of crimes against women, and help in the prosecution of sexual assault and 

domestic abuse." Sixteen percent would vote "against" such a law. (Gallup USA)  

March 8, 2013 
4.9 Society » Justice 
4.12 Society » Crime 

 

266-12 Americans Least Favorable Toward Iran (Click for Details) 

Nearly nine in 10 Americans have an unfavorable view of Iran, making 

it the worst rated country out of 22 asked about. Seven other countries -- 

Libya, Iraq, Afghanistan, the Palestinian Authority, Syria, Pakistan, and 

North Korea -- also receive unfavorable ratings of 70% or more. Eighty 

percent or more of Americans have favorable images of Canada, Great 

Britain, Germany, and Japan. (Gallup USA) 

March 7, 2013 
2.7 Foreign Affairs & Security » Muslim World   

 

266-13 U.S. Catholics See Sex Abuse as the Church’s Most Important Problem, Charity as Its Most 

Important Contribution (Click for Details) 

As the Roman Catholic Church prepares for a conclave to elect a new pope, Catholics in the United States 

tend to view the scandal over sex abuse by clergy as the most important problem facing their church today. 

(Pew Research Center) 

http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-9
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-10
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-11
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-12
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-13
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March 6, 2013 
4.1 Society » Religion 
 

266-14 In U.S., Government Hiring Levels Modest Before Sequester (Click for Details) 

Government job creation in the U.S. was modest at +3 in February, before the sequester -- essentially 

unchanged from +4 in January. At the same time, nongovernment job creation improved slightly to +21 last 

month from +18 in January. (Gallup USA) 

March 6, 2013 
3.3 Economy » Employment Issues  

 

266-15 Closing the Digital Divide: Latinos and Technology Adoption (Click for Details) 

Latinos own smartphones, go online from a mobile device and use social networking sites at similar—and 

sometimes higher—rates than do other groups of Americans, according to a new analysis of three surveys by 

the Pew Research Center. (Pew Research Center)  

March 7, 2013 
4.6 Society » Media/ New Media 

 

266-16 Most Americans Face Financial Hardship Due to High Fuel Prices (Click for 

Details) 
(USA) Many adults in the United States are experiencing problems due to rising gas 

prices, and most think this is an issue that could be abetted by the president, a new 

Angus Reid Public Opinion poll has found. Almost two thirds of respondents think 

President Obama can do something to lower the price of gas in the United States. 

(Angus Reid) 

March 07, 2013  
3.4 Economy » Inflation 

 

 LATIN AMERICA 

266-17 Fewer Mexicans Report Presence of Gangs and Drug Sales (Click for 

Details) 
(Mexico) Thirty-six percent of Mexicans report that gangs are present in their 

neighborhoods and 25% say illicit drug trafficking or drug sales take place 

there, according to a Gallup survey conducted in December 2012. Mexicans 

are now less likely to report the presence of gangs and drug trafficking in their 

vicinity than in 2011 and are considerably less likely to say these things are 

happening than in 2007 when former Mexican President Felipe Calderon's 

crackdown on the drug cartels started. (Gallup USA) 

March 6, 2013 
4.12 Society » Crime 
4.13 Society » Social Problems  

 

 AUSTRALASIA 

266-18 New Zealanders choose to travel internationally (Click for Details) 

(New Zealand) More New Zealanders are sidestepping bricks-and-mortar travel 

agents and booking their overseas holidays online, the Roy Morgan Holiday 

Tracking Survey shows. For the twelve months to December 2012, 65% of overseas 

http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-14
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-15
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-16
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-17
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-18
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travellers booked on the Internet, up from 53% in December 2007. (Roy Morgan) 

March 08, 2013  
4.7 Society » Morality, Values & Customs / Lifestyle 

 

266-19 McDonald’s still the burger kings in a declining market (Click for Details) 

(Australia) Fast food’s popularity is slowly waning, with 56% of Australians aged 14+ visiting a Quick 

Service Restaurant in an average four-week period in the year ending December 2012 — down from 60% in 

the year to December 2008. McDonald’s has maintained a comfortable lead as the most visited Quick Service 

Restaurant over this five-year period, with visitation unchanged at 31%. (Roy Morgan)  

March 08, 2013 
4.7 Society » Morality, Values & Customs / Lifestyle 
4.11 Society » Health 
 
 
 

Topic of the week: 
McDonald’s still the burger kings in a declining market  

This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent 
topical issue requires special attention. 

 

March 08, 2013  

Fast food’s popularity is slowly waning, with 56% of Australians aged 14+ visiting a Quick 

Service Restaurant in an average four-week period in the year ending December 2012 — 

down from 60% in the year to December 2008. 

 

McDonald’s has maintained a comfortable lead as the most visited Quick 

Service Restaurant over this five-year period, with visitation unchanged at 31%. 

Most other Quick Service Restaurants have not fared so 

well. Over an average four-week period, visitation has 

generally declined, with KFC’s performance of particular 

note, falling to 20% (from 24% five years earlier). 

While visitation to Domino’s Pizza (10%) in the year to December 2012 was the same 

as the year ended December 2008, this actually represents quite a comeback — the pizza 

chain’s visitation rate hit a low of 8% in 2010.  

 

Top 9 Quick Service Restaurants visited by Australians 14+ in an average 4-week period 

Across the Tasman, New Zealanders are much likelier to have visited a Quick Service Restaurant in an 

average four-week period (71%, down from 73% in 2008). McDonald’s is gaining popularity, with average 

four-week visitation increasing to 40% (from 37% in the year to December 2008). 

http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-43-19
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-20
http://www.gilanifoundation.com/homepage/globalopinion/266.htm#266-21
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     Source: Roy Morgan Single Source (Australia), January 2008; average 12  

                                    month   n = 19,716. 

 

Norman Morris, Industry Communications Director, Roy Morgan Research, says: 

“Despite a declining fast food market over the last five years, McDonald’s has beaten 

the trend and maintained a solid market presence. 

“Of course, different Quick Service Restaurants attract very different kinds of 

customer, and a pen portrait of a Subway customer would show a very different 

picture than that of a McDonald’s customer.” 

 

About Roy Morgan Research: 

Roy Morgan Research is the largest independent Australian research company, with offices in each state of 

Australia, as well as in the United States, United Kingdom, New Zealand and Indonesia. A full service 

research organisation specialising in omnibus and syndicated data, Roy Morgan Research has more than 65 

years’ experience in collecting objective, independent information on consumers. 

In Australia, Roy Morgan Research is considered to be the authoritative source of information on print media 

measurement, financial behaviour, voting intention and consumer confidence. Roy Morgan Research is a 

specialist in recontact customised surveys which provide invaluable and effective qualitative and quantitative 

information regarding customers and target markets. 

http://www.roymorganonlinestore.com/Browse/Australia/Retail/Quick-Service-Restaurants/Quick-Service-Restaurant-Customers/Subway-Customer-Profile.aspx
http://www.roymorganonlinestore.com/Browse/Australia/Retail/Quick-Service-Restaurants/Quick-Service-Restaurant-Customers/McDonalds-Customer-Profile.aspx
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The Roy Morgan Research Business Survey interviews over 13,000 Businesses per annum covering the full 

range of industries and business sizes so as to represent all the businesses covered by the ABS. The survey 

covers all aspects of business finance so as to be comparable with the well established personal finance survey 

which interviews over 50,000 per annum. The combined surveys represent well over 60,000 interviews per 

annum, giving them unique ability for in depth understanding of the two markets and the ability to understand 

the link between personal and business banking. 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on which it 

is based. Margin of error gives indications of the likely range within which estimates would be 95% likely to 

fall, expressed as the number of percentage points above or below the actual estimate. Allowance for design 

effects (such as stratification and weighting) should be made as appropriate. 

Sample 

Size  Percentage Estimate  

  40%-60%  25% or 75%  10% or 90%  5% or 95%  

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

15,000 ±0.8 ±0.7 ±0.5 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

25,000 ±0.6 ±0.5 ±0.4 ±0.3 

 

Source: http://www.roymorgan.com/news/press-releases/2013/1992/ 

 

 

 

 

 

 

 

 

 

 

http://www.roymorgan.com/news/press-releases/2013/1992/
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Gilani’s Gallopedia (2007-2013) 

A Quantitative Analysis 

A quantitative analysis of global polls monitored during the 4 year period January 2007 – January 2013 

 

 
KEY STATISTICS 
 

1- Number of Surveys (a selection on key political and social issues):  ~ 6,805 polls 

 during the period 2007-2013 

 

2- Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely: 

Governance, Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global 

leaders (USA and Emerging powers), Global Environment, Family, Religion, and other miscellaneous 

 

3- Number of countries covered by one or more surveys:  ~ 178 

 during the period 2007-2013 

 

4- Number polling organizations whose polls have been citied:  ~ 358 

 during the period 2007-2013 

 

 


