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Euro Americas

zone

 EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA
& AUSTRALASIA

EAST EUROPE
Russian View of Georgia (Click for Details)
(Russia) Russians believe that Georgia has very old history and its culture is very close to the Russian one;
however Georgia is unfriendly towards Russia. (VCIOM)
January 30, 2014
318-1

4.7 Society » Morality, Values & Customs / Lifestyle

Inter-Ethnic Relations in Russia: Monitoring (Click for Details)
(Russia) Half of Russians (49%) are anxious about growing tension in the inter-ethnic relations. Residents of
Moscow and St. Petersburg are more skeptical than others (64%). In 2013 the Russian assessment was more
negative than in the previous years (to compare: in 2006 the share of respondents who gave the same answer
was 36%). Simultaneously, 39% of Russians say that the state of inter-ethnic relations has not changed and
stayed at the same level. Only 9% of report not there is more tolerance. (VCIOM)
January 28, 2014
318-2

4.3 Society » Ethnicity
4.7 Society » Morality, Values & Customs / Lifestyle

Protest Mood in Russia and Ukraine (Click for Details)
(Russia) Russian protest potential is decreasing. According to respondents, the ―white ribbon‖ movement did
not achieve much and has little chance of reviving. (VCIOM)
January 24, 2014
318-3

2.5 Foreign Affairs & Security » Regional Conflicts/ Issues

Regional Polls Show few Ukrainians, Russians Want a United,
Single State (Multi-Country Survey) (Click for Details)
(Russia) A pair of newly released polls conducted in Russia and Ukraine
reveals that most in both countries favor the free movement of people and
goods between the two nations, and relatively few support the wholesale
merger of Ukraine with Russia. The current crisis in Ukraine traces its
roots back to the question of whether Ukraine should align more closely
with the EU or Russia. (Pew Research Center)
March 6, 2014
318-4

1.3 Domestic Politics » Governance
2.5 Foreign Affairs & Security » Regional Conflicts/ Issues

WEST EUROPE
318-5 State of the Charities Sector poll for New Philanthropy Capital (Click for Details)
(UK) Encouragingly, a third (32%) say that their views towards charities have become more positive in the
last three years, compared with a quarter (23%) whose views have become more negative, creating a ‗net
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positive‘ score of +8. Negativity increases with age; 18-34s have a net positive score of +23, falling to +6
amongst those aged 35-54 and-1 amongst those aged 55+. (Ipsos Mori)
March 05, 2014
4.7 Society » Morality, Values & Customs / Lifestyle

„No‟ Retains Lead as Referendum Campaigns Enter Final 200 Days (Click for Details)
(UK) With a little less than 200 days to go until Scotland goes to the polls in the independence referendum,
our latest poll for STV News shows little change in public opinion compared to our last poll in December
2013. Among those certain to vote in a referendum, around a third (32%) would vote ‗Yes‘ if the vote was
held now (down by 2 percentage points from December) while 57% would vote ‗No‘ (unchanged from
December) and 11% remain undecided. (Ipsos Mori)
March 03, 2014
318-6

1.1 Domestic Politics » Elections
318-7 New
Details)

Poll Reveals Anxieties about Scottish Independence

(Click for

(UK) New polling by Ipsos MORI and King‘s College , ahead of
the Scottish Referendum discussion tonight at Kings College London,
shows more people across Britain have anxieties about the prospect of
Scottish independence than think it will have a positive impact on economic
and cultural issues. (Ipsos Mori)
March 04, 2014
1.1 Domestic Politics » Elections

One in five no longer have life insurance policies (Click for Details)
(UK) The ―Life and Health Protection‖ report reveals that 19% of consumers used to have a life insurance
policy but have subsequently lost or given up the cover – an increase of six percentage points in the past two
years. The report estimates that 18.4 million people are now covered by life insurance compared to 20.9
million when YouGov last asked about the issue in late 2011. (YouGov)
March 07, 2014
318-8

4.11 Society » Health
4.7 Society » Morality, Values & Customs / Lifestyle

Scottish voters oppose independence by 60%-40% (Click for Details)
(UK) By three-to-two, Scots want to stay within the United Kingdom. Something dramatic will need to
happen over the next six months for that verdict to change. YouGov has conducted four surveys in the past
three months. Our latest was conducted last week for the Scottish Sun. Stripping out the (modest) number of
don‘t knows, each survey has shown 39-40% in favour of independence and 60-61% against. (YouGov)
March 03, 2014
318-9

1.1 Domestic Politics » Elections

SNP open up nine point lead over Labour (Click for Details)
(UK) The SNP has increased its lead over Labour in voting intention for the Scottish Parliament elections in
our latest poll for STV News. Among those certain to vote in an immediate Holyrood election, 38% would
vote for the SNP, up 2 points on our previous poll in December, while 29% would vote for Labour, down five
318-10
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points since December. The Conservatives and Liberal Democrats both increased their share by two points
since December and are now on 17% and 9% respectively. (YouGov)
March 04, 2014
1.1 Domestic Politics » Elections

NORTH AMERICA
318-11 Economic Confidence Unchanged in February (Click for Details)
(USA) Gallup's Economic Confidence Index was -16 for the month of
February, the same as in January. February marked the end of consecutive
monthly increases in economic confidence after a dramatic drop amid the
federal government shutdown in October. (Gallup USA)
March 4, 2014
3.1 Economy » Perceptions on Performance/ Well-Being

U.S. Consumer Spending Rebounds in February (Click for Details)
(USA) Americans' daily self-reports of spending averaged $87 in February, a solid recovery after dipping to
$78 in January, which had been the lowest estimate in 14 months. The February 2014 average is slightly better
than that for February 2013 ($83) and the strongest February since 2008. (Gallup USA)
March 3, 2014
318-12

3.2 Economy » Consumer Confidence/Protection
318-13
Details)

Having Children Major Driver of Spending Patterns in U.S.

(Click for

(USA) Americans who have at least one child under the age of 18 report
spending $29 more daily, on average, than those without younger children.
Parents with younger children across all age and income groups report higher
spending levels. (Gallup USA)
March 4, 2014
4.2 Society » Family
4.7 Society » Morality, Values & Customs / Lifestyle

Secretary of State Kerry's Favorability Rising in the U.S. (Click for Details)
(USA) As Secretary of State John Kerry traveled to Kiev, Ukraine, this week to show solidarity with the
interim Ukrainian government, a recent Gallup poll finds that a majority of Americans have a generally
favorable view of the secretary. Fifty-five percent in the U.S. view Kerry favorably, up seven percentage
points since last September. (Gallup USA)
March 5, 2014
318-14

1.2 Domestic Politics » Performance Ratings

Fewer Americans Reported Healthy Eating in 2013 (Click for Details)
(USA) Fewer Americans reported that they ate healthily all day "yesterday" in 2013 than did so in any year
since 2008. However, the percentage of Americans who reported eating at least five servings of fruits and
vegetables four or more days a week held steady in 2013. (Gallup USA)
March 6, 2014
318-15

4.7 Society » Morality, Values & Customs / Lifestyle
4.11 Society » Health
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Majority of Uninsured Say They Will Get Insurance (Click for Details)
(USA) More than half of Americans (55%) in February who were uninsured said they would buy insurance
rather than pay a fine, similar to January's results, but down from as high as 63% last fall. (Gallup USA)
March 7, 2014
318-16

4.7 Society » Morality, Values & Customs / Lifestyle
318-17 Hillary
(Click for Details)

Clinton‟s Strengths: Record at State, Toughness, Honesty

(USA) If she runs for president in 2016, Hillary Clinton would bring a
number of potential strengths to the race, from her tenure as secretary of
state to her perceived toughness and honesty. Fully 67% of Americans
approve of the job she did as secretary of state, while majorities say she is
tough (69%) and honest (56%). (Pew Research Center)
March 4, 2014
1.2 Domestic Politics » Performance Ratings
1.5 Domestic Politics » National Image/ Trust

U.S. Catholics View Pope Francis as a Change for the Better (Click for Details)
(USA) One year into his pontificate, Pope Francis remains immensely popular among American Catholics and
is widely seen as a force for positive change within the Roman Catholic Church. More than eight-in-ten U.S.
Catholics say they have a favorable view of the pontiff, including half who view him very favorably. The
percentage of Catholics who view Francis ―very favorably‖ now rivals the number who felt equally positive
about Pope John Paul II in the 1980s and 1990s, though Francis‘ overall favorability rating remains a few
points shy of that of the long-serving Polish pope. (Pew Research Center)
March 6, 2014
318-18

4.1 Society » Religion
4.7 Society » Morality, Values & Customs / Lifestyle

Millennials in Adulthood (Click for Details)
(USA) The Millennial generation is forging a distinctive path into adulthood. Now ranging in age from 18 to
33, they are relatively unattached to organized politics and religion, linked by social media, burdened by debt,
distrustful of people, in no rush to marry— and optimistic about the future. (Pew Research Center)
March 7, 2014
318-19

4.7 Society » Morality, Values & Customs / Lifestyle

Even Wealthy Americans Not Immune to Money Worries (Click for Details)
(USA) While Americans' average daily self-reported spending increased in
2013, many Americans nonetheless expressed anxiety about how much money
they had to spend. Less than half (45%) said they felt "pretty good" about it.
Lower-income Americans were least likely to feel good about their amount of
disposable income, but even wealthier Americans -- who were more likely to
feel good -- were not immune to money worries. (Gallup USA)
March 7, 2014
318-20

3.2 Economy » Consumer Confidence/Protection
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AUSTRALASIA
employed and paid less … but Australian women more satisfied with their jobs than men

318-21 Less
for Details)

(Click

(Australia) It‘s no secret that a salary gap exists between male and female workers in Australia. Some say this
is because male-dominated industries such as mining or engineering tend to be better paid than those
traditionally dominated by women (hospitality, retail, healthcare). Others point to the fact that far fewer
women work full time than men. Either way, the latest findings from Roy Morgan Research may come as a
surprise: working women are slightly more likely than their male counterparts to rate their pay as good. (Roy
Morgan)
March 07 2014
3.3 Economy » Employment Issues
4.5 Society » Gender Issues

Over 10 million Australians play Commonwealth Games Sports - 7
million Australians make swimming Australia‟s favourite (Click for Details)
(Australia) Australians‘ love of sport is well-known, and it is no surprise that
Australians love the Commonwealth Games – Australia has topped the
Commonwealth Games medal tally for the last six Commonwealth Games
(1990–2010). This success is not surprising; Roy Morgan Research shows last
year more than 10 million Australians (52.4%) played Commonwealth Games
sports regularly or occasionally in the last three months. (Roy Morgan)
March 07 2014
318-22

4.15 Society » Sports

MULTI-COUNTRY SURVEYS
318-23 The People‟s Pope: Francis‟ first-year focus on the poor impresses
Catholics, Non-Catholics alike (Click for Details)
A three-country survey from Angus Reid Global shows Canadian and
Americans are most inclined to praise Pope Francis‘ impact on the Church,
while in the UK, where ties to the Catholic Church are weaker, Britons are
more muted. (Angus Reid)
March 7, 2014
4.1 Society » Religion
4.7 Society » Morality, Values & Customs / Lifestyle

CYBER WORLD
(UK) 318-24 Full Android device “could return Nokia to the mainstream” (Click for Details)
Nokia‘s best chance to make deeper inroads into the UK smartphone market is to offer full Android devices
alongside their Windows models, YouGov data suggest. (YouGov)
March 07, 2014
3.11 Economy » Science & Technology
3.12 Economy » IT & Telecom
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Internet betting on the rise (Click for Details)
(Australia) Last year, more than 3.5 million Australians aged 18+ placed a bet of some kind. Twenty one
percent of them (or 758,000 people) did so via the internet, according to the latest results from the Roy
Morgan Gambling Monitor. This represents a huge increase from 2010, when online punters comprised 14%
of Australia‘s betting population. (Roy Morgan)
March 06 2014
318-25

3.11 Economy » Science & Technology

Topic of the week:

Millennials in Adulthood

This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent
topical issue requires special attention.
March 07, 2014

Detached from Institutions, Networked with Friends
Overview

The Millennial generation is forging a distinctive path into adulthood. Now ranging in
age from 18 to 33, they are relatively unattached to organized politics and religion,
linked by social media, burdened by debt, distrustful of people, in no rush to marry—
and optimistic about the future.
They are also America‘s most racially diverse generation. In all of these dimensions,
they are different from today‘s older generations. And in many, they are also different
from older adults back when they were the age Millennials are now.
Pew Research Center surveys show that half of Millennials (50%) now describe
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themselves as political independents and about three-in-ten (29%) say they are not affiliated with any religion.
These are at or near the highest levels of political and religious disaffiliation recorded for any generation in the
quarter-century that the Pew Research Center has been polling on these topics.
At the same time, however, Millennials stand out for voting heavily Democratic and for liberal views on many
political and social issues, ranging from a belief in an activist government to support for same-sex marriage
and marijuana legalization. (For more on these views, see Chapters 1 and 2.)

These
findings
are
based
on
a
new
Pew
Research
Center
survey
conducted
Feb. 14-23, 2014 among 1,821 adults nationwide, including 617 Millennial adults, and analysis of other Pew
Research Center surveys conducted between 1990 and 2014.
Millennials have also been keeping their distance from another core institution of society—marriage. Just 26%
of this generation is married. When they were the age that Millennials are now, 36% of Generation X, 48% of
Baby Boomers and 65% of the members of the Silent Generation were married. (See box on page 10 for
demographic portraits of America‘s four adult generations). Most unmarried Millennials (69%) say they
would like to marry, but many, especially those with lower levels of income and education, lack what they
deem to be a necessary prerequisite—a solid economic foundation.
Digital Natives
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Adults of all ages have become less attached to political and religious institutions in the past decade, but
Millennials are at the leading edge of this social phenomenon. They have also taken the lead in seizing on the
new platforms of the digital era—the internet, mobile technology, social media—to construct personalized
networks of friends, colleagues and affinity groups.
They are ―digital natives‖—the only generation for which these new technologies are not something they‘ve
had to adapt to. Not surprisingly, they are the most avid users. For example, 81% of Millennials are
on Facebook, where their generation‘s median friend count is 250, far higher than that of older age groups
(these digital generation gaps have narrowed somewhat in recent years).

Millennials are also distinctive in how they place themselves at the center of self-created digital networks.
Fully 55% have posted a ―selfie‖ on a social media site; no other generation is nearly as inclined to do this.
Indeed, in the new Pew Research survey, only about six-in-ten Boomers and about a third of Silents say they
know what a ―selfie‖ (a photo taken of oneself) is—though the term had acquired enough cachet to be
declared the Oxford Dictionaries ―word of the year‖ in 2013.
However, amidst their fervent embrace of all things digital, nine-in-ten Millennials say people generally share
too much information about themselves online, a view held by similarly lopsided proportions of all older
generations.
Racial Diversity
Millennials are the most racially diverse generation in American history,
a trend driven by the large wave of Hispanic and Asian immigrants who
have been coming to the U.S. for the past half century, and whose U.S.born children are now aging into adulthood. In this realm, Millennials are
a transitional generation. Some 43% of Millennial adults are non-white,
the highest share of any generation. About half of newborns in America
today are non-white, and the Census Bureau projects that the full U.S.
population will be majority non-white sometime around 2043.
The racial makeup of today‘s young adults is one of the key factors in
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explaining their political liberalism. But it is not the only factor. Across a range of political and ideological
measures, white Millennials, while less liberal than the non-whites of their generation, are more liberal than
the whites in older generations.
Low on Social Trust; Upbeat about the Nation‟s Future

Millennials have emerged into adulthood with low levels of social trust. In response to a long-standing social
science survey question, ―Generally speaking, would you say that most people can be trusted or that you can‘t
be too careful in dealing with people,‖ just 19% of Millennials say most people can be trusted, compared with
31% of Gen Xers, 37% of Silents and 40% of Boomers.
Their racial diversity may partly explain Millennials‘ low levels of social trust. A 2007 Pew Research Center
analysis found that minorities and low-income adults had lower levels of social trust than other groups. Based
on similar findings over many years from other surveys, sociologists have theorized that people who feel
vulnerable or disadvantaged for whatever reason find it riskier to trust because they‘re less well-fortified to
deal with the consequences of misplaced trust.
Despite this distrust of people and detachment from traditional institutions, Millennials are not out of step with
older adults when it comes to their views about big business and the role of government. They are about as
likely as their elders to have a favorable view of business, and they are more likely than older generations to
say they support an activist government.
They are also somewhat more upbeat than older adults about America‘s future, with 49% of Millennials
saying the country‘s best years are ahead, a view held by 42% of Gen Xers, 44% of Boomers and 39% of
Silents.
The relative optimism of today‘s young adults stands in contrast to the views of Boomers when they were
about the same age as Millennials are now. In a 1974 Gallup survey, only about half of adults under the age of
30 said they had ―quite a lot‖ of confidence in America‘s future, compared with seven-in-ten of those ages 30
and older.
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Boomers came of age in the late 1960s and 1970s, helping to lead the civil rights, women‘s rights, anti-war
and counter-cultural movements of that turbulent era. In 1972, the first presidential election in which large
numbers of Boomers were eligible to vote, they skewed much more Democratic than their elders. But attitudes
formed in early adulthood don‘t always stay fixed. In the latest Pew Research survey, about half of all
Boomers (53%) say their political views have grown more conservative as they have aged, while just 35% say
they have grown more liberal.
Economic Hardships
Millennials are also the first in the modern era to have higher levels of student loan debt, poverty and
unemployment, and lower levels of wealth and personal income than their two immediate predecessor
generations (Gen Xers and Boomers) had at the same stage of their life cycles.
Their difficult economic circumstances in part reflect the impact of the Great Recession (2007-2009) and in
part the longer-term effects of globalization and rapid technological change on the American workforce.
Median household income in the U.S. today remains below its 1999 peak, the longest stretch of stagnation in
the modern era, and during that time income and wealth gaps have widened.
The timing of these macro-economic trends has been especially hard on older Millennials, many of whom
were just entering the workforce in 2007 when the economy sank into a deep recession from which it has yet
to fully recover.

Not surprisingly, the new Pew Research survey finds that about seven-in-ten Americans, spanning all
generations, say that today‘s young adults face more economic challenges than their elders did when they
were first starting out.
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At the same time, fully a third of older Millennials (ages 26 to 33) have a
four-year college degree or more—making them the best-educated cohort
of young adults in American history. Educational attainment is highly
correlated with economic success, even more so for this generation than
previous ones. In an increasingly knowledge-based economy, young adults
today who do not advance beyond high school have been paying a much
stiffer penalty—in terms of low wages and high unemployment—than
their counterparts did one and two generations ago.
However, the new generation of college graduates also have their own
economic burdens. They are entering adulthood with record levels of student debt: Two-thirds of recent
bachelor‘s degree recipients have outstanding student loans, with an average debt of about $27,000. Two
decades ago, only half of recent graduates had college debt, and the average was $15,000.
The economic hardships of young adults may be one reason that so many have been slow to marry. The
median age at first marriage is now the highest in modern history—29 for men and 27 for women. In contrast
to the patterns of the past, when adults in all socio-economic groups married at roughly the same rate,
marriage today is more prevalent among those with higher incomes and more education.
Perhaps because of their slow journey to marriage, Millennials lead all generations in the share of out-ofwedlock births. In 2012, 47% of births to women in the Millennial generation were non-marital, compared
with 21% among older women. Some of this gap reflects a lifecycle effect—older women have always been
less likely to give birth outside of marriage. But the gap is also driven by a shift in behaviors in recent
decades. In 1996, when Gen Xers were about the same age that Millennials were in 2012, just 35% of births to
that generation‘s mothers were outside of marriage (compared with 15% among older women in 1996).
Millennials join their elders in disapproving of this trend. About six-in-ten adults in all four generations say
that more children being raised by a single parent is bad for society; this is the most negative evaluation by the
public of any of the changes in family structure tested in the Pew Research survey (see Chapter 3).
Economic Optimism; Social Security Worries
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Despite their financial burdens, Millennials are the nation‘s most stubborn economic optimists. More than
eight-in-ten say they either currently have enough money to lead the lives they want (32%) or expect to in the
future (53%). No other cohort of adults is nearly as confident, though when Gen Xers were the age Millennials
are now, they were equally upbeat about their own economic futures. Some of this optimism, therefore, may
simply reflect the timeless confidence of youth.
The confidence of Millennials in their long-term economic prospects is even more notable in light of another
finding from the latest Pew Research survey: Fully half of Millennials (51%) say they do not believe there will
be any money for them in the Social Security system by the time they are ready to retire, and an additional
39% say the system will only be able to provide them with retirement benefits at reduced levels. Just 6%
expect to receive Social Security benefits at levels enjoyed by current retirees.
About six-in-ten Millennials (61%) oppose benefit cuts as a way to address the long-term funding problems of
Social Security, a view held by about seven-in-ten older adults. There is a much bigger generation gap,
however, on the question of whether government should give higher priority to programs that benefit the
young or the old. About half (53%) of Millennials say the young, compared with 36% of Gen Xers and just
28% each of Boomers and Silents.
Millennials Are Independent, But Vote Democratic

Not only do half of all Millennials choose not to identify with either political party, just 31% say there is a
great deal of difference between the Republican and Democratic parties. More people in older generations,
including 58% of Silents, say there are big differences between the parties.
Even so, this generation stood out in the past two presidential elections as strikingly Democratic. According to
national exit polls, the young-old partisan voting gaps in 2008 and 2012 were among the largest in the modern
era, with Millennials far more supportive than older generations of Barack Obama. As Obama‘s approval
ratings have declined in recent years, however, Millennials have joined older adults in lowering their
assessments of the president.
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Yet Millennials continue to view the Democratic Party more favorably than the Republican Party. And
Millennials today are still the only generation in which liberals are not significantly outnumbered by
conservatives.

Social and Religious Views

Page 14 of 19
Disclaimer: Gilani’s Gallopedia is a not for profit activity and every effort has been made to give attribution to respective polling organizations. All material presented here is available
elsewhere as public information. Readers may please visit the original source for further details. Gilani Research foundation does not bear any responsibility for accuracy of data or the
methods and does not claim any proprietary rights benefits or responsibilities thereof.

*Archives: Gilani’s Gallopedia has been compiled on a weekly basis since January 2007. Previous material is available upon request. Please contact
sara.salam@gilanifoundation.com

Gilani‟s Gallopedia©
Weekly digest of opinions in a globalized world (compiled since January 2007)
March 2014 - Issue 318

Millennials‘ liberalism is apparent in their views on a range of social issues
such as same-sex marriage, interracial marriage and marijuana legalization. In
all of these realms, they are more liberal than their elders. However, on some
other social issues—including abortion and gun control—the views of
Millennials are not much different from those of older adults.
This generation‘s religious views and behaviors are quite different from older
age groups. Not only are they less likely than older generations to be affiliated
with any religion, they are also less likely to say they believe in God. A solid majority still do—86%—but
only 58% say they are ―absolutely certain‖ that God exists, a lower share than among older adults, according
to a 2012 survey by the Pew Research Center‘s Religion & Public Life Project. But if past is prologue, these
young adults may develop a stronger belief in God over the course of their lives, just as previous generations
have.
Self-Identification

In response to a battery of questions in the latest Pew Research survey about how they think of themselves,
Millennials are much less inclined than older adults to self-identify as either religious or patriotic.
For example, only about half (49%) of Millennials say the phrase ―a patriotic person‖ describes them very
well—with 35% saying this is a ―perfect‖ description. By contrast, 64% of Gen Xers, 75% of Boomers and
81% of Silents say this describes them very well. This gap may be due more to their age and stage in life than
a characteristic of their generation. When Gen Xers were young, they too lagged behind their elders on this
measure in a similarly worded question.
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Millennials are also somewhat less likely than older adults to describe themselves as environmentalists—just
32% say this describes them very well, compared with at least four-in-ten among all older generations.
On the other hand, they are far more likely to say they are supporters of gay rights—some 51% do so,
compared with 37% of Gen Xers and about a third of older adults.
Millennials by Age and Race

As is the case within any generation, Millennials are not all alike. They are a diverse group with a myriad of
views on many of the important issues of their time. Cultural arbiters have yet to determine how young the
youngest Millennials are, or when the next generation begins. And some political analysts have suggested that
older and younger Millennials may differ in terms of their political views and party allegiances.
But an analysis of Pew Research surveys conducted in 2014 shows that the shares of younger and older
Millennials who identify with the Democratic Party are roughly comparable.
Younger and older Millennials also have similar assessments of the job Barack Obama is doing as president.
According to Pew Research surveys taken in 2014, 50% of younger Millennials (ages 18 to 25) and 47% of
older Millennials (26 to 33) approve of the way Obama is handling his job as president.
The political views of Millennials differ significantly across racial and ethnic lines. About half of white
Millennials (51%) say they are political independents. The remainder divide between the Republican (24%)
and Democratic (19%) parties. Among non-white Millennials, about as many (47%) say they are independent.
But nearly twice as many (37%) identify as Democrats while just 9% identify as Republicans.
These partisan patterns are closely linked to views of Obama. While Millennials as a group are somewhat
more approving of Obama than Gen Xers, Boomers or Silents, these differences are driven more by race and
ethnicity than by age. White Millennials‘ views of Obama are not substantially different from those of older
whites. Some 34% of white Millennials approve of the job Obama is doing as president, compared with 33%
of Gen Xers, 37% of Boomers and 28% of Silents. By contrast 67% of non-white Millennials give Obama
high marks for the job he‘s doing as president.
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White and non-white Millennials have different views on the role of government as well. On balance, white
Millennials say they would prefer a smaller government that provides fewer services (52%), rather than a
bigger government that provides more services (39%). Non-white Millennials lean heavily toward a bigger
government: 71% say they would prefer a bigger government that provides more services, while only 21% say
they would prefer a smaller government. The racial gaps are about as wide among Gen Xers and Boomers.
The remainder of this report is organized in the following way. Chapter 1 looks at key political trends by
generation, drawing on Pew Research data from the past decade or longer. The trends include party
identification, political ideology, presidential approval and views of Congress. Chapter 2 looks at key policy
issues by generation, including same-sex marriage, marijuana legalization, immigration, abortion, gun control,
Social Security and the role of government. Chapter 3 looks at economic attitudes, technology use, and views
on major societal trends, all through the lens of generation. It also looks at how adults from different
generations self-identify across a range of dimensions (religiosity, patriotism, environmentalism and gay
rights).
About the Data

Findings in this report are based primarily on data from Pew Research Center surveys.


Much of the analysis comes from a new Pew Research telephone survey conducted Feb. 14-23, 2014
among a national sample of 1,821 adults, including an oversample of young adults ages 18 to 33. Interviews
were conducted on landline telephones (481) and cell phones (1,340) under the direction of Princeton Survey
Research Associates International. The margin of sampling error is plus or minus 2.6% for results based on
the total sample at the 95% confidence level.



Additional analysis is based on two Pew Research Center telephone surveys conducted Jan. 23-Feb. 9,
2014 and Feb. 12-26, 2014 among national samples of adults. For both surveys, interviews were conducted on
landline telephones (1671/1671) and cell phones (1670/1667) under the direction of Abt SRBI. Each of the
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surveys has a margin of sampling error of plus or minus 2.0% for results based on the total sample at the 95%
confidence level.


Analysis of long-term Pew Research Center trends is based on pooled data from surveys conducted
from 1990 through February 2014.

Source: http://www.pewsocialtrends.org/2014/03/07/millennials-in-adulthood/
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Gilani’s Gallopedia (2007-2014)
A Quantitative Analysis
A quantitative analysis of global polls monitored during the 5 year period January 2007 – January 2014

KEY STATISTICS
1-

Number of Surveys (a selection on key political and social issues): ~ 6,805 polls
during the period 2007-2014

2-

Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely:
Governance, Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global
leaders (USA and Emerging powers), Global Environment, Family, Religion, and other miscellaneous

3-

Number of countries covered by one or more surveys: ~ 178
during the period 2007-2014

4-

Number polling organizations whose polls have been citied: ~ 358
during the period 2007-2014
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