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Asia

Zone

MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA;
EAST ASIA
MENA:
UAE: New research found men and women differ both in terms of what they are hoping to achieve
and what they are doing to attain it (Click for Details)
(UAE) The study finds that just under three in ten (28%) are happy to maintain their current
weight while one in seven (14%) are looking to bulk up. The remaining 10% do not have any
weight goals. Women are notably more likely than men to be prioritising losing weight (59%
to 42%) while the opposite is true when it comes to bulking up, where one in six men (16%)
want to bulk up compared to one in eleven women (9%). (YouGov MENA)
Feb 18, 2019
576-1

4.5 Society » Gender Issues

SOUTHEAST ASIA:
576-2 Fourth Quarter 2018 Social Weather Survey: Families victimized by common crimes rise to 7.6%
(Click for Details)

(Philippines) The Fourth Quarter 2018 Social Weather Survey, done on December 16-19, 2018, found 7.6%
(estimated 1.8 million) of families reporting victimization by any of the common crimes (pickpocket or
robbery of personal property, break-ins, car napping, and physical violence) within the past six months.
(SWS)
Feb 22, 2019
4.12 Society » Crime

Euro Americas

Zone

 EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA
& AUSTRALASIA

WEST EUROPE
576-3 British attitudes on national identity and religious minorities not unique in EU (Click for Details)
(UK) Majority of British adults say that being born in their country and having family
background from their country are important to truly share their national identity (57% and
58%, respectively), six-in-ten people across the EU also hold those views (both medians of
62%). And roughly one-third of people in both the UK and the EU would not be willing to
have a Muslim family member (36% and median of 35%, respectively). (PEW Research)
Feb 19, 2019
4.13 Society » Social Problems
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Four in ten Brits cover webcam to thwart spies (Click for Details)
(UK) YouGov's survey shows that four in ten of those who own a desktop or laptop
with a webcam cover it up. Around half of them (18%) do so on occasion, while one in
five (21%) have it blocked permanently. (YouGov UK)
February 21, 2019
576-4

4.13 Society » Social Problems

14% would vote for The Independent Group (Click for Details)
(UK) Our latest polling asked the public how they‟d vote if the Independent Group became a political party
and put up candidates at the general election. We found 14% support for the new group, with 38% for the
Conservatives, 26% for Labour and 7% for the Liberal Democrats. (YouGov UK)
February 20, 2019
576-5

1.1 Domestic Politics » Elections

Can beloved retailer Toys R Us make a comeback? (Click for Details)
(UK) Data from YouGov shows that Toys R Us‟ Buzz score (a net measure of whether
consumers have heard anything positive or negative about the brand in the last fortnight)
plummeted after news of the bankruptcy broke, from an already low -8.5 to -48.9. However,
since then, their Buzz score has risen back to levels not seen since before the crash (-1.4)
despite not having any stores open in the UK.When asked where they now currently shop,
almost two fifths (38%) of former Toys R Us customers told us they currently shop at
Argos and over a third (35%) at Wilko. (YouGov UK)
February 20, 2019
576-6

3.8 Economy » Enterprise/ Investments

Seven in ten Brits say weather or climate has changed in their lifetime (Click for Details)
(UK) A YouGov Realtime survey conducted in April last year shows that seven in ten Brits (70%) believe that
“the British weather, seasons or climate are different these days to when [they] were younger”. (YouGov UK)
February 19, 2019
576-7

4.14 Society » Environment/ Disasters

One in twenty British men now wear makeup (Click for Details)
(UK) A new YouGov Omnibus survey shows that one in thirty (3%) of men wear makeup
either once a month (1%) or less (2%).One in fifty men wear it on a weekly basis, and one
in a hundred (1%) wear it every single day. An additional 1% puts it on between two and
six days a week.That means that one in twenty British men (5%) now wears makeup, to
some extent. (YouGov UK)
February 18, 2019
576-8

4.7 Society » Morality, Values & Customs / Lifestyle
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NORTH AMERICA
576-9 U.S Americans with higher education and income are more likely to be involved in community
groups (Click for Details)
(USA) Nearly six-in-ten Americans (57%) participate in some type of community group or
organization, including about one-in-ten (11%) who say they participate in four or more
community groups, according to a new analysis of data from a December 2017 Pew Research
Center survey. (PEW Research)
February 22, 2019
4.4 Society » Civil Society
576-10 Fewer
Details)

Americans view deficit reduction as a top priority as the nation’s red ink increases

(Click for

(USA) In a Pew Research Center survey conducted in January, about half of Americans (48%) said reducing
the budget deficit should be a top policy priority this year for the president and Congress. (PEW Research)
February 20, 2019
3.4 Economy » Inflation
576-11 The way
(Click for Details)

U.S. teens spend their time is changing, but differences between boys and girls persist

(USA) Overall, teens (ages 15 to 17) spend an hour a day, on average, doing homework
during the school year, up from 44 minutes a day about a decade ago and 30 minutes in the
mid-1990s. (PEW Research)
February 20, 2019
4.7 Society » Morality, Values & Customs / Lifestyle

Most Blacks Rate Race Relations With Whites as Bad (Click for Details)
(USA) 51% of all Americans describe black-white relations as good. 54% of whites, 40% of blacks say blackwhite relations are good. Most black Americans rate relations with whites as bad. (Gallup USA)
February 18, 2019
576-12

4.3 Society » Ethnicity

Record High Name Government as Most Important Problem (Click for Details)
(USA) Thirty-five percent of Americans name the government, poor leadership or politicians
as the greatest problem facing the U.S. This is the highest percentage Gallup has recorded for
this concern, edging out the previous high of 33% during the 2013 federal government
shutdown. (Gallup USA)
February 18, 2019
576-13

3.1 Economy » Perceptions on Performance/ Well-Being

Latinos have become less likely to say there are too many immigrants in U.S. (Click for Details)
(USA) A quarter of Latinos in the U.S. say there are too many immigrants living in the country, while about
half (48%) say there are the right amount and 14% say there are too few, according to the survey, conducted
between July and September 2018. These numbers represent a dramatic shift from 2002 – the first time the
576-14
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Center asked this question – when 49% of Latinos said there were too many immigrants in the country, 37%
said there were the right amount and 8% said there were too few. (PEW Research)
February 19, 2019
4.8 Society » Immigration/Refugees

AUSTRALASIA
576-15 ANZ-Roy Morgan Australian Consumer Confidence made a partial recovery last week, rising
1.0%. Worryingly, inflation expectations declined further (Click for Details)
(Australia) Current financial conditions rose 0.8%, while future financial conditions were more upbeat, rising
3.6%. The „time to buy a household item‟ index rose by 1.1% after four consecutive weekly declines.
Economic conditions acted as a drag on the index, with both the sub-indices declining. Views on current
economic conditions fell by 0.2% and future economic conditions by 0.8%The four-week moving average of
inflation expectations declined by 0.1ppt to 4.0%, the lowest since 2016 and close to the series‟ record low of
3.9%. (Roy Morgan)
February 19, 2019
3.2 Economy » Consumer Confidence/Protection

MULTI-COUNTRY STUDIES
Data in Context: Vacations in Japan (Click for Details)
In comparison to their international peers, the Japanese employee is least likely to take all of their vacation
days, with only 34% reporting that they use up all of their holiday allowance. (Ipsos MORI)
Feb 22, 2019
576-16

4.7 Society » Morality, Values & Customs / Lifestyle

Drop in Consumer Confidence Accelerates in China and the U.S. (Click for Details)
Among the 24 countries surveyed, eight have seen their National Index drop significantly over
the past three months: China (-7.8 points), Belgium (-3.0), Russia (-2.7), Canada (-2.4), South
Korea (-2.3), the US (-2.0), Italy (-1.7), and Sweden (1.6). In the meantime, seven countries
have been recording gains during the same period: most of all Mexico (+8.1) and Brazil
(+7.1), as well as South Africa (+4.1), Argentina (+3.2), Spain (+2.4), Saudi Arabia (+2.2),
and India (+1.6). (Roy Morgan)
February 22, 2019
576-17

3.2 Economy » Consumer Confidence/Protection
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Topic of the week:

One in Twenty British Men Now Wear Makeup
This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent topical
issue requires special attention.

UK: One in Twenty British Men Now Wear Makeup
More men use makeup to their boost confidence, hide blemishes, or
accentuate their features than you may think.
A new YouGov Omnibus survey shows that one in thirty (3%) of men
wear makeup either once a month (1%) or less (2%).
One in fifty men wear it on a weekly basis, and one in a hundred (1%) wear it every single day. An
additional 1% puts it on between two and six days a week.
That means that one in twenty British men (5%) now wears makeup, to some extent.
One in ten 18 to 24 year old men have worn makeup in private
YouGov ran a follow-up survey to explore when and why men are choosing to wear makeup.
One in twenty five have worn it in private, such as at home. This rises to one in ten men aged between 18
and 24.
One in a hundred have worn makeup to look more professional at work, in a job where it‟s not
specifically required - for instance, they were not models or TV presenters.
One in twenty five (4%) have worn it when going out with friends in the evening. One in fifty (2%) have
worn it when going out with friends during the day, and the same proportion (2%) have worn it on a date.
Perhaps the most common reason for men to wear makeup is in the context of fancy dress. One in six men
have worn makeup for a fancy dress event (15%), one in eleven (9%) for an amateur performance they
were acting in, and one in twenty five (4%) for a specific themed performance they were seeing (like a
drag show or Rocky Horror).
Some wear makeup for fun - for others, it’s a confidence booster
When asked why they would wear makeup, men are most likely to state they simply “find it fun” (15%).
Another one in eight (12%) say they wear it to express their personality and creativity.
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Still, a considerable proportion wear it for similar reasons as women: to hide blemishes (13%) or a feature
of their face they are self-conscious about (9%), or to generally boost their confidence (8%). One in nine
(11%) wear it to make them feel good when dressing up for a special occasion. And for one in fifty (2%)
it‟s simply a habit.
Source:
https://yougov.co.uk/topics/lifestyle/articles-reports/2019/02/18/one-twenty-british-men-now-wear-makeup
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Gilani‟s Gallopedia (2007-2019)
A Quantitative Analysis
A quantitative analysis of global polls monitored during the 8 year period January 2007 – January 2014

KEY STATISTICS
1- Number of Surveys (a selection on key political and social issues): ~ 6,805 polls
during the period 2007-2014
2- Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad
categories, namely: Governance, Globalization (inclusive of global economic issues)
Global Conflicts (conflict zones), Global leaders (USA and Emerging powers), Global
Environment, Family, Religion, and other miscellaneous
3- Number of countries covered by one or more surveys: ~ 178
during the period 2007-2014
4- Number polling organizations whose polls have been citied: ~ 358
during the period 2007-2014
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