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Asia zone

»MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA;
EAST ASIA

» MENA
Palestinian Youth: AWRAD Poll

(Palestine) The results of a recent poll of Palestinian youth show disillusionment among youth especially in

the West Bank concerning the peace process. It is important to note that these youth were 10 years old or

younger when the Oslo Accords were signed in 1993. (AWRAD)

August 12, 2013

2.3 Foreign Affairs & Security » Palestine/ Israel Conflict

Tunisians Lose Confidence in Government
(Tunisia) Tunisians' confidence in their Islamist-led government came down in
the last year, dropping to 32% in May 2013 from 56% in March 2012. Their
approval of the country's leadership fell even more over the same period,
tumbling to 23% from 60%. Tunisians' trust in their government showed signs ;
of major erosion in late 2012 and has not recovered. (Gallup USA)
August 13, 2013

1.3 Domestic Politics » Governance

» WEST ASIA

Rural-Urban Polarization in Turkey
(Turkey) Despite expressing high confidence in their national government, Turkey is becoming increasingly
polarized along urban and rural lines, according to Gallup surveys conducted amid the recent protests in the
country. In May and June 2013, 43% of Turks living in large cities with at least 100,000 inhabitants expressed
confidence in the national government, compared with 68% of residents of smaller cities and rural areas.
(Gallup USA)
August 15, 2013

1.2 Domestic Politics » Performance Ratings
1.3 Domestic Politics » Governance

» SOUTH ASIA
Indian election could put regional parties in driving seat: poll

(India) India's two main parties - the governing Congress and the opposition
Bharatiya Janata Party (BJP) - re losing ground among voters, an opinion poll
showed, with regional groups set to take nearly half of parliament seats in next
year's election. (C\Voter)

August 16, 2013

1.1 Domestic Politics » Elections
1.4 Domestic Politics » Political Parties
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Africa zone

&S “1 “ > WESTAFRICA; EAST AFRICA; CENTRAL AFRICA; SOUTHERN AFRICA
by [ \-\,.- 3

» SUB-SAHARAN AFRICA

Adoption of Mobile Money Services Slow Due To Low Public s
Awareness
(Nigeria) Latest weekly poll released by NOI Polls Limited has revealed that |
almost 6 in 10 Nigerians (59%) are not aware of mobile money services and
only 13% of those that are aware of mobile money have adopted it. (NOI)
August 13, 2013

3.9 Economy » Financial systems & Institutions
3.12 Economy » IT & Telecom

Euro Americas zone

P EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA
& AUSTRALASIA

» EAST EUROPE

Poland's ruling party loses ground to main opposition: poll
(Poland) Poland's ruling Civic Platform (PO) trailed the main opposition party by
a record 11 points in a poll published on Friday, as the government of Prime
Minister Donald Tusk struggles to cope with the country's biggest slowdown in
decades. (TNS Polska)
August 16, 2013

1.2 Domestic Politics » Performance Ratings
1.4 Domestic Politics » Political Parties

PREZYDENT

BIAGT BAtNA poccrin Russians Await Depreciation of the Ruble

A &1 (Russia) Nearly two thirds of Russians with various degrees of certainty think
that depreciation of the ruble that has lately been the talk of the town is likely
to happen. Every fifth respondent holds a different point of view. (Romir)

0 August 15, 2013

= ; el ; . o
== 0 gl BIGINI PYBMEN 3 9 Economy » Financial systems & Institutions

Rating of National Threats — 2013
(Russia) Russians are less concerned about military conflicts than the threat that comes from migrants moving
to live in Russia and the threat of culture decline. (VCIOM)
July 22, 2013

4.8 Society » Immigration/Refugees

|
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Rating of Russian Bloggers
(Russia) The word ‘blogger’ is known to most of Russians. The leading blogger is the blog of Dmitry
Medvedev. Most of Russians have heard the word ‘blogger’ (70%); 29% do not know what it means; the
remainder say that blogger is someone who has a diary in the Internet — blog (29%). (\VCIOM)

July 19, 2013
4.6 Society » Media/ New Media

Emigrational Moods of Russians
(Russia) Every fifth Russian reports that over the recent years the number of people willing to move to other
countries has decreased (21%). More than one-third of Russians (37%) believe that the number of such
people has stayed the same. (\VCIOM)
July 16, 2013

4.8 Society » Immigration/Refugees

» WEST EUROPE
Circuses should stop using wild animals

(UK) YouGov research shows that the public support the government’s
proposals to ban the use of wild animals in circuses in England. More than four
in five (81%) Britons think that circuses should be banned from using bears,
while only 9% think the practice should continue. Almost eight in ten (79%)
people think tigers should not be allowed in the circus, and only 10% want to -
continue seeing elephants perform. (YouGov)
August 16, 2013

4.16 Society » Entertainment

Cinema cost concerns mount
(UK) Seven in ten (69%) cinema-goers say that the price of tickets has become too expensive, and only a third
(33%) think the cinema offers good value for money, according to a new YouGov report into TV and cinema
viewing. (YouGov)
August 16, 2013

4.16 Society » Entertainment

BlackBerry's uncertain future creates social media hype
(UK) On Monday, the mobile phone manufacturer, BlackBerry, announced that it is setting up a committee to
explore different options for its business, which could include selling the company. Using YouGov’s social
media analysis tool, SOMA, we can see the impact of this news on social media. On Monday we can see that
40.5% of UK Twitter users were exposed to a mention of BlackBerry compared to just 3.9% the previous day.
(YouGov)

August 14, 2013
3.12 Economy » IT & Telecom

The economy revives but wages slump ‘ A N
(UK) Signs that the economy is finally recovering are now unmistakable. After £5 & g
the longest recession in living memory the motors of economic growth are at last m@\ﬁw

S AR o ]
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getting into gear. But at the same time living standards go on being cut. (YouGov)
August 13, 2013

3.3 Economy » Employment Issues

» NORTH AMERICA

In U.S., 15% of Women Feel Unfairly Denied a Promotion
(USA) Fifteen percent of U.S. working women say they have at some point felt passed over
for a promotion or opportunity at work because of their gender, while 85% say they have
never felt that way. These perceptions are similar by age, educational attainment, and
employment in a professional or non-professional job. (Gallup USA)
August 16, 2013

3.3 Economy » Employment Issues
4.5 Society » Gender Issues

In U.S., More Nonwhites than Whites Say Jobs the Top Issue
(USA) One in four Americans name the economy as the most important problem facing the country today,
followed by unemployment and jobs at 19%, and dissatisfaction with government at 17%. Nonwhites (25%)
are much more likely than whites (16%) to say unemployment is the most important problem; this issue ranks
behind dissatisfaction with government among whites. The economy ranks first for both groups. (Gallup
USA)
August 16, 2013

3.3 Economy » Employment Issues

Abortion Viewed in Moral Terms: Fewer See Stem Cell Research and IVF as Moral Issues

Regardless of their views about the legality of abortion, most Americans think that having an abortion is a
moral issue. By contrast, the public is much less likely to see other issues involving human embryos — such as
stem cell research or in vitro fertilization — as a matter of morality. (Pew Research Center)

August 15, 2013
4.11 Society » Health

Regular Soda Popular With Young, Nonwhite, Low-Income

Young adults, nonwhites, and the low-income in the U.S. drink more regular soda
than other Americans. Half of Americans aged 18 to 29 say they drink regular
soda, making them the most likely to do so across not only age groups, but also
across all major demographic and socioeconomic groups. Nonwhites (46%) and
low-income Americans (45%) -- two groups among the most likely to be obese --
follow just behind the young in regular soda consumption. (Pew Research
Center)

August 15, 2013
4.7 Society » Morality, Values & Customs / Lifestyle

Obama's Economic Approval Slips to 35%
Despite President Barack Obama's renewed focus on the nation's economy this summer, he scores worse with
Americans on the economy than he did in June. His approval rating on the issue, now 35%, is down seven

Page 5 of 15
Disclaimer: Gilani's Gallopedia is a not for profit activity and every effort has been made to give attribution to respective polling organizations. All material presented here is available
elsewhere as public information. Readers may please visit the original source for further details. Gilani Research foundation does not bear any responsibility for accuracy of data or the

methods and does not claim anz ﬁrogrietaz rights benefits or resEonsibilities thereof.

*Archives: Gilani's Gallopedia has been compiled on a weekly basis since January 2007. Previous material is available upon request. Please contact
sara.salam@gilanifoundation.com


http://www.gilanifoundation.com/homepage/globalopinion/289.htm#289-43-15
http://www.gilanifoundation.com/homepage/globalopinion/289.htm#289-43-16
http://www.gilanifoundation.com/homepage/globalopinion/289.htm#289-43-17
http://www.gilanifoundation.com/homepage/globalopinion/289.htm#289-43-18
http://www.gilanifoundation.com/homepage/globalopinion/289.htm#289-43-19

Gilani’s Gallopedia©
Weekly digest of opinions in a globalized world (compiled since January 2007)
August 2013 - Issue 289

percentage points, and his ratings on taxes and the federal budget deficit are each down five points. During the
same period, his overall approval rating is down three points. (Gallup USA)
August 15, 2013

1.2 Domestic Politics » Performance Ratings

In U.S., Most Would Still Work Even if They Won Millions
Two-thirds of American workers say they would continue working even if they
won $10 million in the lottery, while 31% say they would stop. This desire to keep
working after enjoying a financial windfall is higher today than in three earlier
Gallup measures, all prior to the 2008-2009 recession. (Gallup USA)

August 14, 2013
4.7 Society » Morality, Values & Customs / Lifestyle

Congress’ Approval Rating Remains Near Historical Lows
Fourteen percent of Americans now approve of Congress and 81% disapprove. Americans' views of Congress
have been highly stable, and highly negative, throughout the year. (Gallup USA)
August 13, 2013

1.2 Domestic Politics » Performance Ratings

U.S. Satisfaction Sinks to 22% in August
U.S. satisfaction suffered a setback this month, after a two-month upswing. Twenty-two percent of Americans
say they are satisfied with the direction of the country, down from 28% in July and 27% in June. Three-
quarters of Americans are now dissatisfied with the nation's course, up from 68% in July. (Gallup USA)
August 12, 2013

3.2 Economy » Consumer Confidence/Protection

Americans Back Higher Health Insurance Rates for Smokers

(USA) Fifty-eight percent of Americans say health insurance companies
would be justified in setting higher rates for people who smoke. This is on
par with the 60% seen in 2011, but down modestly from 65% in 2003. Fewer,
41%, support setting higher rates for those who are significantly overweight,
but this is among the higher support levels that Gallup has found for this
policy in the last decade. (Gallup USA)

August 12, 2013
4.11 Society » Health

» MULTI-COUNTRY SURVEYS

Asia Pacific Consumers are Most Worried about the Economy
Economy-related matters appear to be on top of the list of concerns for today’s Asia Pacific consumers.
According to the latest global survey by GfK, two in every five surveyed are worried about recession and
unemployment as well as inflation and high prices, and at the same time, one in three said they are concerned
about having enough money to live right and pay the bills. (GFK)
August 13, 2013

3.2 Economy » Consumer Confidence/Protection
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» CYBER WORLD
Where Teens Seek Online Privacy Advice

(USA) Many teens ages 12-17 report that they usually figure out how to manage
content sharing and privacy settings on their own. Focus group interviews with
teens suggest that for their day-to-day privacy management, teens are guided
through their choices in the app or platform when they sign up, or find answers |
through their own searching and use of their preferred platform. (Pew Research ¢
Center)

August 15, 2013
4.6 Society » Media/ New Media

Teens Haven’t Abandoned Facebook (Yet)

(USA) When we released our “Teens, Social Media and Privacy” report in May,
one thread of news coverage focused on teens’ “waning enthusiasm” for
Facebook. This theme surfaced during our focus group discussions with teens
and stood in contrast to the excitement that was associated with newer platforms
like Instagram and Twitter. We were not the first to suggest that teens were
starting to diversify their social media portfolio, and as such, our report became
part of a larger meme that swiftly declared Facebook’s imminent demise. (Pew

Research Center)

August 15, 2013
4.6 Society » Media/ New Media

Topic of the week:

Adoption of Mobile Money Services Slow Due To Low Public

Awareness in Nigeria
P This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent
topical issue requires special attention.

August 13, 2013

Latest weekly poll released by NOI Polls Limited has revealed that almost 6 in 10
Nigerians (59%) are not aware of mobile money services and only 13% of those that are
» aware of mobile money have adopted it. Also, it was found that the overwhelming majority

(93%)operate  their mobile money account IN e

connection with their bank accounts. Generally, mobile .

money users have had positive experiences indicating N,

that it is easy to use, secure, saves cost and time; while i
about 7 in 10 (71%) non-users said they would consider using mobile P &
money services in the future. These are the main findings from the Mobile
Money Services Snap Poll conducted in the week of 5" August 2013.

In recent times, the Nigerian Payments System has been experiencing new B
innovations and transformation in line with the CBN’s financial system strategy vision 2012. The CBN
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introduced mobile money services to provide basic financial services and create payment access especially to

unbanked Nigerians, and also help drive financial inclusion in the country. Mobile Money enables monetary

transactions to be done on mobile phones through text messaging. Operations that can be carried out include
money deposit, bills payments, funds transfer and withdrawal payment for purchased goods and services.

In line with the introduction of the mobile money policy, The Central Bank of Nigeria CBN licensed 16 banks
and other financial institutions to establish the services all over the states, sometime in August 2011. Analysts
at Financial Derivatives Company (FDC) Limited suggested that if the potentials of the mobile banking are
properly harnessed then an increased bankable Nigerians should be anticipated since there is a high
penetration of mobile telecommunications in Nigeria.

Mobile money is a real tool for economic growth and development, if fully explored. In addition to its ability
to increase transactions, it serves as an alternative way of storing money, for both the banked as well as
unbanked subscribers as well as facilitates the payment of goods and services, while reducing the risk of theft
and loss as it involves a lesser handling of cash. In addition, mobile money reduces the cost of payments as it
eliminates the requirement for physical points of presence. Its facilitation of financial inclusion will bring a
great impact on the lives of the ordinary Nigerian. As soon as people gain access to financial services, their
cash management and personal financial planning will improve and this will lead to a greater ability to save.

More than a year into its introduction, the scheme has suffered
slow-adoption by Nigerians as the licensed operators of the
mobile money services have not made great headway in the
deployment of the services across the states. This has attracted
great concern and worries from expert and stakeholders. In line
with this, one major challenge the scheme has faced is the low
awareness of the total process and its benefits to stakeholders.
Some other challenges associated to the slow roll out and
adoption of the mobile money process includes; the lack of
finance and basic infrastructure; few agents, and the exclusion of
mobile operators from taking part in the execution of the service.

Based on this background, NOI Polls conducted its latest poll on Mobile Money Services to explore the
current level of awareness among Nigerians, to determine the present rate of adoption and potential for the
future.

Respondents to the poll were asked 10 specific questions. The first question sought to measure the awareness
of Nigerians on Mobile Money services. Respondents were asked: Have you ever heard of Mobile Money
services? In response to this question the majority overall (59%0) are not aware of Mobile Money services,
comparatively, 41% are aware of the services.

Analysis based on geo-political zones shows that the South-South (54%), South-West (46%) and the
North-Central (43%) zones had the highest proportions of respondent that are knowledgeable of Mobile
Money services. Conversely, the North-East (70%), South-East (64%) and the North-West (63%0) zones
accounted for the highest proportions of respondents that did not have any knowledge of Mobile Money
services.
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Measuring the level of awareness based on age revealed that the age category with the highest number of
respondents that are aware of Mobile Money services is 35-44 years (48%) of respondents. This is closely
followed by respondents within the age category of 45-54 years (46%0). The 65+ age group has the highest
proportion of respondents (79%o) that are not aware of it, closely followed by the 18-21 age group (78%o).

Q1. Have you ever heard of Mobile Money services?

= = [~ Geo poltica zone | [ Racarouw |

North North North South  South South
- -34 - -54 a
Central East West  East South  West W2 23 39:40:.45:3 a6 63¢

48% 439 4% 46% 48%  46%
3 o
7

41% Sis o 37%  36% ra w332 27%
« [l i i it H N
9%
66% 7%

78%
70% RS
? 63%  64%
59% 529 57% M s6% _54% 52% 54%

The second question sought to determine the sources of awareness of Mobile Money services. Respondents
who indicated awareness of mobile money services (41%) were subsequently asked: How did you get to
Know about Mobile Money services? Overall the major source of awareness about Mobile Money services
as indicated by 36% of the respondents was “Bank”. This is followed by the “Media” (29%) and “Family

and friends” (27%0).

From the geo-political zones standpoint, the North-West (48%) and the North-Central (44%) zones
accounted for the highest proportion of respondents that gained awareness on Mobile Money services through
banks. Also, Majority of respondents who became aware through the Media were from the North-East zone

with 47%.

Male  Female

1%

Q2. How did you get to know about Mobile Money services?
Male Female North North North South South South
Central East West East South West

36% 2756 34% L 24% i 26% 36% 33%

Bank L §F B M~ Fr "] |
: : 47% 39%
Media (TV, Radio, 29% 29% 29% 18% 18% 28% o 27%
Nowspoperetc) e T e T i e B s
Friends/Family 27% 26% 28% 31% 24% 28% _34% 17% 28%
Internet 5% 5% 6% 6% 0% 0% 7% 7% 9%
Mobile Money Agent 2% 2% 0% 1% 6% 0% 2% 1% 1%
Others 1% 0% 3% 0% 0% 6% 0% 0% 2%
Source: NOI Polls

Subsequently, in order to ascertain the level of adoption of Mobile Money services in Nigeria, respondents
that are aware of mobile money services were further asked: Personally, do you use/have you ever used
Mobile Money services? Results show that the majority (87%o) of the respondents who are aware of Mobile
Money services have not yet adopted it, while 13% have adopted the services and out of these, respondents
within the age category of 45-54 years (22%) had the highest level of adoption.
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Gauging the level of adoption from geo-political zones revealed that the North-East zone (which had the
lowest level of awareness as shown in figure 1) had the highest level of adoption with 31% this is followed by
the North-Central zone with 19% and the South-South zonewith 11%.

Q3. Personally, do you use/have you ever used Mobile Money services?

Male Female 18-21 22-34 35-44 45-54 55-65 65+

North North North South South South
Central East West East South  West

31%
Yes 3% | ol8% 6% | mincen NN 5% 8% 1% 10% | o 1% 3% ZXE o
87% 82% 92% 89% 90% 100% ggy,  87% 100% 100%

. .. ﬁsg%i... ...78%..

Source: NOI Polls

Furthermore, respondents that have adopted Mobile Money services were asked: Who is your Mobile Money
service provider? The majority (86%0) indicated “Banks” as their provider. This may be due to the fact that
licenced banks have been given the responsibility to establish the services over Nigeria.
Also, 12%indicated “Mobile Money agents” as their provider and 1% indicated other sources.

Analysis based on geo-political zones shows that all of the respondents (100%) from the North-East, North-
West and the South-East zones that use Mobile Money indicated banks as their provider. In addition,
theSouth-West zone (28%0) had the highest proportion of respondents who indicated Mobile Money agents as
their provider.

Q4. Who is your Mobile Money service provider?

North North North South South South

Male Female
Central East West East South West

100%  100%  _ 100% 84% 34

86% 84% 100% 75%

Mobile money agent 12% 14% 0% endbiem | 0% 0% 0% 8%  mmiem
Others 1% 2% 0% 0% 0% 0% 0% 8% _ 0%

Source: NOI Polls

The fifth question aimed to determine the ratio of banked to unbanked users of Mobile Money.
Respondents(13%b) that use Mobile Money were asked: Do you operate a bank account? Responses to this
question revealed that all of the respondents (100%0) that use Mobile Money services operate a bank account.
This suggests that the level of awareness and adoption of Mobile Money services amongst unbanked
Nigerians is currently very low and almost non-existent.

The sixth question sought to ascertain the proportion of users that operate their Mobile Money account in
connection with their bank accounts: Is your Mobile Money account operated in connection with your
bank account? Responses show that majority (93%o) operate their Mobile Money account in connection with
their bank account and 7% operate their Mobile Money account separately. This further affirms previous
findings where the majority indicated banks as their provider.

|
Page 10 of 15

Disclaimer: Gilani’'s Gallopedia is a not for profit activity and every effort has been made to give attribution to respective polling organizations. All material presented here is available
elsewhere as public information. Readers may please visit the original source for further details. Gilani Research foundation does not bear any responsibility for accuracy of data or the

methods and does not claim anz Erogrietaﬂ rights benefits or resEonsibiIities thereof.

*Archives: Gilani's Gallopedia has been compiled on a weekly basis since January 2007. Previous material is available upon request. Please contact
sara.salam@gilanifoundation.com



Gilani’s Gallopedia©
Weekly digest of opinions in a globalized world (compiled since January 2007)
August 2013 - Issue 289

Q6. Is your Mobile Money account operated in connection with your bank account?

otonwie [ Gevier —

Male Female North North North South South South
Central East West East South West
93A1 92% 100% 959 100% 100% 100% 4% 6%
() 0,
No 1% 3% —3% % 0% 0%  m— —

Source: NOI Polls

Furthermore, to gain insight into the transactions users carry out on Mobile Money services, respondents were
asked: What transactions do you use/have you used it for? The majority of Mobile Money users use it
for “funds transfer” (65%) this is followed by bill payment (54%), Money Withdrawal
(36%) and“Payment for purchased goods and services” (25%0). r

Analysis based on geopolitical zones revealed that The North-west zone (80%) had
more respondents that carry out “Funds Transfer” on their Mobile Money account,
the South-West zone (93%0) accounted for the highest proportion of respondents that
use their account for “Bills payment”. Also, the South-West zone(54%) had the
highest number of respondents that use their account for Money withdrawal while
the South-East zone (57%) accounted for the highest proportion of respondents that
use their Mobile Money account for the “Payment for purchased goods and
services”.

Subsequently, in order to gauge the general perception of users of Mobile Money services, users were
asked: To what extent do you agree or disagree to the following statement about Mobile Money
services? (a) It is easy to use; (b) Service providers are easily accessible; (c) It is secure; (d) It saves
time; (e) It saves cost.

Findings reveal the majority agree (55%: 25%+30%b) that the service is easy to use, on the other hand 38%
(9%+29%) are of the opinion that the service is not easy to use.

In reference to the accessibility of service providers, the majority (55%: 21%+34%) agree that service
provider are easily accessible. This finding may be directly linked to the fact that most users operate their
Mobile Money account in connection with their bank account. At the same time, 39% (7%+32%) disagree
with the statement.

Gauging the opinion of Nigerians in terms of the security, it is interesting to discover that the majority (56%:
13%+43%) agree that it is secure while 26% (6%+20%) of Mobile Money service users consider it unsecure
to use.

A higher proportion of the respondents (60%: 33%+27%0) that use Mobile Money affirmed that the use of
Mobile Money in carrying financial transactions saves time, conversely 36% (4%+32%0) do not agree.

The opinion of users about cost savings reveals that majority (63%: 16%+47%b) are of the opinion the use of
Mobile Money to carry out financial transaction saves cost. Comparatively, 36% do not agree that there is
cost saving associated with the use of Mobile Money services.
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Q8. To what extent do you agree or disagree to the following statements about
Mobile Money services?
Nationwide
Service providers
It is easy to use are easily It is secure It saves time It saves cost
accessible
25% 21% 33% i
Strongly agree ———] 3% o
30% 34% 43% - 47%
Agree
Neither disagree 7% 6% 18% 4% 1%
nor agree
Disagree 2% 7% 6% 4% 0%
29% 32% 20% 32% 36%
Strongly disagree e
Source: NOI Polls

The ninth question sought to ascertain the possibility of future adoption of Mobile Money by respondents who
do not currently use Mobile Money (87% of the total). These respondents were asked: Do you think it’s
something you would consider using in the future? Findings shows that the majority (71%b) indicated they
are willing to give it a try in the future, while 17% will not consider its usage anytime in the future

and 13%remain indecisive about using it.

Analysis base on geo-political zones showed that the North-East zone with 82% had the highest number of
respondents indicated consideration of future use of Mobile Money services. This is followed by the North-
West andthe South-East zones with 73% and 71% respectively.

In addition, results show an inverse relationship between age and the willingness to adopt mobile money
services in the future therefore the younger the respondent the greater their willingness to adopt the use of
mobile money services in the future.

Q9. Do you think it’s something you would consider using in the future?

North North North South South South

Male Female = i & = 2
Central East West East South West 1odl: 3238, AW AEDA 9308 ot
2 0y
71% | 76%  66% | 5% #82% 73% 71% 4% 68% | .88 72% 70% 62% o s6%
s [ | I L | 1 D I I O
No 17% | 17% 17% | 19% e 24% 14% 19% 18% | 79 16% 16% _27% 22% 20%
Don‘tknowyet 13% | 7% _18% | 15% 1% g9, _15% 18% 13% | 8% 12% 13% 12% .26% 24%

Source: NOI Polls

Finally, in order to ascertain the rationale behind their willingness to adopt or not adopt mobile money
services in the future, respondents were asked: Why do you think it’s something you would/would not

consider using it in the future?
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The overall majority (79%) are of the opinion that they would consider using Mobile Money in the future
because it “it saves time; it is faster, simpler, easier and convenient to use”. Furthermore, 13% are of the
opinion that they think its something they would use in the future “if there is good awareness and better

information”.

Q10a. Why do you think is something you would consider using in the future?

e o S oottt tone
Male Female North North North South South South
Central East West East South West
¢ ) o 80% 81% 71% 88% 83% 85% 9
Saves time, Mobility, Faster, 79% 78% ] 1% 69%
simplrsier & comvenientovse | NN | I I | N o I RN DR
If there is good awareness 25% 9
about it / better informed 13% 11% 15% 9% oame— 8% 9% 8% 16%
Willing to move along the
new technology/cashless era —3% —8% 1% 4% 2% 4% 4% 4% 2%
If the safety of usage is 2% 2% 2% 3% 0% 0% 3% 0% 4%
guaranteed
Is good to consider/try it 1% 2% 1% 2% 2% 0% 0% 1% 4%

Source: NOI Polls

On the other hand, respondents that indicated they are not willing to use it in the future (17% of the total)
gave reasons such as: “Don’t trust the safety/security/effectiveness” (46%0), “Don’t need it, not
interested” (30%0) and “Don’t know about it” (12%0).

Q10b. Why do you think is something you would NOT consider using in the future?
™M North North North South South South
ale Female
Central East West East South West
0,
Don't trust the Safety/ _46% 43% 48% eo% 48% 39% 45% 50%
Security/ Effectiveness = 0% =3
Don’t need it / 30% 34% 26% 19% 202 22% 22% 42% 35%
it fotarasind s e meen | e B s st B —
0%
Don’t know about it 12% 17% 7% 8% T _10% 15 6% 8%
Undecided 9% 2% 16% 8% 0% emeom 12% 0% 7%
Source: NO!I Polls

In summary, the results from this current poll have revealed 6 in 10 Nigerians forming the majority have no
prior knowledge about Mobile Money services. It has also been revealed that the adoption rate is very poor as
only 13% of respondents that that are aware have actually used or adopted it. Furthermore, all respondents
(100%0) that use mobile money services operate a bank account and 93% operate their mobile money account
in connection with their bank accounts. This shows that Mobile Money services have not had any impact on
the financial inclusion of the unbanked Nigerians so far. Generally, mobile money users have had positive
experiences indicating that it is easy to use, secure, saves cost and time. Finally, about 71% of non-users have
indicated their willingness to use it in the future; this clearly shows the huge potential that exists for mobile
money services going forward. Given the fact that Nigeria is currently transitioning towards being a cashless
payment systems, more awareness has to be created about the mobile money payment option with emphasis
placed on including the rural population and unbanked Nigerians in the roll out process.
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Survey Methods

The opinion poll was conducted on August 5th to 7" 2013. It involved telephone interviews of a random nationwide
sample. 1004 randomly selected phone-owning Nigerians aged 18 years and above, representing the six geopolitical
zones in the country, were interviewed. With a sample of this size, we can say with 95% confidence that the results
obtained are statistically precise - within a range of plus or minus 3%. NOI Polls Limited is Nigeria’s leading opinion
polling and research organisation, which works in technical partnership with the Gallup Organisation (USA), to conduct
periodic opinion polls and studies on various socio-economic and political issues in Nigeria. More information is

available at www.noi-polls.com

Disclaimer

This press release has been produced by NOI Polls Limited to provide information on all issues which form the subject matter of the document. Kindly note that
while we are willing to share results from our polls with the general public, we only request that NOI Polls be acknowledged as author whenever and wherever our
poll results are used, cited or published.

NOI Polls hereby certifies that all the views expressed in this document accurately reflect its views of respondents surveyed for the poll, and background information
is based on information from various sources that it believes are reliable; however, no representation is made that it is accurate or complete. Whilst reasonable care
has been taken in preparing this document, no responsibility or liability is accepted for errors or fact or for any views expressed herein by NOI Polls for actions taken
as a result of information provided in this report. Any ratings, forecasts, estimates, opinions or views herein constitute a judgment as at the date of this document. If
the date of this document is not current, the views and content may not reflect NOI Polls’ current findings and/or thinking.

Source: http://www.noi-polls.net/index.php?s id=3&p id=259&p pt=1&parent=8#.UhD-WtKBmb8
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Gilani’s Gallopedia (2007-2013)

A Quantitative Analysis

A guantitative analysis of global polls monitored during the 4 year period January 2007 — January 2013

KEY STATISTICS

1-  Number of Surveys (a selection on key political and social issues): ~ 6,805 polls
during the period 2007-2013

2-  Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely:
Governance, Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global
leaders (USA and Emerging powers), Global Environment, Family, Religion, and other miscellaneous

3-  Number of countries covered by one or more surveys: ~ 178
during the period 2007-2013

4-  Number polling organizations whose polls have been citied: ~ 358
during the period 2007-2013
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