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Who are we?  
Gilani’s Gallopedia is a weekly digest of opinions in a 
globalized world. It provides a one window access to 
Global Opinion Polls on a weekly basis. It is produced by 
a team of researchers led by Dr. Ijaz Shafi Gilani, and is 
a not for profit public service. It is co-edited by 
Mohammad Zubair and Sara Salam. 
 
Our name reflects the rapid pace at which global polls are 
brought to the community of pollsters and other 
interested readers. Gilani’s Gallopedia is not related to 
any polling agency and makes its selection from any 
publically available poll based on its relevance to our 
reader’s interests. Over the years it has reported polls 
conducted by over 350 agencies and institutions.  
 

Contact Details: 
Sara Salam 
Assistant Manager 
Gilani Research Foundation 
Email: sara.salam@gilanifoundation.com 

 

 I N S I D E  T H I S  I S S U E  

T H I S  W E E K ’ S  R E P O R T  C O N S I S T S  O F  2 2  

N A T I O N A L  &  M U L T I  C O U N T R Y  S U R V E Y S . 8  

P O L L I N G  O R G A N I Z A T I O N S  H A V E  B E E N  

                   R E P R E S E N T E D .  

Pg 2 

Asia zone 

this week- 02 national polls 
                
 

                  

Pg 2 

Euro Americas zone  

this week-  20 national polls 
                   
 
 
                    
 
 
 

Pg6 

TOPIC OF THE WEEK: 
Economic Problems,  

Corruption Fail to Dent  
Putin's Image 

Countries are represented in blue; Polling organizations are represented in 

pink. For reference to source of each poll clicks to detail are provided in the text 

http://www.gilanifoundation.com/homepage/globalopinion/478.htm#478-43-23
http://www.gilanifoundation.com/homepage/globalopinion/478.htm#478-43-23
mailto:sara.salam@gilanifoundation.com
http://www.gilanifoundation.com/homepage/globalopinion/478.htm#478-43-23
http://www.gilanifoundation.com/homepage/globalopinion/478.htm#478-43-23
http://www.gilanifoundation.com/homepage/globalopinion/478.htm#478-43-23


Gilani’s Gallopedia© 

Weekly digest of opinions in a globalized world (compiled since January 2007)  

April 2017 - Issue 478 

Page 2 of 11 

 

Disclaimer: Gilani’s Gallopedia is a not for profit activity and every effort has been made to give attribution to respective polling organizations. All material presented here is available 
elsewhere as public information. Readers may please visit the original source for further details. Gilani Research foundation does not bear any responsibility for accuracy of data or the 

methods and does not claim any proprietary rights benefits or responsibilities thereof. 

*Archives: Gilani’s Gallopedia has been compiled on a weekly basis since January 2007. Previous material is available upon request. Please contact 

sara.salam@gilanifoundation.com 

 

       Asia Zone 
MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA;  

    EAST ASIA 

 MENA 

478-1 MENA Ad of the month – Air Arabia in the UAE (Click for details)  

(UAE) This month, Air Arabia in the UAE has shown the greatest increase in Advertising 

Awareness, according to BrandIndex – YouGov‟s daily brand tracker (YouGov) 

March 2017 
3.13 Economy » Services 

 

 WEST ASIA 

478-2 Turkey: Female Employment Decreased by 40 Thousand in the Past Year (Click for details)  

(Turkey) Using the Social Security Institution (SGK) data for December 2016, the 60th issue of TEPAV‟s 

Employment Monitoring Bulletin indicates that the number of female employees in formal employment 

decreased by 40 thousand in December 2016 compared to December 2015, and the number of female 

employees in formal employment in the manufacturing sector decreased by 20 thousand. (TEPAV) 

March 27, 2017 
3.3 Economy » Employment Issues  
4.5 Society » Gender Issues 

Euro Americas Zone 
   EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA  

& AUSTRALASIA 

 EAST EUROPE  

478-3 Russia-Ukraine: Opposite Policy Directions (Click for details) 

(Russia) Amid aggressive actions by Kiev authorities, more Russians feel compassion towards citizens of 

Donbass, according to the VCIOM-Omnibus survey data. (VCIOM) 

March 29, 2017 
2.5 Foreign Affairs & Security » Regional Conflicts/ Issues 
 

478-4 Russian Counter-Sanctions: Defending! (Click for details)  

(Russia) The share of Russians who now see more harm than benefits from Russian counter-

sanctions has increased from 9% to 26%. Nevertheless, more than two-thirds of respondents 

think that counter-sanctions are necessary. (VCIOM) 

March 24, 2017 
2.12 Foreign Affairs and Security >> Bi/Tri-lateral Relations 

  

 WEST EUROPE 

478-5 As Article 50 is set to be triggered, public concern about Europe/Brexit rises to a new high and 

becomes the top issue facing Britain (Click for details) 
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(UK) The March 2017 Ipsos MORI/Economist Issues Index shows a new record in the proportion who see the 

EU/Brexit as one of the biggest issues facing Britain. Half (51%) now cite it as an issue, six percentage points 

higher than February and the highest score since records began in September 1974. Fieldwork was conducted 

10-19 March, prior to the attack outside Parliament on the 22nd of this month. (Ipsos Mori) 

March 29, 2017  
2.8 Foreign Affairs & Security » International / Regional Organizations 

 

478-6 Most Brexit voters want more members to leave the EU (Click for details)   

(UK) The majority of people who voted “Leave” in last year‟s referendum hope other 

countries will also leave the European Union soon, a survey by Ipsos MORI for King's 

College London has found, but most “Remain” voters hope the EU will keep its 

remaining members. (Ipsos Mori) 

March 28, 2017 
2.8 Foreign Affairs & Security » International / Regional Organizations 

 

478-7 UK Consumer Confidence stays at -6 in March (Click for details) 

(UK) GfK‟s long-running Consumer Confidence Index remains stable at -6 in March.  Three of the five 

measures stayed at the same level and two measures saw increases. (GFK) 

March 31, 2017 
3.2 Economy » Consumer Confidence/Protection  
 

478-8 Voting Intention: Conservatives 43%, Labour 25% (26-27 Mar) (Click for details)  

(UK) This week's YouGov/Times voting intention figures see the Conservatives on 43% (from 41% last 

week) and Labour remaining on 25%, giving the Tories an 18 point lead. (YouGov) 

March 29, 2017 
1.1 Domestic Politics » Elections 
1.4 Domestic Politics » Political Parties 

  

478-9 Almost half of patients and visitors think hospital food is improving (Click for details)  

(UK) Patients and visitors believe hospital food is improving but issues around quality 

remain, a new YouGov study finds.  (YouGov) 

March 2017 
4.11 Society » Health  

 

 NORTH AMERICA  

478-10 Are Telephone Polls Understating Support for Trump? (Click for details)  

(USA) Little evidence that telephone versus online interviewing affects polling data on public support for key 

policy proposals. (Pew Research Center) 

MARCH 31, 2017  
1.3 Domestic Politics » Governance 

 

478-11 Democrats Say Their Leaders Should Not Compromise With Trump (Click for details)  

(USA) WASHINGTON, D.C. -- The majority of Democrats nationally believe it is more important for their 

party's leaders in Congress to stick to their beliefs even if little gets done, rather than compromise with the 

Trump administration to get things done. More than two-thirds of Republicans, in sharp if not unexpected 
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http://www.gilanifoundation.com/homepage/globalopinion/478.htm#478-43-7
http://www.gilanifoundation.com/homepage/globalopinion/478.htm#478-43-8
http://www.gilanifoundation.com/homepage/globalopinion/478.htm#478-43-9
http://www.gilanifoundation.com/homepage/globalopinion/478.htm#478-43-10
http://www.gilanifoundation.com/homepage/globalopinion/478.htm#478-43-11


Gilani’s Gallopedia© 

Weekly digest of opinions in a globalized world (compiled since January 2007)  

April 2017 - Issue 478 

Page 4 of 11 

 

Disclaimer: Gilani’s Gallopedia is a not for profit activity and every effort has been made to give attribution to respective polling organizations. All material presented here is available 
elsewhere as public information. Readers may please visit the original source for further details. Gilani Research foundation does not bear any responsibility for accuracy of data or the 

methods and does not claim any proprietary rights benefits or responsibilities thereof. 

*Archives: Gilani’s Gallopedia has been compiled on a weekly basis since January 2007. Previous material is available upon request. Please contact 

sara.salam@gilanifoundation.com 

 

contrast, believe it is more important for Democratic leaders to compromise with the administration. (Gallup 

USA)  

MARCH 31, 2017 
1.3 Domestic Politics » Governance 
1.4 Domestic Politics » Political Parties 

 

478-12 In US, Water Pollution Worries Highest Since 2001  (Click for details)  

(USA) WASHINGTON, D.C. -- Americans are more concerned about water pollution than 

they have been since 2001. The latest percentages of Americans who are worried "a great 

deal" about the pollution of drinking water (63%) and of rivers, lakes and reservoirs (57%) 

have inched past the elevated levels of concern seen since 2014. (Gallup USA) 

MARCH 31, 2017 
4.14 Society » Environment/ Disasters  

 

478-13 Most Investors Have Not Thought a Lot About When to Retire (Click for details)  

(USA) WASHINGTON, D.C. -- Less than a third (28%) of non-retired investors in the U.S. have given a lot 

of thought to the best age for retirement, while 11% say they have given it no thought and 31% have thought 

about it only a little. Even among those aged 50 and older, only 39% have thought about it a lot, while 29% 

have thought about it only a little or not at all. (Gallup USA) 

MARCH 30, 2017  
3.3 Economy » Employment Issues  
3.8 Economy » Enterprise/ Investments 

 

478-14 Worry About Hunger, Homelessness Up for Lower-Income in US  (Click for details) 

(USA) WASHINGTON, D.C. -- Over the past two years, an average of 67% of lower-income U.S. adults, up 

from 51% from 2010-2011, have worried "a great deal" about the problem of hunger and homelessness in the 

country. Concern has also increased among middle- and upper-income Americans, but they still worry far less 

than do lower-income Americans. (Gallup USA) 

MARCH 30, 2017  
3.5 Economy » Poverty 
 

478-15 Trump's Approval Rating Unusually Low, Unusually Early 44 (Click for details)   

(USA) WASHINGTON, D.C. -- As the first president in Gallup's polling history to start his 

term with a job approval rating below the majority level, Donald Trump has already 

received the all-time lowest approval ratings of any president in his first year. Trump's 

recent 36% approval rating, recorded after Republicans in Congress failed to repeal and 

replace Obamacare, fell just below Bill Clinton's all-time low of 37% in June 1993. In 

interviewing conducted Sunday through Tuesday, Trump hasdipped further to 35%.(Gallup 

USA)  

MARCH 29, 2017  
1.2 Domestic Politics » Performance Ratings 
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478-16 Americans Say Paper Bags More Eco-Friendly Than Plastic (Click for details)  

(USA) WASHINGTON, D.C. -- In an otherwise polarized nation, Americans are fairly united in their take on 

the "paper vs. plastic" debate. When asked which shopping-bag material is better for the environment, 73% 

say paper bags do less harm, while 22% say plastic. (Gallup USA)  

MARCH 29, 2017 
4.14 Society » Environment/ Disasters  
 

478-17 Gender Gap Shrinks as Trump Loses Support Among Men (Click for details)  

(USA) WASHINGTON, D.C. -- President Donald Trump's job approval rating among men 

has fallen seven percentage points over the last four weeks, from 51% in early March to 

44%. Meanwhile, his already low approval among women -- currently 34% -- has changed 

little, reducing the gender gap in approval of Trump to 10 points, down from 15 points four 

weeks ago. (Gallup USA)  

MARCH 28, 2017 
1.2 Domestic Politics » Performance Ratings 

  

478-18 Economic Problems, Corruption Fail to Dent Putin's Image (Click for details)  

(USA) WASHINGTON, D.C. -- Tens of thousands of Russians turned out to protest against government 

corruption last weekend, but since 2014, neither corruption -- nor a failing economy -- has hurt Russians' 

approval ratings of President Vladimir Putin. Russians' approval of their president remains undiminished from 

the high ratings they have given him since Russia's annexation of Crimea three years ago. More than eight in 

10 Russians (81%) in 2016, Gallup's most recent year of polling in the country, said they approved of the job 

Putin is doing. (Gallup USA) 

MARCH 28, 2017 
1.5 Domestic Politics » National Image/ Trust 

  

478-19 US Economic Confidence Drops to Lowest Level Since Election (Click for details)  

(USA) WASHINGTON, D.C. -- Americans' confidence in the U.S. economy tumbled along with the Dow 

Jones industrial average last week. Though still in positive territory, Gallup's U.S. Economic Confidence 

Index (ECI) dropped six points to a score of +5 for the week ending March 26. This is the lowest weekly 

average since the presidential election in November. (Gallup USA)  

MARCH 28, 2017  
3.2 Economy » Consumer Confidence/Protection 

 

478-20 Half in US Are Now Concerned Global Warming Believers (Click for details)  

(USA) WASHINGTON, D.C. -- With a record number of Americans sounding the alarm 

on global warming, the share of the U.S. population that Gallup categorizes as 

"Concerned Believers" on climate change has consequently reached a new high of 50%. 

This is up slightly from 47% in 2016 but is well above the 37% recorded only two years 

ago.  (Gallup USA) 

MARCH 27, 2017 
4.14 Society » Environment/ Disasters  
 

 AUSTRALASIA  
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478-21 Amazon set to benefit from Australians’ love affair with online shopping  (Click for details) 

(Australia) As the popularity of online shopping continues to go gangbusters across Australia, and online sales 

in almost all retail categories track steadily upwards, the conditions couldn‟t be riper for US e-commerce giant 

Amazon‟s imminent Australian launch. Roy Morgan Research shines a spotlight on the country‟s ongoing 

love affair with buying things over the internet. (Roy Morgan)  

March 29, 2017 
3.13 Economy » Services 
4.7 Society » Morality, Values & Customs / Lifestyle 

  

478-22 Online shopping product categories purchased in average four weeks: 2013 vs 2016(Click for details)  

(Australia) State of the Nation 27: Booming Australian Automotive Industry accelerates 

towards „Decade of Upheaval‟. Roy Morgan Research CEO Michele Levine today 

presented the latest State of the Nation Report in Melbourne with a special Spotlight on 

the Australian Automotive Industry. (Roy Morgan) 

March 28, 2017 
3.13 Economy » Services 
4.7 Society » Morality, Values & Customs / Lifestyle 

 

Topic of the week: 
Economic Problems, Corruption Fail to Dent Putin's Image 

This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent 
topical issue requires special attention. 

 

Economic Problems, Corruption Fail to Dent Putin's Image 

WASHINGTON, D.C. -- Tens of thousands of Russians turned out to protest 

against government corruption last weekend, but since 2014, neither 

corruption -- nor a failing economy -- has hurt Russians' approval ratings of 

President Vladimir Putin. Russians' approval of their president remains 

undiminished from the high ratings they have given him since Russia's 

annexation of Crimea three years ago. More than eight in 10 Russians (81%) in 2016, Gallup's most recent 

year of polling in the country, said they approved of the job Putin is doing. 

MARCH 28, 2017 
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Putin's unfaltering popularity has been remarkable because it appears to be untied to his country's recent 

economic troubles. Russians' approval of Putin has remained buoyant -- even ticking slightly upward -- amid 

plunging oil prices, years of recession and Western sanctions over Moscow's actions in Ukraine. 

While Russians have not soured on Putin, they have on their economy. After a short-lived rally in 2014, 

Russians' optimism about the outlook for their national and local economies has continued to wane, dropping 

to levels in 2016 that rivaled the recent lows in 2009 at the height of the global economic crisis. Just 14% of 

Russians in 2016 said their national economy was getting better, and 18% said this about their local 

economies. 
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As further evidence that Putin's popularity in recent years has been mostly immune to the changing economic 

conditions, even though the percentage of Russians who say economic conditions are getting worse has more 

than doubled since 2014, Putin's ratings among this group of pessimists have actually increased. Nearly seven 

in 10 Russians (68%) who saw their economy as getting worse in 2016 approve of Putin. Just the year before 

the annexation of Crimea, 29% who saw the economy as getting worse approved of the president. 

At the same time, Russians' outlooks on their own lives have not retreated as much as might be expected given 

the economic climate. However, the 29% of Russians who rate their lives positively enough to be considered 

"thriving" is still down from the record-high 34% in 2014 -- and this indicator may prove to be the one to 

watch ahead of the election. As thriving percentages declined after the global economic crisis, Putin's approval 

ratings also edged lower. This trend ended abruptly in 2014, when thriving increased almost 10 percentage 

points in one year after the Sochi Olympics and the situation in Crimea. 

Widespread Corruption Does Not Taint Putin's Approval 

In the last 10 years that Putin has been in power as either president or prime minister, large majorities of 

Russians -- upward of seven in 10 -- have perceived corruption as widespread in their government. In fact, it 

was this perceived corruption that drew protesters to the streets in Moscow and other Russian cities, resulting 

in hundreds of arrests and the detention of opposition figure Alexei Navalny. Protesters have directed most of 

their ire at Prime Minister Dmitry Medvedev, rather than the president. 
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However, this perceived endemic corruption does not appear to be harming Putin's most recent approval 

ratings. Since 2015, Putin's approval ratings among Russians who see corruption as widespread in government 

have been just as high as ratings among Russians who do not see it as widespread. Before 2015, Russians who 

saw widespread corruption tended to give lower approval ratings to Putin. But even among this group, his 

ratings have never dropped below 50%. 

Implications 

The rally effect that propelled Putin's approval ratings upward in 2014 -- and colored other aspects of 

Russians' lives -- is not unique to Russia. After the Sept. 11 terrorist attacks in 2001, country unity and faith in 

a strong leader vaulted U.S. President George W. Bush's approval ratings to a record 90% and increased 

Americans' confidence in their institutions. 

But Bush's ratings were not as buoyant and eventually succumbed to an increasingly unpopular war and the 

Great Recession. This has not happened yet in Russia. Even as they saw their economy slipping farther behind 

the rest of the world in 2016, Russians have continued to rally around Putin and his efforts to restore his 

country's status as a great power. This may be because many Russians overwhelmingly supported Crimea 

joining Russia -- which ultimately led to the economic sanctions against their country -- and are more likely to 

blame those who impose the sanctions rather than their president. With Russia's presidential election less than 

a year away, based on Putin's approval ratings, his odds of winning remain good -- should he decide to run 

again. 

Gabriela Atanasiu and Art Swift contributed to this report. 

The data in this article are available in Gallup Analytics. 

http://www.gallup.com/poll/173597/russian-approval-putin-soars-highest-level-years.aspx?g_source=Putin&g_medium=search&g_campaign=tiles
http://www.gallup.com/poll/173597/russian-approval-putin-soars-highest-level-years.aspx?g_source=Putin&g_medium=search&g_campaign=tiles
http://www.gallup.com/poll/6793/rally-effect-911-terrorist-attacks-virtually-gone.aspx
http://www.gallup.com/products/170987/gallup-analytics.aspx
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SURVEY METHODS  

Results are based on face-to-face interviews with 2,000 adults in Russia, aged 15 and older, conducted from 

April to June 2016. For results based on the total sample of national adults, the margin of sampling error is 

±2.7 percentage points. The margin of error reflects the influence of data weighting. In addition to sampling 

error, question wording and practical difficulties in conducting surveys can introduce error or bias into the 

findings of public opinion polls. 

The Chechen Republic, Republic of Ingushetia, Republic of Dagestan and the Republic of Crimea were 

excluded due to political instability. The Republic of Adygeya, Republic of Kabardino-Balkaria, Republic of 

Karachaevo-Cherkessie and North Ossetia were excluded due to high crime levels. Remote small settlements 

in far-Eastern Siberia were also excluded. The excluded areas represent about 6% of the population. 

Source: http://www.gallup.com/poll/207491/economic-problems-corruption-fail-dent-putin-

image.aspx?g_source=World&g_medium=newsfeed&g_campaign=tiles 
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Gilani’s Gallopedia (2007-2017) 
A Quantitative Analysis 

A quantitative analysis of global polls monitored during the 8 year period January 2007 – January 2014 

 

 
KEY STATISTICS 
 

1- Number of Surveys (a selection on key political and social issues):  ~ 6,805 polls 

 during the period 2007-2014 

 

2- Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely: 

Governance, Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global 

leaders (USA and Emerging powers), Global Environment, Family, Religion, and other miscellaneous 

 

3- Number of countries covered by one or more surveys:  ~ 178 

 during the period 2007-2014 

 

4- Number polling organizations whose polls have been citied:  ~ 358 

 during the period 2007-2014 

 

 


