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Asia Zone

» MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA;
EAST ASIA

b Unmee—

= SOUTHEAST ASIA
Fourth Quarter 2016 Social Weather Survey: 47% of Filipino households received help in the past

guarter (Click for details)

(Philippines) The December 2016 Social Weather Survey found that 47% of households (about 10.5 million)
received assistance in the past quarter, most commonly in the form of money that was given, and most
commonly from government. (S\WS)

April 4, 2017

1.3 Domestic Politics » Governance
3.5 Economy » Poverty

Euro Americas zone

P EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA
& AUSTRALASIA

» EAST EUROPE

Poll: Bosnians United in Opposing IS; Divided on U.S., EU and Russia (Click for details)
(Bosnia) A new nationwide poll from Bosnia and Herzegovina (BiH) released today by the
International Republican Institute’s (IRI) Center for Insights in Survey Research indicates
that Bosnians are united in their opposition to the Islamic State (IS) and on concerns over
unemployment, but divided along ethnic lines on preferred international partners. (IR1)
April 6, 2017

2.4 Foreign Affairs & Security » Terrorism
2.5 Foreign Affairs & Security » Regional Conflicts/ Issues

Ukrainians’ attitudes towards gambling (Click for details)
(Ukraine) According to the research carried out by the Sociological Group "Rating”, only 24% of the
Ukrainians consider themselves venturesome. 75% of the respondents believe that they do not have such a
feature. The number of venturesome people is higher among the urban residents, males, younger people,
employed, and those with higher education level. (Ratings)
April 6, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

» WEST EUROPE

What should the response be to the chemical attack on Syrian civilians? (click for
details)
The public view in the UK and US on what to do in response to the chemical attack in
northern Syria is heavily fragmented. (YouGov)
April 6, 2017
2.5 Foreign Affairs & Security » Regional Conflicts/ Issues

|
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2.10 Foreign Affairs & Security » Military Issues/ Defence

Pension holders planning to use withdrawals for day-to-day living increase by a third (click for details)
(UK) There has been a large increase in the number of pension holders planning to withdraw money to cover
day-to-day living, new research from YouGov reveals. (YouGov)

April 6, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

Support for term time holidays increases (Click for details)
(UK) Brits back parents who want to take their children on holiday during school time by nearly two to one.
(YouGov)
April 4, 2017

3.3 Economy » Employment Issues
4.7 Society » Morality, Values & Customs / Lifestyle

Over half happy to have meat-free meals (click for details)
(UK) Most Britons believe that they don’t need meat in order to have a good meal, new
research from YouGov finds. (YouGov)
April 6, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

Chinese economic optimism far surpasses that of gloomy Europe (click for details)
Whilst economic doom and gloom seems to be the order of the day in much of Europe, the mood is much
sunnier in China according to new YouGov/Handelsblatt research. (YouGov)
April 7, 2017

3.2 Economy » Consumer Confidence/Protection

One in five consumers have boycotted a brand (click for details)
(UK) Over a fifth (21%) of consumers have boycotted a brand following a scandal/negative press, a new study
from YouGov reveals. (YouGov)
April 7, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

» NORTH AMERICA

Sharply Fewer Democrats Say They Are Proud to Be Americans (Click for details)
(USA) WASHINGTON, D.C. -- Sixty-seven percent of Democrats say they are "extremely" or "very" proud
to be Americans, down 11 percentage points from a year ago. Republicans (92%) and independents (73%) are
about as likely now as in 2016 to express such patriotic sentiments. (Gallup USA)
April 3, 2017

1.4 Domestic Politics » Political Parties

Americans’ Views of China Improve as Economic Concerns Ease (Click for details)
(USA) In case of conflict, most Americans back using force to defend Asian allies
against China (PEW Global)

April 4, 2017

2.12 Foreign Affairs and Security >> Bi/Tri-lateral Relations

Page 3 of 9

Disclaimer: Gilani's Gallopedia is a not for profit activity and every effort has been made to give attribution to respective polling organizations. All material presented here is available
elsewhere as public information. Readers may please visit the original source for further details. Gilani Research foundation does not bear any responsibility for accuracy of data or the
methods and does not claim any proprietary rights benefits or responsibilities thereof.

*Archives: Gilani's Gallopedia has been compiled on a weekly basis since January 2007. Previous material is available upon request. Please contact
sara.salam@gilanifoundation.com


http://www.gilanifoundation.com/homepage/globalopinion/479.htm#479-43-5
http://www.gilanifoundation.com/homepage/globalopinion/479.htm#479-43-6
http://www.gilanifoundation.com/homepage/globalopinion/479.htm#479-43-7
http://www.gilanifoundation.com/homepage/globalopinion/479.htm#479-43-8
http://www.gilanifoundation.com/homepage/globalopinion/479.htm#479-43-9
http://www.gilanifoundation.com/homepage/globalopinion/479.htm#479-43-10
http://www.gilanifoundation.com/homepage/globalopinion/479.htm#479-43-11

Gilani’s Gallopedia©
Weekly digest of opinions in a globalized world (compiled since January 2007)
April 2017 - Issue 479

US Economic Confidence Index Unchanged in March (click for details)
(USA) WASHINGTON, D.C. -- Americans remained about as upbeat about the economy in March as they
were in February, with Gallup's U.S. Economic Confidence Index averaging +9 for the third month of 2017.
Weekly readings of the index, however, show that confidence was strongest in early March after massive
gains in the Dow Jones industrial average in February. More recent index scores in March have been slightly
positive, but are much lower than the high scores from early March. (Gallup USA)
April 4, 2017

3.2 Economy » Consumer Confidence/Protection

Americans remain divided on how the Supreme Court should interpret the Constitution (Click for
details)
(USA) About half of the public (46%) says the U.S. Supreme Court should make its rulings f

based on its understanding of what the Constitution “meant as it was originally written,”
while an identical share says the court should base its rulings on what the Constitution
“means in current times,” according to a survey conducted in October. Public opinion
about this issue has changed little in recent years. (PEW RESEARCH CENTER)

April 6, 2017

1.7 Domestic Politics >> Legislation
4.9 Society » Justice

|

As Republicans’ views improve, Americans give the economy its highest marks since financial
CIiSIS (Click for details)
(USA) What a difference a year, and possibly an election, makes. Nearly six-in-ten people in the United States
(58%) say the economic situation is very or somewhat good, according to a new Pew Research Center survey
conducted Feb. 16-March 15. Last spring, 44% of the American public described the economy as good. (PEW
RESEARCH CENTER)
April 3, 2017

3.2 Economy » Consumer Confidence/Protection

Most Say Tensions Between Trump Administration and News Media Hinder Access to Political
NEeWS (Click for details)
(USA) Large majorities of both Democrats and Republicans say the relationship between the two is unhealthy.
(PEW RESEARCH CENTER)
April 4, 2017

1.3 Domestic Politics » Governance
4.6 Society » Media/ New Media

Affordable Care Act Gains Majority Approval for First Time (Click for details) ~
(USA) WASHINGTON, D.C. -- Fifty-five percent of Americans now support the
Affordable Care Act (ACA), a major turnaround from five months ago when 42%
approved and 53% disapproved. This is the first time a majority of Americans have
approved of the healthcare law, also known as Obamacare, since Gallup first asked about it
in this format in November 2012. (Gallup USA)

April 4, 2017
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4.11 Society » Health

Six in 10 in US See Partisan Bias in News Media (Click for details)
(USA) WASHINGTON, D.C. -- In a contentious political landscape, Americans increasingly believe the news
media generally favors one political party over the other. Sixty-two percent of U.S. adults say the media has a
favorite, up from about 50% in past years. Just 27% now say the media favors neither major party. (Gallup
USA)
April 5, 2017

4.6 Society » Media/ New Media

Obesity Quadruples Diabetes Risk for Most US Adults (click for details)
(USA) WASHINGTON, D.C. -- Obese adults between the ages of 25 and 64 are at least four /
WABLY T
1\ S 8

times more likely to have been diagnosed with diabetes than those who are normal weight,
according to the Gallup-Healthways Well-Being Index. By their mid-to-late 30s, 9.3% of

adults who are obese have been diagnosed with diabetes, compared with 1.8% among those (
who are normal weight. (Gallup USA)

April 6, 2017

4.7 Society » Morality, Values & Customs / Lifestyle
4.11 Society » Health

Media Faulted by Both Sides for Coverage of Trump (Click for details)
(USA) WASHINGTON, D.C. -- In a shift from January, slightly more U.S. adults believe the news media has
not been tough enough (37%) in its coverage of President Donald Trump as say it has been too tough (32%).
Shortly after Trump was inaugurated, these sentiments were reversed: 36% thought the media was too tough
on him and his administration, and 28% said it was not tough enough. (Gallup USA)
April 6, 2017

4.6 Society » Media/ New Media

Hope, Trust Deficits May Help Fuel Populism (Click for details)

WASHINGTON, D.C. -- Ahead of President Donald Trump's election in the U.S., slightly
more than one in four Americans (26%) lacked confidence in their national government and
were discouraged about their own future -- a condition that a new Gallup analysis suggests
may be useful in understanding the recent rise of populism in the U.S. and elsewhere in the
world. In a global context, this condition was present and higher than the percentage in the
U.S. in 18 out of 27 countries in the European Union, which is currently experiencing its
own wave of populism. (Gallup USA)

April 7, 2017

1.5 Domestic Politics » National Image/ Trust

Trump Family Leave, Infrastructure Proposals Widely Popular (click for details)
(USA) WASHINGTON, D.C. -- Americans are far more likely to agree than disagree with President Donald
Trump's proposals to require companies to provide family leave for parents of a newborn and to spend $1
trillion on infrastructure. A majority also agree with his proposal to significantly cut income taxes for the
middle class and to provide federal funding for school-choice programs. (Gallup USA)
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1.3 Domestic Politics » Governance
3.7 Economy » Infrastructure

Topic of the week:

One in five consumers have boycotted a brand
P> This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent
topical issue requires special attention.

One in five consumers have boycotted a brand

Over a fifth (21%) of consumers have boycotted a brand following a =
5 scandal/negative press, a new study from YouGov reveals.

April 7, 2017

The Inside the Mindset of a Brand Boycotter report explores the nature of consumers that stop using a
brand, and underlines how vital it is to placate their anger following adverse headlines. It shows that
of those who stopped using a brand, three quarters (67%) still don’t.

Tax avoidance and evasion is the number one reason for boycotting a brand (55% of those who have
stopped using a brand). Four in ten (40%) stopped using a brand because of staff being treated
unfairly (i.e. unfair working hours) and just over a third (36%) were prompted by workers in the
supply chain being treated badly.

|
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Tax evasion is the main reason for a brand boycott
\¥/hich of these reasons have ever made you boycott a brand? %

Staff treated rUps X/orkers in supply Corruption Fault
avoldance /c rasion unfairly chain treated prodt Jctc/J ocl uct
unfairly recall

You

YouGov’s report suggests that although some boycotting consumers do come back eventually, rarely
do they use the brand as much as they did before. While one in four (26%) went back to the brand
they used it less often. Only 1% used it as much as previously.

Consumers have mixed reasons for coming back to a boycotted brand. For almost three in 10 (28%)
they returned because the company changed the practices that had initiated the boycott. Just under a
quarter (24%) said they returned because the brand’s product or service improved.

However, there are also occasions when a brand does not necessarily need to change its practices or
alter its approach. Nearly three in ten (29%) returning boycotters started using the brand again
because it had become too inconvenient not to, and over one in six (18%) felt it was necessary to use
the company in their work or family life.

There have been a number of cases of brands getting in hot water with consumers over the past couple
of years over issues such as tax avoidance or not treating staff well enough. While it is not as
straightforward as saying that every time a brand is seen to misbehave it will lose customers, there is
a distinct proportion of consumers who will vote with their wallets.”

But there is a difference between how people treat the type of brands that they feel give them
something special and those who are seen as one of many. A large majority say they will stick to
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brands that they like and so the relationship a company has with its customers is key for surviving any
bumps in the road.

Source: https://yougov.co.uk/news/2017/04/07/one-five-consumers-have-boycotted-brand/
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Gilani’s Gallopedia (2007-2017)

A Quantitative Analysis

A guantitative analysis of global polls monitored during the 8 year period January 2007 — January 2014

1-

KEY STATISTICS

Number of Surveys (a selection on key political and social issues): ~ 6,805 polls
during the period 2007-2014

Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely:
Governance, Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global
leaders (USA and Emerging powers), Global Environment, Family, Religion, and other miscellaneous

Number of countries covered by one or more surveys: ~ 178
during the period 2007-2014

Number polling organizations whose polls have been citied: ~ 358
during the period 2007-2014
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