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                       Topic of the week: (Click for details) 

Who are we?  
Gilani’s Gallopedia is a weekly digest of opinions in a 
globalized world. It provides a one window access to 
Global Opinion Polls on a weekly basis. It is produced by 
a team of researchers led by Dr. Ijaz Shafi Gilani, and is 
a not for profit public service. It is co-edited by 
Mohammad Zubair and Sara Salam. 
 
Our name reflects the rapid pace at which global polls are 
brought to the community of pollsters and other 
interested readers. Gilani’s Gallopedia is not related to 
any polling agency and makes its selection from any 
publically available poll based on its relevance to our 
reader’s interests. Over the years it has reported polls 
conducted by over 350 agencies and institutions.  
 

Contact Details: 
Sara Salam 
Assistant Manager 
Gilani Research Foundation 
Email: sara.salam@gilanifoundation.com 
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       Asia Zone 
MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA;  

    EAST ASIA 

 SOUTHEAST ASIA 

485-1 Philippines: Net Personal Optimism drops to Very high +36 (Click for details) 

(Philippines) The First Quarter 2017 Social Weather Survey, done on March 25-28, 2017, found 43% of 

adults expecting their personal quality of life to improve in the next 12 months ("Optimists"), and 6% 

expecting it to get worse ("Pessimists"), for a Net Personal Optimism score of +36 (% Optimists minus % 

Pessimists, correctly rounded), classified by SWS as very high (SWS). 

May 2017 
3.1 Economy » Perceptions on Performance/ Well-Being 
 

485-2 Philippines: Net satisfaction ratings of the Senate at Very Good +52, House of Representatives at 

Good +39 (Click for details) 

(Philippines) The First Quarter 2017 Social Weather Survey, done on March 25-28, 2017, 

found 65% satisfied and 13% dissatisfied with the performance of the Senate, 53% 

satisfied and 14% dissatisfied with the House of Representatives, 50% satisfied and 17% 

dissatisfied with the Cabinet as a whole, and 56% satisfied and 16% dissatisfied with the 

Supreme Court of the Philippines (SWS). 

May 2017 
1.2 Domestic Politics » Performance Ratings 
 

Euro Americas Zone 
   EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA  

& AUSTRALASIA 

 EAST EUROPE 

485-3 Russia: Internet Vs Television: The Fight Goes On (Click for details)  

(Russia) Over the last three years the share of Russians who consider television to be the 

most important media has decreased from 60% to 52% (VCIOM). 

May 3, 2017 
4.6 Society » Media/ New Media 
 

485-4 Russia: French Election: Russians’ Liking (Click for details) 

(Russia) Every second Russian kept track of the presidential campaign that took place in France and 

recognized the importance of the results of the election, as the VCIOM-Omnibus daily survey suggests. 

(VCIOM) 

May 2, 2017 
1.1 Domestic Politics » Elections 
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485-5 Macedonia Poll: Local Dissatisfaction Ahead of Municipal Elections (Click for details) 

(Macedonia) Skopje, Macedonia—A nationwide poll released by the International Republican Institute’s (IRI) 

Center for Insights in Survey Research reveals that a majority of citizens are dissatisfied with their local 

governments. (IRI) 

MAY 15, 2017 
1.2 Domestic Politics » Performance Ratings 

  

485-6 Many in Balkans Still See More Harm From Yugoslavia Breakup (Click for details)  

(Macedonia) WASHINGTON, D.C. -- The violent protests in Macedonia's parliament 

in late April are just one recent reminder of the deep-seated tensions that remain in the 

Balkans decades after the breakup of the former Yugoslavia. With these tensions rising 

in the region, Gallup finds "Yugo-nostalgia" is widespread in former Yugoslav 

republics, where many see the breakup as harming their countries, rather than 

benefiting them. (Gallup USA) 

MAY 18, 2017 
1.3 Domestic Politics » Governance 

 

 WEST EUROPE  

485-7 Labour vote share rises – but their support is much softer than Conservatives’ (Click for details) 

(UK) Ipsos MORI's May 2017 Political Monitor shows the Conservatives holding a strong lead despite an 

improvement for Labour (IRI). 

May 18, 2017  
1.4 Domestic Politics » Political Parties 
 

485-8  Labour is up in the polls, but the Tories still appear beyond its reach (Click for details)  

(UK)Yesterday there was excitement in the Labour leadership’s office as our latest poll showed them gaining 

eight points after the launch of their manifesto, cutting the Conservative lead to (only) 15 percentage points. 

However, as with all polls, the devil is in the detail. The Conservative vote share is unchanged at 49 per cent. 

Tony Blair only needed 44 per cent of the vote for a landslide in 1997. It is notable that four in ten Labour 

supporters say they might still change their minds — and of Labour supporters who might change their minds, 

about a third (38 per cent) say they might vote for the Conservatives. Their vote is softer than in 2015. (Ipsos 

Mori)  

May 19, 2017 24 
1.4 Domestic Politics » Political Parties 
 

485-9 Nationalisation vs privatisation: the public view (Click for details)  

(UK) With Labour’s manifesto pledging to nationalise or renationalise several industries, the 

nationalisation vs privatisation debate is back on the agenda once again. A new YouGov 

survey asks about nationalisation vs privatisation on 13 different industries and companies: 

our most extensive list to date (YouGov).  

May 19, 2017 
3.7 Economy » Infrastructure 
3.8 Economy » Enterprise/ Investments 
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485-10 VR headsets more popular than tablets and wearables were at same stage (Click for details)  

(UK) Ownership levels of Virtual Reality headsets are outstripping those seen for wearables and tablets at the 

same stage of their lifecycle, new research from YouGov reveals. (YouGov)  

May 19, 2017  
3.11 Economy » Science & Technology 

 

485-11 The sharing economy and personal finances (Click for details)  

(UK) But while one of its primary benefits is to make things more economical for people, 

new research from YouGov suggest that when it comes to the sharing economy and 

household finances, the picture is quite complex. (YouGov)  

May 18, 2017  
3.13 Economy » Services 

 

485-12 Mind’s CharityIndex scores improve (Click for details)  

(UK) YouGov CharityIndex data reveals more good news for Mind. Over the last month Mind’s overall 

Attention score, (whether or not you have heard something about the charity), rose significantly, from four to 

nine throughout the second part of April. (YouGov) 

May 18, 2017  
4.7 Society » Morality, Values & Customs / Lifestyle 

 

 NORTH AMERICA  

485-13 Intermarriage in the U.S. 50 Years After Loving v. Virginia (Click for details)  

In 2015, 17% of all U.S. newlyweds had a spouse of a different race or ethnicity, marking 

more than a fivefold increase since 1967, when 3% of newlyweds were intermarried, 

according to a new Pew Research Center analysis of U.S. Census Bureau data.2 In that 

year, the U.S. Supreme Court in the Loving v. Virginia case ruled that marriage across 

racial lines was legal throughout the country. Until this ruling, interracial marriages were 

forbidden in many states (Pew Research Center).  

MAY 18, 2017  
4.2 Society » Family 
4.3 Society » Ethnicity 

 

485-14 Partisan Identification Is ‘Sticky,’ but About 10% Switched Parties Over the Past Year (Click for details) 

Those who study politics have long known that a person’s party affiliation is a strong predictor of how they 

will vote and what their opinions will be on most political issues. Some of the power of partisanship comes 

from its relative immutability: Most people remain loyal to a political party. But over a 15-month period 

encompassing the 2016 presidential campaign, about 10% of Republicans and Democrats ―defected‖ from 

their parties to the opposing party. (Pew Research Center).  

MAY 17, 2017  
1.4 Domestic Politics » Political Parties 
 

485-15 Democratic Party Image Dips, GOP Ratings Stable (Click for details) 
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WASHINGTON, D.C. -- Americans' opinions of the two major political parties are now similar after the 

Democratic Party's ratings slipped to 40% -- from 45% last November -- while the Republican Party's image is 

essentially unchanged at 39%. (Gallup USA) 

MAY 16, 2017 
1.4 Domestic Politics » Political Parties 
1.5 Domestic Politics » National Image/ Trust 
 

485-16 Record Few Americans Believe Bible Is Literal Word of God (Click for details) 

WASHINGTON, D.C. -- Fewer than one in four Americans (24%) now believe the Bible is "the actual word 

of God, and is to be taken literally, word for word," similar to the 26% who view it as "a book of fables, 

legends, history and moral precepts recorded by man." This is the first time in Gallup's four-decade trend that 

biblical literalism has not surpassed biblical skepticism. Meanwhile, about half of Americans -- a proportion 

largely unchanged over the years -- fall in the middle, saying the Bible is the inspired word of God but that not 

all of it should be taken literally. (Gallup USA) 

MAY 15, 2017  
4.1 Society » Religion 
 

485-17  Ivanka Trump Gets Less Negative Ratings Than Her Father (Click for details)  

WASHINGTON, D.C. -- Americans view both President Donald Trump (44%) and his 

daughter and adviser, Ivanka Trump (47%), about as favorably. However, the president 

is more widely known than his daughter among Americans, and also has much higher 

unfavorable ratings than she does, 55% vs. 36%. President Trump has an overall net 

negative rating of -11, while Ivanka has a +11 net rating. (Gallup USA) 

MAY 17, 2017  
1.2 Domestic Politics » Performance Ratings 

 

 AUSTRALASIA 

485-18 ANZ-Roy Morgan New Zealand Consumer Confidence up 2.2pts to 123.9 in May (Click for details)  

According to recent studies consumer sentiment in New Zealand is still up and running; confidence lifted in 

May. (Roy Morgan)  

May 18, 2017 
3.2 Economy » Consumer Confidence/Protection 

 

485-19 Business Confidence was up in April before the Federal Budget (Click for details)  

Business Confidence in Australia rose 2.8pts (+2.5%) to 116.6 in April, according to 

the Roy Morgan Business Single Source survey. The rise in Business Confidence 

coincided with the Australian All Ordinaries gaining 43.8pts (+0.7%) to 5,947.60 

during the month and strong near record monthly trade surpluses of over $3 billion in 

the months leading into April (Roy Morgan). 

May 17, 2017  
3.2 Economy » Consumer Confidence/Protection 

 

 

http://www.gilanifoundation.com/homepage/globalopinion/485.htm#485-43-16
http://www.gilanifoundation.com/homepage/globalopinion/485.htm#485-43-17
http://www.gilanifoundation.com/homepage/globalopinion/485.htm#485-43-18
http://www.gilanifoundation.com/homepage/globalopinion/485.htm#485-43-19


Gilani’s Gallopedia© 

Weekly digest of opinions in a globalized world (compiled since January 2007)  

May 2017 - Issue 485 

Page 6 of 11 

 

Disclaimer: Gilani’s Gallopedia is a not for profit activity and every effort has been made to give attribution to respective polling organizations. All material presented here is available 
elsewhere as public information. Readers may please visit the original source for further details. Gilani Research foundation does not bear any responsibility for accuracy of data or the 

methods and does not claim any proprietary rights benefits or responsibilities thereof. 

*Archives: Gilani’s Gallopedia has been compiled on a weekly basis since January 2007. Previous material is available upon request. Please contact 

sara.salam@gilanifoundation.com 

 

 CYBER WORLD  

485-20 Tech Adoption Climbs Among Older Adults (Click for details)  

Roughly two-thirds of those age 65 and older go online and a record share now own 

smartphones – although many seniors remain relatively divorced from digital life. (Pew 

Research Center) 

MAY 17, 2017 
3.11 Economy » Science & Technology 

 

Topic of the week: 
Record Few Americans Believe Bible Is Literal Word of God 

This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent 
topical issue requires special attention. 

Record Few Americans Believe Bible Is Literal Word of God 

WASHINGTON, D.C. -- Fewer than one in four Americans (24%) now believe 

the Bible is "the actual word of God, and is to be taken literally, word for word," 

similar to the 26% who view it as "a book of fables, legends, history and moral 

precepts recorded by man." This is the first time in Gallup's four-decade trend 

that biblical literalism has not surpassed biblical skepticism. Meanwhile, about 

half of Americans -- a proportion largely unchanged over the years -- fall in the middle, 

saying the Bible is the inspired word of God but that not all of it should be taken literally. (Gallup USA) 

MAY 15, 2017 
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From the mid-1970s through 1984, close to 40% of Americans considered the Bible the literal word of God, 

but this has been declining ever since, along with a shrinking percentage of self-identified Christians in the 

U.S. Meanwhile, the percentage defining the Bible as mere stories has doubled, with much of that change 

occurring in the past three years. 

Still, while biblical literalism has waned, the vast majority of Americans -- 71% -- continue to view the Bible 

as a holy document, believing it is at least God-inspired if not God's own words. 

The latest results are based on Gallup's annual Values and Beliefs poll, conducted May 3-7. 

Literalists Still Outnumber Skeptics Among Certain Groups 

Although biblical literalism now ties with biblical skepticism nationally, these views vary somewhat across 

different segments of the U.S. population. 

Nonwhites, adults aged 50 and older, and adults with no college education all lean toward believing the Bible 

is the actual word of God rather than stories and history recorded by man. 

Men, whites, adults aged 18 to 29 as well as those aged 30 to 49, and college graduates lean in the other 

direction, with more being skeptics than literalists. Still, in all of these groups, the largest segment takes the 

middle position, believing the Bible reflects the inspired word of God. 

Naturally, there are also strong differences in Americans' perspectives on the Bible by religious preference. As 

a whole, more Christians take the Bible literally than say it is a book of stories and history recorded by man. 

However, within the broad group of Christians, Protestants (including those who generically refer to 

themselves as "Christian") lean toward the literalist view, while Catholics divide evenly between seeing the 

Bible as the literal word of God and saying it is a book of stories. Not surprisingly, the vast majority of those 

with no religious affiliation fall into the skeptics' camp. 

Americans' Views of the Bible -- 2017 Views by Key Subgroups 

Which of the following statements comes closest to describing your views about the Bible -- the Bible is the 

actual word of God and is to be taken literally, word for word, the Bible is the inspired word of God but not 

everything in it should be taken literally, or the Bible is an ancient book of fables, legends, history and moral 

precepts recorded by man? 

 Actual word of 

God 

Inspired word of 

God 

Ancient book of 

fables 

 % % % 

U.S. adults 24 47 26 

Men 23 46 30 

Women 26 48 24 

Whites 22 48 28 

http://www.gallup.com/poll/187955/percentage-christians-drifting-down-high.aspx?
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 Actual word of 

God 

Inspired word of 

God 

Ancient book of 

fables 

 % % % 

Nonwhites 29 46 23 

18 to 29 12 54 30 

30 to 49 24 40 33 

50 to 64 31 49 19 

65+ 27 49 22 

College graduate 13 50 36 

Some college 27 44 26 

No college 31 47 19 

Total Christian 30 54 14 

Protestant/Other 

Christian 

35 51 12 

Catholic 21 58 19 

No religion 7 21 68 

Religion very 

important 

41 50 7 

Religion fairly 

important 

13 66 17 

Religion not important 2 20 76 

GALLUP, MAY 3-7,  2017 

Notably, in 1976, some of the same groups -- older Americans and Protestants, along with women, were more 

inclined than their counterparts toward biblical literalism. Since then, this belief has fallen by double digits 

among every group, but it is down the most on a proportional basis among young adults -- falling by more 

than half, from 32% to 12%. 

Americans' Belief in Biblical Literalism 

% The Bible is the actual word of God and is to be taken literally, word for word 
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 1976 2017 

 % % 

U.S. adults 38 24 

Men 33 23 

Women 41 26 

18 to 29 32 12 

30 to 49 34 24 

50+ 45 29 

Protestant/Other Christian 46 35 

Catholic 31 21 

None n/a 7 

GALLUP 

Bottom Line 

Over the past three decades, Americans' view of the Bible as the literal word of God has been declining, while 

their view that the Bible is a collection of fables, myths and history recorded by man has been increasing. The 

shift is most pronounced among young adults, indicating the trend is likely to accelerate in the years ahead. 

Americans in all age groups still largely accept the Bible as a holy document, but most of these downplay 

God's direct role in it. That could mean people are more willing than in the past to believe it is open to 

interpretation -- if man, not God, wrote the Bible, more can be questioned. And that, in turn, may have 

consequences for where Americans come down on a number of morally tinged issues. The country may 

already be seeing this in growing public acceptance of a variety of behaviors that were once largely frowned 

on from a Christian perspective -- ranging from gay marriage and premarital sex to out-of-wedlock births and 

physician-assisted suicide. 

Historical data are available in Gallup Analytics. 

SURVEY METHODS  

Results for this Gallup poll are based on telephone interviews conducted May 3-7, 2017, with a random 

sample of 1,011 adults, aged 18 and older, living in all 50 U.S. states and the District of Columbia. For results 

based on the total sample of national adults, the margin of sampling error is ±4 percentage points at the 95% 

confidence level. All reported margins of sampling error include computed design effects for weighting. 

http://www.gallup.com/poll/210542/americans-hold-record-liberal-views-moral-issues.aspx?
http://www.gallup.com/products/170987/gallup-analytics.aspx?utm_source=www&utm_medium=mainnav&utm_campaign=gallup_analytics
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Each sample of national adults includes a minimum quota of 70% cellphone respondents and 30% landline 

respondents, with additional minimum quotas by time zone within region. Landline and cellular telephone 

numbers are selected using random-digit-dial methods. 

Source: http://www.gallup.com/poll/210704/record-few-americans-believe-bible-literal-word-

god.aspx?g_source=Social+Issues&g_medium=newsfeed&g_campaign=tiles 
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Gilani’s Gallopedia (2007-2017) 
A Quantitative Analysis 

A quantitative analysis of global polls monitored during the 8 year period January 2007 – January 2014 

 

 
KEY STATISTICS 
 

1- Number of Surveys (a selection on key political and social issues):  ~ 6,805 polls 

 during the period 2007-2014 

 

2- Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely: 

Governance, Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global 

leaders (USA and Emerging powers), Global Environment, Family, Religion, and other miscellaneous 

 

3- Number of countries covered by one or more surveys:  ~ 178 

 during the period 2007-2014 

 

4- Number polling organizations whose polls have been citied:  ~ 358 

 during the period 2007-2014 

 

 


