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Asia

Zone

MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA;
EAST ASIA
MENA
486-1 Public Opinion Poll in the West Bank and Gaza Strip (Click for details)
(Palestine) A majority view President Abbas’s visit to Washington and that of President Trump to the region
as more symbolic than leading to real change. Two thirds of the respondents believed that Abbas’s visit to
Washington was unsuccessful. A majority believed that Trump’s visit has no or little importance to the
Palestinians. (AWRAD)
May 27, 2017
2.12 Foreign Affairs and Security >> Bi/Tri-lateral Relations

SOUTHEAST ASIA
486-2 Philippines: Net trust rating "Good" +45 for United Nations; "Moderate" +19 for European Union;
"Neutral" +8 for Amnesty International (Click for details)
(Philippines) The First Quarter 2017 Social Weather Survey, fielded from March 25-28,
2017, found 58% of adult Filipinos with much trust and 13% with little trust in the
United Nations, 40% with much trust and 21% with little trust in the European Union,
and 31% with much trust and 22% with little trust in Amnesty International (SWS).
May 26, 2017
2.8 Foreign Affairs & Security » International / Regional Organizations
486-3 Philippines:

Net trust rating of countries (Click for details)
(Philippines) Of the seven specific countries tested for public trust, the First Quarter 2017 Social Weather
Survey, fielded from March 25-28, 2017, found net trust ratings (% much trust minus % little trust) at "very
good" +56 for United States, "good" +42 for Japan, "good" +38 for Australia, "moderate" +18 for France,
"neutral" +6 for Russia, "neutral" -4 for China, and "neutral" -5 for North Korea (SWS).
2.12 Foreign Affairs and Security >> Bi/Tri-lateral Relations

Euro Americas

Zone

 EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA
& AUSTRALASIA

EAST EUROPE
486-4 A Political Portrait Of Ramzan Kadyrov (Click for details)
(Russia) The balance of positive and negative assessments of the performance of the
Chechen leader keeps improving, according to the VCIOM-Omnibus daily omnibus survey
data. (VCIOM)
May 12, 2017
1.2 Domestic Politics » Performance Ratings
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486-5 National

Monitoring Of Russian Health (Click for details)
(Russia) Work, stress, lack of money for medicines and bad ecology are the main reasons for
poor health mentioned by Russians, according to the VCIOM-Omnibus daily survey data.
(VCIOM)
May 11, 2017
4.11 Society » Health
486-6 Ukraine:

Dynamics Of The Medical Reform Assessments (Click for details)
(Ukraine) According to the research carried out by the Sociological Group "Rating" in May 2017, only 9% of
the polled consider that in the last two years the overall quality of state healthcare for the country has
improved. At the same time, a half states that the situation has worsened; one-third believes it has remained
the same; 11% - has not decided with the answer. (Ratings)
May 26, 2017
4.11 Society » Health
486-7 Ukraine:

Amid Record Suffering, Economy Improving for Some Ukrainians (Click for details)
(Ukraine) WASHINGTON, D.C. -- While the conflict no longer dominates headlines, a full cease-fire
between Ukrainian and Russian-backed separatist forces remains an elusive goal in Eastern Ukraine, the
region that solely accounted for driving the "suffering" percentage in the country to one of the highest rates in
the world in 2016. The percentage of Ukrainians who rate their current and future lives poorly enough to be
considered suffering has remained stable in the rest of the country over the past two years, but it jumped from
36% in 2015 to 48% in 2016 in the South and East, the areas closest to the conflict zone (Gallup USA).
MAY 23, 2017
3.1 Economy » Perceptions on Performance/ Well-Being

WEST EUROPE
The Brexit election? (Click for details)
(UK) The 2017 General Election has been called the Brexit election – but is it? Ipsos
MORI data shows that Brexit definitely is one of the dominant issues of this election and
on certain key policy issues, attitudes towards Brexit are more of a dividing line than
traditional party loyalties. However, it’s too simplistic to reduce people’s motivations
down to any one single issue, and the Conservative/Labour divide isn’t dead yet. (Ipsos
Mori)
May 23, 2017
486-8 UK:

1.1 Domestic Politics » Elections
486-9 UK:

Millennials are "the most derided generation" (Click for details)
(UK) New Ipsos MORI research shows that Millennials are indeed the most derided generation; globally, the
top three characteristics people assign to this cohort are tech-savvy (54%), materialistic (45%) and selfish
(39%). But they’re also a self-hating generation. The top three characteristics Millennials ascribe to
themselves are also tech-savvy (54%), materialistic (44%) and selfish (37%). In contrast Baby Boomers are
seen as respectful (47%), work-centric (41%) and community-oriented (32%). (Ipsos Mori)
May 23, 2017
4.7 Society » Morality, Values & Customs / Lifestyle
Page 3 of 9
Disclaimer: Gilani’s Gallopedia is a not for profit activity and every effort has been made to give attribution to respective polling organizations. All material presented here is available
elsewhere as public information. Readers may please visit the original source for further details. Gilani Research foundation does not bear any responsibility for accuracy of data or the
methods and does not claim any proprietary rights benefits or responsibilities thereof.

*Archives: Gilani’s Gallopedia has been compiled on a weekly basis since January 2007. Previous material is available upon request. Please contact
sara.salam@gilanifoundation.com

Gilani’s Gallopedia©
Weekly digest of opinions in a globalized world (compiled since January 2007)
May 2017 - Issue 486
486-10 UK:

Polling for The Health Foundation (Click for details)
(UK) Nearly two thirds (64%) of adults aged 15+ in Britain think that taxes should be increased as a way of
funding the NHS. (Ipsos Mori)
May 22, 2017
4.11 Society » Health

Seven in ten expect a Conservative majority on June 8th (Click for details)
(UK) Ipsos MORI's May 2017 Political Monitor shows that a majority of Britons expect income tax to rise no
matter who wins the General Election. (Ipsos Mori)
22 May 2017
486-11 UK:

1.1 Domestic Politics » Elections
1.4 Domestic Politics » Political Parties
486-12 Are

the Tories losing ground or regaining it? (Click for details)
(UK) Our first poll since the terrorist attack in Manchester on Monday night show that the
Conservatives now lead Labour by five points (43% to 38%). This compares to our
previous poll – for last weekend’s Sunday Times – that showed the Tories on 44% and
Labour on 35%. (YouGov)
May 25, 2017
1.1 Domestic Politics » Elections
1.4 Domestic Politics » Political Parties
486-13 EU

Citizens’ views on development, cooperation and aid (Click for details)
Most think it is important to help people in developing countries, and consider tackling poverty in these
countries to have positive outcomes for the EU and the world. (Eurobarometer)
April 2017
2.5 Foreign Affairs & Security » Regional Conflicts/ Issues

NORTH AMERICA
Diplomatic Tour Not Lifting His Job Approval at Home (Click for details)
(USA) WASHINGTON, D.C. -- President Donald Trump's job approval rating has not
improved since he embarked Friday on a nine-day diplomatic tour in the Middle East and
Europe. Gallup tracking from Sunday through Tuesday puts his job approval rating at 39%,
roughly the same as the 38% approval rating he averaged in each of the prior two weeks.
(Gallup USA)
MAY 25, 2017
486-14 Trump's

1.2 Domestic Politics » Performance Ratings
486-15 Americans'

Confidence in Economy Steady at +4 Last Week (Click for details)
(USA) WASHINGTON, D.C. -- Americans remained marginally positive about the economy last week, with
the weekly average of Gallup's U.S. Economic Confidence Index at +4. This is similar to the +2 the index hit
the week before last, a post-election low. (Gallup USA)
MAY 23, 2017
3.2 Economy » Consumer Confidence/Protection
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486-16 Americans

Still See Manufacturing as Key to Job Creation (Click for details)
(USA) WASHINGTON, D.C. -- "Keeping manufacturing jobs from going overseas" is the
top recommendation Americans give as the best way to create more jobs in the U.S. Many
also suggest reducing government regulation, lowering taxes, creating more infrastructure
work and improving education. (Gallup USA)
MAY 24, 2017
3.3 Economy » Employment Issues
3.8 Economy » Enterprise/ Investments
486-17 US

Stock Ownership Down Among All but Older, Higher-Income (Click for details)
(USA) WASHINGTON, D.C. -- U.S. stock ownership remains below where it was before the financial crisis
in the fall of 2008, with declines since then evident among most major subgroups of the population. Adults
aged 65 and older and those with an annual household income of $100,000 or more are two groups whose
ownership rates have held firm. (Gallup USA)
MAY 24, 2017
3.9 Economy » Financial systems & Institutions
486-18 Young,

Old in US Plan on Relying More on Social Security (Click for details)
(USA) WASHINGTON, D.C. -- Since 2001, nonretired Americans have become somewhat more likely to say
Social Security will be "a major source" of income in their retirement. This increase in projected reliance on
Social Security is apparent among both younger (aged 18 to 29) and older (aged 50 to 64) nonretired
Americans. Views of those aged 30 to 49 remain essentially unchanged. (Gallup USA)
MAY 25, 2017
3.13 Economy » Services
486-19 Americans

Give Military Branches Similar High Marks (Click for details)
(USA) WASHINGTON, D.C. -- Heading into Memorial Day, the five branches of the U.S. military earn high
marks from the public they defend and protect. Strong majorities of Americans who are familiar with the
branches give them similar, high favorable ratings. (Gallup USA)
MAY 26, 2017
2.10 Foreign Affairs & Security » Military Issues/ Defence
486-20 In

US, Belief in Creationist View of Humans at New Low (Click for details)
(USA) WASHINGTON, D.C. -- The percentage of U.S. adults who believe that God
created humans in their present form at some time within the last 10,000 years or so -- the
strict creationist view -- has reached a new low. Thirty-eight percent of U.S. adults now
accept creationism, while 57% believe in some form of evolution -- either God-guided or
not -- saying man developed over millions of years from less advanced forms of life.
(Gallup USA)
MAY 22, 2017
4.1 Society » Religion
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486-21 Views

of US Moral Values Slip to Seven-Year Lows (Click for details)
(USA) WASHINGTON, D.C -- Americans' ratings of U.S. moral values, consistently negative through the
years, have slipped to their lowest point in seven years. More than four in five (81%) now rate the state of
moral values in the U.S. as only fair or poor. (Gallup USA)
MAY 22, 2017
4.7 Society » Morality, Values & Customs / Lifestyle

AUSTRALASIA
National Party remains ‘dead-locked’ with Labour/Greens alliance in May
pre-Budget (Click for details)
(New Zealand)New Zealand’s governing National Party is unchanged with 43% support
in May virtually level with the opposition Labour/Greens on 42.5% (unchanged) before
this week’s New Zealand Budget delivered a second straight annual surplus. (Roy
Morgan)
May 26, 2017
486-22

1.2 Domestic Politics » Performance Ratings
1.4 Domestic Politics » Political Parties

MULTI-COUNTRY STUDIES
Image Improves on Both Sides of Atlantic (Click for details)
In both North America and Europe, views of the North Atlantic Treaty Organization (NATO) have generally
improved over the past year. Today, roughly six-in-ten Americans hold a favorable opinion of the security
alliance, up from just over half in 2016, according to a new Pew Research Center survey. Majority support for
NATO has also strengthened in Canada, Germany, the Netherlands and Poland. And after a steep decline a
year ago, most French again express a favorable view of the security alliance. (Pew Research Center)
MAY 23, 2017
486-23 NATO’s

2.8 Foreign Affairs & Security » International / Regional Organizations

Topic of the week:

UK: Millennials are "the most derided generation"
This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent
topical issue requires special attention.

UK: Millennials are "the most derided generation"
New Ipsos MORI report into Millennials reveals the truth about the “most
derided generation”.

New Ipsos MORI research shows that Millennials are indeed the most
derided generation; globally, the top three characteristics people assign to this cohort are
tech-savvy (54%), materialistic (45%) and selfish (39%). But they’re also a self-hating generation.
The top three characteristics Millennials ascribe to themselves are also tech-savvy (54%),
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materialistic (44%) and selfish (37%). In contrast Baby Boomers are seen as respectful (47%), workcentric (41%) and community-oriented (32%).
May 23, 2017
This is one of many new findings about the Millennial cohort, identified in a new report from Ipsos MORI:
“Millennial Myths and Realities”. New research highlights include:


Millennials are not health freaks: Although evidence suggests they exercise more than older
generations did at the same age, Millennials are a less healthy Generation. In England, their consumption of
added sugars is 10g per day higher than Gen X at a comparable point (65 vs 55g) – and just under half (48%)
of this generation in England are a healthy weight, a deterioration when compared against Gen X (53% of
whom were a healthy weight at the same age)



Millennials are the most materialistic generation: A new analysis of the European Social Survey
shows that across Europe, those aged 21-37 are more likely to agree with a range of materialistic statements.
This is especially true in the UK, where 24% say it is important to be rich, compared with 13% of Generation
X and 10% of Baby Boomers.



Millennials are not lazy workers: We compare average hours worked per week the General Social
Survey in America, the British Social Attitudes for Britain, and the ALLBUS survey in Germany, and find
that there is very little difference between Millennials and their Gen X colleagues when the latter were a
similar age.



Facebook is not dead to Millennials: New analysis of the Ipsos MORI Tech Tracker in Britain shows
that Millennials remain substantially more likely to use Facebook than older generations – 81% have used it
recently, compared to 64% of Gen Xers. Splitting the Millennial generation, younger Millennials (born 1991
onwards) are even more likely to use Facebook, at 89%.



Millennials do still trust and respond to advertising. Contrary to commonly held views, the Ipsos
Global Trends Survey 2017 finds that Millennials are more likely to say they pay attention to a wide range of
advertising channels. 48% of Millennials say they pay at least a little attention to cinema ads compared with
41% of Generation X and under a third of Baby Boomers (31%), and the same is true for mobile ads
(Millennials 34%; Gen X 26%; Baby Boomers 18%).



Brand ethics are not the key to winning over Millennials.Compared with Generation X when they
were younger, Millennials are no more likely to have boycotted a product (16% for Millennials in 2015,
versus 17% for Gen X in 1999), and less likely to have chosen a product because of a company’s responsible
behaviour – 12% said they had done this, compared to 17% of Generation X.



Millennials do trust institutions. Again, contrary to the commonly held view, the data shows that
Millennials are, if anything, more trusting of governments and those in authority – 55% of British Millennials
say they trust economists to tell the truth, over 50% of Gen X and 39% of Baby Boomers, whilst in the US in
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2014, 25% of Millennials trusted the Federal Government, compared with 19% of Gen X and 14% of Baby
Boomers. However, they are less trusting of other people; for instance, in the US 20% say they feel other
people can be trusted, compared with 39% of Baby Boomers.
Bobby Duffy, Managing Director of the Ipsos MORI Social Research Institute and author of the report, said:
Millennials are a fascinating cohort, and vital for business and governments to understand – but for very
different reasons from the myths and clichés that are often attached to them. They are no longer that
young, or the leading edge of new tastes and concerns. They are not snowflakes, health freaks, or brand
purpose warriors. They are, instead, a huge cohort with diversifying tastes and concerns, but some distinct,
generational characteristics heading towards their most economically powerful phase. They face
unprecedented economic challenges in the West and unprecedented opportunity in emerging markets – but
whatever your focus, business and government need to ignore the myths and memes and start engaging
with the real Millennials.
Source: https://www.ipsos.com/ipsos-mori/en-uk/millennials-are-most-derided-generation
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Gilani’s Gallopedia (2007-2017)
A Quantitative Analysis
A quantitative analysis of global polls monitored during the 8 year period January 2007 – January 2014

KEY STATISTICS
1-

Number of Surveys (a selection on key political and social issues): ~ 6,805 polls
during the period 2007-2014

2-

Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely:
Governance, Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global
leaders (USA and Emerging powers), Global Environment, Family, Religion, and other miscellaneous

3-

Number of countries covered by one or more surveys: ~ 178
during the period 2007-2014

4-

Number polling organizations whose polls have been citied: ~ 358
during the period 2007-2014
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