Gilani’s Gallopedia©

From Gilani Research Foundation

Gallopedia

July 2017, Issue # 492 *

Compiled on a weekly basis since January 2007

Gilani’s Gallopedia is a weekly Digest of Opinions in a globalized world - one window on global opinion polling compiled by Gilani

Research Foundation

Who are we?

Gilani’s Gallopedia is a weekly digest of opinions in a
globalized world. It provides a one window access to
Global Opinion Polls on a weekly basis. It is produced by
a team of researchers led by Dr. ljaz Shafi Gilani, and is
a not for profit public service. It is co-edited by
Mohammad Zubair and Sara Salam.

Our name reflects the rapid pace at which global polls are
brought to the community of pollsters and other
interested readers. Gilani’'s Gallopedia is not related to
any polling agency and makes its selection from any
publically available poll based on its relevance to our
reader’s interests. Over the years it has reported polls
conducted by over 350 agencies and institutions.

Contact Details:

Sara Salam

Assistant Manager

Gilani Research Foundation

Email: sara.salam@aqilanifoundation.com

Topic of the week: (Click for details)

INSIDE THIS ISSUE

THIS WEEK'S REPORT CONSISTS OF 17

NATIONAL & MULTI COUNTRY SURVEYS.11
POLLING ORGANIZATIONS HAVE BEEN

REPRESENTED.

Euro Americas zone
this week- 15 national polls
2 multi-country polls

sz

TOPIC OF THE WEEK:
Sharp Drop in World Views

Pgs
of US, UK: Global Poll

Countries are represented in blue; Polling organizations are represented in
pink. For reference to source of each poll clicks to detail are provided in the text

Page 1 of 13

Disclaimer: Gilani’'s Gallopedia is a not for profit activity and every effort has been made to give attribution to respective polling organizations. All material presented here is available
elsewhere as public information. Readers may please visit the original source for further details. Gilani Research foundation does not bear any responsibility for accuracy of data or the

methods and does not claim an

roprieta

rights benefits or responsibilities thereof.

*Archives: Gilani’s Gallopedia has been compiled on a weekly basis since January 2007. Previous material is available upon request. Please contact
sara.salam@gilanifoundation.com



http://www.gilanifoundation.com/homepage/globalopinion/492.htm#492-43-18
http://www.gilanifoundation.com/homepage/globalopinion/492.htm#492-43-18
mailto:sara.salam@gilanifoundation.com
http://www.gilanifoundation.com/homepage/globalopinion/492.htm#492-43-18
http://www.gilanifoundation.com/homepage/globalopinion/492.htm#492-43-18

Gilani’s Gallopedia©
Weekly digest of opinions in a globalized world (compiled since January 2007)
July 2017 - Issue 492

Euro Americas zone

P EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA
& AUSTRALASIA

= MENA
Study shows 15-point boost in support for Trump in Saudi Arabia following Vvisit (Click for details)

USA: President Donald Trump recently visited the Kingdom of Saudi Arabia as his
first overseas visit in his current presidential term. More than half of Saudi residents
(57%) believe Trump’s visit to the kingdom has had a positive impact on US Saudi
ties and it will strengthen them going forward according to the latest YouGov
Omnibus study. (YouGov)

June 01, 2017

2.6 Foreign Affairs & Security » US image
Palestinians not happy with PA’s Financial Decisions about Gaza (Click for details)

J oo e e

PALESTINE: Widespread public rejection of two PA’s decisions: to reduce salary payments to its Gazan
employees, and to suspend payment to cover the cost of Israeli-supplied electricity to the Gaza Strip; in the
meanwhile, an almost total consensus rejects pressure on the PA to terminate payments to Palestinian security
prisoners, and the largest percentage rejects any Hamas-Dahlan deal to jointly run the Gaza Strip seeing it as
leading to total split between the West Bank and the Gaza Strip, but the findings point to clear differences on
this matter between the West Bank and the Gaza Strip. (PSR)

July 05, 2017

2.7 Foreign Affairs & Security » Muslim World
3.9 Economy » Financial systems & Institutions

Nearly half of UAE residents say salaries are on the rise (click for details)

UAE: The 2017 Bayt.com Middle East and North Africa Salary Survey,
conducted by YouGov and Bayt.com, the Middle East’s number one job site,
revealed that almost half (44%) of UAE respondents believe that salaries are
increasing in their country of residence, while 24% believe that they have stayed
the same. (YouGov)

June 05, 2017

3.9 Economy » Financial systems & Institutions
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» EAST EUROPE
New Survey: Poles Politically Divided; Reject Putin-Style Autocracy (Click for details)

Washington, D.C.: A poll of residents of Poland released today by the International Republican Institute’s
(IR1) Center for Insights in Survey Research reveals continued support for Western alliances and a rejection
of authoritarian models of government, as well as concerns about the effects of heightened polarization on
Poland’s democracy. (IR1)
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1.3 Domestic Politics » Governance
Russia: If A War Breaks Out... (Click for details)

RUSSIA: More than one-third of Russians feel militarily threatened. A potential threat
comes from the U.S.A. (63% among those who believe that there is a military threat)
and Ukraine (31%). Compared to the sample mean, these countries are less likely to be
mentioned by supporters of non-parliamentary parties (31% and 12%, respectively)
and residents of Moscow and St. Petersburg (51% and 23%). This is followed by
NATO countries (7%), China (5%), Great Britain (4%), ISIL (4%), Syria (3%),
Germany (3%) and other countries. (\VCIOM) June 28, 2017.

2.10 Foreign Affairs & Security » Military Issues/ Defence

Russia: Values Of The Modern Youth (Click for details)

RUSSIA: According to the latest VCIOM-Sputnik survey, modern young people are communicative, tidy,
active, sport-loving and have materialistic value orientations. (\VCIOM)
June 27, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

» WEST EUROPE
A third of Brits expect this to be last generation using cash (Click for details)

RUSSIA: One in three (34%) think that the country will be cashless within the next 20
years, but many remain reluctant to move away from physical currency due to security
concerns about alternatives, new research from YouGov reveals. (YouGov)

July 06, 2017

3.9 Economy » Financial systems & Institutions

Britain remains a positive global influence post-Brexit (Click for details)

BRITAIN: New global Ipsos MORI survey finds that more than half (57%) think Britain's influence on world
affairs is positive. (Ipsos Global)
July 03, 2017

1.3 Domestic Politics » Governance
1.5 Domestic Politics » National Image/ Trust

» NORTH AMERICA
Democrats More Confident Than Republicans in Medical System (cClick for details)

WASHINGTON, D.C.: Democrats continue to have more confidence in the U.S.
medical system than Republicans do. Democrats overtook Republicans on this
dimension in 2014, the year that the Affordable Care Act's most far-reaching changes
took effect. Before then, Republicans -- including Republican-leaning independents --
generally expressed more confidence than Democrats and Democratic leaners did.
(Gallup USA)
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1.4 Domestic Politics » Political Parties
1.5 Domestic Politics » National Image/ Trust

Americans' Confidence in Economy Remains at Low for the Year (Click for details)

WASHINGTON, D.C.: Americans' confidence in the economy remained at a 2017 low in June, with Gallup's
U.S. Economic Confidence Index averaging +3 for the second month in a row. Despite confidence lagging
below January's monthly record high of +11, June nonetheless marked the eighth consecutive month in which
U.S. adults rated the economy positively.  (Gallup USA)

July 5, 2017

3.1 Economy » Perceptions on Performance/ Well-Being
U.S. Divorce Rate Dips, but Moral Acceptability Hits New High (click for details)

WASHINGTON, D.C.: As the national divorce rate has fallen to its lowest point in
decades, 73% of U.S. adults say divorce is "morally acceptable,” a new high by one
percentage point. Since 2001, there has been a 14-point rise in the percentage of
Americans who find divorce morally acceptable, even as the national divorce rate has
declined. (Gallup USA)

July 7, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

On abortion, persistent divides between — and within — the two parties (click for details)

USA: Abortion has long been a contentious issue in American politics and one that
splits deeply along partisan, ideological and religious lines. Today, a 57% majority of
Americans say abortion should be legal in all or most cases, while 40% think it should
be illegal in all or most cases. These views are little changed from a year ago, though
the share saying abortion should be legal in all or most cases is now higher than it was
in the fall of 2015, when Congress battled over funding for Planned Parenthood (51%
legal, 43% illegal). (Pew Research Center)
July 7, 2017
4.7 Society » Morality, Values & Customs / Lifestyle

Canada: Khadr’s Compensation: 71% of Canadians say government made wrong call by settling

out of court (Click for details)
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CANADA: The vast majority of Canadians say the federal government made the wrong decision in settling a
lawsuit with former child soldier Omar Khadr and instead apologizing and paying him $10.5 million in
compensation for his treatment as a prisoner in Guantanamo Bay, Cuba. (Angus Reid)

July 10, 2017

4.9 Society » Justice
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» AUSTRALASIA
Business Confidence down in June to 111.8 driven by declines in the Retail and Electricity
industries (Click for details)

AUSTRALIA: In the first complete measure of Business Confidence conducted
entirely after the Federal Budget Business Confidence in Australia fell 2pts (-1.8%) to
111.8 in June, according to the Roy Morgan Business Single Source survey. (Roy
Morgan)

June 04, 2017

3.1 Economy » Perceptions on Performance/ Well-Being

Solar Electric Panels hot items in Queensland & South Australia (Click for details)

AUSTRALIA: The latest Roy Morgan research shows almost one in four Australian households (23.2%) own
a Home Solar Electric Panel (Year to March 2017). (Roy Morgan)
June 06, 2017

3.10 Economy » Energy/Nuclear Issues

= MULTI-COUNTRY STUDIES
Sharp Drop in World Views of US, UK: Global Poll (click for details)

Negative views of US influence in the world have increased in the majority of countries surveyed in the latest
global country poll for the BBC World Service. Compared to 2014, when the poll was last conducted, double-
digit increases in negative views of the US, rising to majorities, are now found in several of its NATO allies,
including the UK (up from 42 to 64%), Spain (44 to 67%), France (41 to 56%), and Turkey (36 to 64%).
Negative opinion has also sharply risen in Latin American nations Mexico (up from 41 to 59%), and Peru (29
to 49%). In Russia, negative views of the US have also increased, from 55 to 64 percent. (Globescan)

July 06, 2017

3.1 Economy » Perceptions on Performance/ Well-Being

Terrorism threat is round the corner (Click for details)

44% of the earthlings feel themselves under terroristic threat. Every fifth respondent

(20%) consider the level of terrorism danger mean. More than a quarter of world

residents (29%) are steadfast in the low level or absence of international terrorism

threat. The USA, Russia, France, Germany, Spain, Italy, Turkey, India, Iran, Irag, BF

Pakistan, Afghanistan, African and Oceanic states are among the most anxious states !

in the matter of terrorism. (WIN-GIA) e
June 29, 2017

2.4 Foreign Affairs & Security » Terrorism
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Topic of the week:
Sharp Drop in World Views of US, UK: Global Poll

P> This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent topical
issue requires special attention.

Sharp Drop in World Views of US, UK: Global Poll

Negative views of US influence in the world have increased in the majority of
countries surveyed in the latest global country poll for the BBC World Service.
Compared to 2014, when the poll was last conducted, double-digit increases in
negative views of the US, rising to majorities, are now found in several of its
NATO allies, including the UK (up from 42 to 64%), Spain (44 to 67%), France
(41 to 56%), and Turkey (36 to 64%). Negative opinion has also sharply risen in
Latin American nations Mexico (up from 41 to 59%), and Peru (29 to 49%). In Russia, negative views of the
US have also increased, from 55 to 64 percent. (Globescan)

July 06, 2017

The Country Ratings Poll was conducted by GlobeScan/PPC among 18,000 people in 19 countries between
December 2016 and April 2017. It asked respondents to rate 16 countries and the EU on whether their
influence in the world is “mostly positive” or “mostly negative.”

On average, across the 17 countries that were surveyed in both 2017 and 2014, negative views of US
influence in the world have gone up by six points to nearly half (49%), while positive views have dropped by
five points to about a third (34%). The US showed the most substantial decline in ratings out of all the
countries polled this year.

The poll also reveals that views of the United Kingdom, historically quite positive, have gone down, led by
pronounced drops in positive views among EU citizens in Germany (down from 51 to 35%), France (72 to
63%), and Spain (41 to 34%). Similar declines are also seen in several of the Commonwealth nations such as
Pakistan (down from 39 to 20%), India (43 to 33%), and Canada (80 to 73%). Attitudes in China buck this
trend, with favourable opinion of the UK among the Chinese rising markedly, from 39 to 73 per cent. A slight
majority of 51 per cent across the 17 tracking countries still regards British influence in the world as mostly
positive, but this is down four points since 2014.

|
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Views of Different Countries’ Influence

Average of 18 Tracking Countries* 2014-2017

Change in Change in
positive since  negative since
- Mainly positive Mainly negative 2014 2014
Canadat 5 -1
Germany1 1 1
Japan 6 -4
France! 4 -1
ukt -4 2
EU 3 0
Chinat -2 2
Brazilt -6 2
South Korea -1 1
Indiat -1 0
South Africa 3 0
usat -5 6
Russiaf 1 1
Israel 2 -1
Pakistant 2 -2
North Korea 1 3
Iran -1 0

BBC3147_M1M2_agg

*Tracking countries include Australia, Brazil, Canada, China, France, Germany, India, Indonesia,
Kenya, Mexico, Nigeria, Pakistan, Peru, Russia, Spain, Turkey, UK, and USA.

Note: Average ratings exclude the target country's rating of itself, meaning some of the averages
are based on 17 and not 18 countries. These countries are marked with a dagger symbol (1).

Peru is not a tracking country of views of India; Mexico is not a tracking country of views of Brazil.
The white space in this chart represents “Depends,” "Neither/neutral,” and “DK/NA."
Asked of half of sample (except in India)

On the more positive side, perceptions of Canada have warmed up, with positive ratings rising by five points
to an average of 61 per cent across the 17 tracking countries. The biggest jumps are found in Mexico, (up
from 42 to 69%), Brazil (50 to 71%), China (63 to 82%), Germany (53 to 63%), and Turkey (33 to 43%). On
average, Canada is now ranked first in terms of the perceived positive influence the country projects in the
world, ahead of Germany (which stands at 59%, up by 1 point).

In the ranking of favourably-viewed nations, Canada and Germany are followed by Japan, whose perceived
positive influence has strongly bounced back (56%, up 6 points), ending a correction period that started in
2013. France (52%, up 4 points) and the EU (48%, up 3 points) complete the leader board of those countries
that have seen their positive influence capital grow since 2014.
Attitudes towards the perceived world influence of other rated countries reflect recent geopolitical tensions.
Views of Russia continue to be quite negative, sustaining a sharp decline that began in 2013. On average,
across the 17 tracking countries, 49 per cent hold negative views of Russia. Russian opinion aside, the only
country with a majority leaning favourably towards Russia is China, where positive ratings have gone up from
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55 to 74 per cent. Public opinion towards North Korea is also at its lowest since tracking began, with 59 per

cent across the tracking countries expressing an unfavourable view towards the Pyongyang regime (up 3

points since 2014, and swamping positive feelings at 17%). Yet, Iran continues to be the least-favourably
viewed nation, with 61 per cent rating its influence negatively across the tracking countries.

Steven Kull, Director of PPC, commented: “Though views of the US slipped some in President Obama’s later
years, ratings for the US have now gone all the way back to levels they were at the end of the George W. Bush
administration.”

A total of 17,910 citizens across 19 countries were interviewed face-to-face or by telephone between
December 26, 2016 and April 27, 2017. Polling was conducted for BBC World Service by the international
polling firm GlobeScan and its research partners in each country, together with the Program for Public
Consultation (PPC) at the University of Maryland. Countries were rated by half samples in all countries polled
except for India. In five of the 19 countries, the sample was limited to major urban areas. The margin of error
per country ranges from +/- 3.1 to 5.2 per cent.

Other Key Findings

The poll also highlights that the global public has mixed feelings about the current influence of some
emerging economies. While views of Brazil still lean to the positive—on average, 38% positive vs 30%
negative across tracking countries—there has been a six-point drop in positive views, fuelled by diverse
regions and aggravating a decline that started in 2013. The largest decreases are found in Indonesia (down
from 56 to 36%), the US (55 to 40%), Canada (56 to 41%), Germany (21 to 6%), Spain (35 to 21%), and Peru
(61 to 48%). Interestingly, Brazilians themselves are leading this trend, with positive views of their own
country plunging from 66 to 30 per cent—the only surveyed country where fewer than half see their own
nation in a positive light.

Global views of China have also become more negative, although less drastically. On average, across the 17
tracking countries, positive ratings of China have dropped (from 43 to 41%) and negative ratings have gone
up (from 40 to 42%). However, this moderate overall movement masks some dramatic changes in opposite
directions in specific countries. Favourable views have dropped from 52 to 28 per cent in Indonesia, while
rising from 33 to 55 per cent in Mexico. However, views in Africa, where China is making major investments,
continue to be strongly positive (83% in Nigeria, 63% in Kenya). Despite Chinese warm opinion of Russia
these days, only 44 per cent of Russians reciprocate with a positive view of China.

Views of India are stable, with average positive views across tracking countries at 37 per cent (down by 1
point), and negative views at 39 per cent (unchanged from 2014)—but this masks some major movements.
Most strikingly, negative views have jumped in China (from 35 to 56%), and in Brazil (36 to 57%). In
Nigeria, positive views have collapsed from 64 to 47 per cent. On the other hand, negative views have
dropped from 50 to 35 per cent in Spain, while positive views have jumped from 45 to 56 per cent in the UK
(by far the most favourable country towards India).
The issue of Brexit notwithstanding, positive views of the European Union have gone up from 45 to 48 per
cent. Even in the UK, positive views are up to 55 per cent—the highest level since 2009, although it is unclear
whether this reflects second thoughts about Brexit or more satisfaction with an EU that is seen as having been
pushed to a comfortable distance. The favourable trend in views of the EU is also led by strong increases in
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positive ratings from countries where its trade relationships have strengthened, including China (from 32 to
66%), Mexico (37 to 54%), and Canada (64 to 70%).

GlobeScan’s Associate Director Lionel Bellier commented: “The poll suggests that perceptions of the
influence of the UK in the world, at a high in 2014 after 10 years of tracking, may have taken a toll with the
Brexit referendum. On the other hand, and despite uncertainty around the terms and impact of the upcoming
separation with the UK, the perceived influence of the EU seems to be stronger than it was before the UK
voted itself out.”

For full methodology, question wording, and detailed results, including region-by-region data for all key
questions, please see the drop-down links at the bottom of this article.

For more details, please visit www.GlobeScan.com or www.WorldPublicOpinion.org as well as the
GlobeScan Espresso Blog at http://www.globescan.com/news-and-analysis/blog.html

Participating Countries

Participating Countries
2017

1.7

Germany

United ,
Kingdom
France
Spain

Greece

Nugena, .—Kenya \!F \1

Indonesia-  *

BBC17_particip

In Brazil, China, Indonesia, Kenya, and Turkey, urban samples were used.

Long-Term Trends
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Views of Different Countries’ Influence

Net Ratings,* Average of 11 Long-Term Tracking Countries ** 2005-2017
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*"Mainly positive” minus “Mainly negative” ratings
**Long-term tracking countries include Australia, Canada, China, France,
Germany, India, Indonesia, Mexico, Russia, UK, and USA.

Note: Average ratings exclude the target country’s rating of itself,
meaning some of the averages are based on 10 and not 11 countries.

These countries are marked with a dagger symbol ().

Views of Different Countries’ Influence
Net Ratings,* Average of 11 Long-Term Tracking Countries,** 2005-2017
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*Mainly positive” minus "Mainly negative” ratings
**Long-term tracking countries include Australia, Canada, China, France,
Germany, India, Indonesia, Mexico, Russia, UK, and USA.

Note: Average ratings exclude the target country's rating of itself,
meaning some of the averages are based on 10 and not 11 countries.

These countries are marked with a dagger symbol (7).
Mexico is not a tracking country of views of Brazil in 2017.
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GlobeScan Incorporated is a strategy and insights consultancy, focused on helping our clients to build long-
term trust with their stakeholders. Offering a suite of specialist research and advisory services, GlobeScan
partners with clients to meet strategic objectives across reputation, sustainability and purpose.
GlobeScan conducts research in over 90 countries and is a signatory to the UN Global Compact. Established
in 1987, GlobeScan is an independent, management-owned company with offices in Toronto, London, and
San Francisco. www.GlobeScan.com

The Program for Public Consultation (PPC) of the Center for International and Security Studies at the
University of Maryland, undertakes research on attitudes in publics around the world on a variety of
international issues and manages the international research project WorldPublicOpinion.org

BBC World Service is an international multimedia broadcaster, delivering a wide range of language and
regional services on radio, TV, online and via wireless handheld devices. It uses multiple platforms to reach
its weekly audience of 192 million globally, including shortwave, AM, FM, digital satellite and cable
channels. Its news sites include audio and video content and offer opportunities to join the global debate. BBC
World Service offers its multilingual radio content to partner FM stations around the world and has numerous
partnerships supplying content to news websites, mobile phones and other wireless handheld devices as well
as TV channels. For more information, visit bbc.com/worldservice.

Source: http://worldpublicopinion.net/sharp-drop-in-world-views-of-us-uk-global-poll/
————————————————————————————————————————————————
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Gilani’s Gallopedia (2007-2017)

A Quantitative Analysis

A guantitative analysis of global polls monitored during the 8 year period January 2007 — January 2014

{ STATISTICS

Number of Surveys (a selection on key political and social issues): ~ 6,805 polls
during the period 2007-2014

Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely: Governance,
Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global leaders (USA and Emerging
powers), Global Environment, Family, Religion, and other miscellaneous

Number of countries covered by one or more surveys: ~ 178
during the period 2007-2014

Number polling organizations whose polls have been citied: ~ 358
during the period 2007-2014
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