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Asia 7one

» MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA;
EAST ASIA

» MENA
78% of UAE's employed are thinking of starting their own business or have

already attempted to do SO (click for details)

Two thirds of the MENA region’s entrepreneurs are planning to hire for their

businesses within the next year (YouGov MENA)

November 22, 2017

3.3 Economy » Employment Issues

Emaar, Emirates and iPhone lead brand advocacy in Middle East countries (click for details)
YouGov BrandIndex reveals the top 10 most recommended brands by consumers in the UAE, Saudi Arabia
and Egypt (YouGov MENA)
November 22, 2017

3.13 Economy » Services

949% of UAE in-house marketers say engaging with social media influencers benefits their brand
(click for details)
(UAE) The impact of social media influencers on driving consumer brand

awareness, especially among millennials, has reached record highs in the UAE.
Fresh research conducted by YouGov Omnibus for leading strategic public relations
business BPG Cohn & Wolfe has revealed that 94% of in-house marketers in the
UAE believe social media influencer marketing is now very significant for the
success of their brands. (YouGov)

November 2017

4.6 Society » Media/ New Media

Africa 7zone

» WEST AFRICA; EAST AFRICA; CENTRAL AFRICA;
SOUTHERN AFRICA

» SUB-SAHARAN AFRICA

Mayjority of Batswana support media freedom (click for details)
(Botswana) By a 2-to-1 margin, Batswana support the freedom of the media to publish without government
interference, according to the latest Afrobarometer survey. Freedom of information is one of the yardsticks
that measure the extent to which a country is transparent and willing to subject itself to public scrutiny. The
role of the media in this regard is paramount as it not only keeps the population knowledgeable but also helps
hold the government accountable. (Afrobarometer)
November 21, 2017
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Euro Americas zone

P EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA
& AUSTRALASIA

» EAST EUROPE
Russia: | love my job (click for details)
(Russia) 77% of working Russians claimed they are generally satisfied with their job.
The residents of the Central Federal District turned to be the most satisfied with their ( IOMY
job people, and the residents of the Northwestern and the South FD identified " JOB
themselves as the least satisfied with their job people. Such a high share of general
satisfaction with the job probably stemmed from the fact that 80% of working
respondents named their job meeting their expectations. (\VCIOM)
November 11, 2017

3.3 Economy » Employment Issues

Russia: Price of lavish lifestyle (click for details)

(Russia) Averagely, a Russian family of three need 1,6 rubles per month for leading a luxury life. Two years
ago it was 950 thousand rubles. The increase in needs is exemplified — about 70%, though adjustment of
appetites doesn’t seem so sharp, taking into account increased prices and exchange rate. On the other hand, if
we compare “normal” and “luxury” life needs, we see that in 2015 they differ by fourteen times and in 2017 —
by nineteen times. However, Russians are still meticulous about the issue of luxury goods taxation. Averagely
they opine that the additional tax is obligatory in case the price of luxury goods is more than 4,5 million
rubles. Five years and two years ago this rate was 3,2 million rubles. It means that the price of luxury goods
which should be additionally taxed has increased by 40%. (\VCIOM)

October 26, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

Socio-Political Moods Of Ukrainians: November 2017 (click for details)

(Ukraine) According to the All-Ukrainian sociological research carried out through the efforts of four
sociological companies the Center for Social and Marketing Research "SOCIS", the
Kyiv International Institute of Sociology, the Sociological Group "Rating”, and the
Razumkov Centre, supported by the All-Ukrainian Public Organization "Committee
of Voters of Ukraine™ on 28, October — 14, November, 2017, the most urgent
problems for the majority of the polled are the war in the East of Ukraine (51.3%)
and socio-economic problems: growth of prices (37%), low salaries or pensions
(36%), unemployment (27.1%), high utility tariffs (26.9%). A significant number of
the population referred to the most urgent problems such as corruption in the central government (22.9%) and
the problems in the sphere of medicine (22.9%). (Ratings)

November 21, 2017

3.1 Economy » Perceptions on Performance/ Well-Being
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Ukraine: Dynamics Of Attitude Toward Holodomor: November 2017 (click for details)
(Ukraine) According to the survey conducted by the Sociological Group "Rating™ in September 2017, the
majority of the respondents (77%) agree with the statement that the 1932-33 Holodomor was the genocide of
the Ukrainian people, 13% do not agree with this, 11% - have not decided. (Ratings)
November 21, 2017

2.5 Foreign Affairs & Security » Regional Conflicts/ Issues

» WEST EUROPE

Great Expectations: Are service expectations really rising? (click for details)
Ipsos MORI has combined the findings from existing and new research to explore the link between customer
satisfaction at a particular service interaction and the customer’s relationship with that brand. (Ipsos Mori)
November 22, 2017

3.2 Economy » Consumer Confidence/Protection

Online abuse and harassment (click for details)
A new online Ipsos MORI survey for Amnesty International has indicated the scale
of abuse that women encounter online in Britain and seven other countries. (Ipsos
Mori)
November 20, 2017

4.6 Society » Media/ New Media

Brits won’t speak up for themselves at the bar (click for details)
(Britain) Trying to get served at a busy boozer can be a protracted and infuriating affair. Thirsty drinkers
jockey for position, and once at the bar itself there is the danger that the overworked staff won’t have kept
track of who’s should be served next. (YouGov)
November 24, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

sexually harassed them (lick for details)

With accounts of sexual harassment continuing to make headlines, a common feature
of many of the stories is the failure of the employers to take action once allegations
had been made. (YouGov)

November 22, 2017

3.3 Economy » Employment Issues
4.5 Society » Gender Issues

Telephone still the single most popular way to order in food (lick for details)
Despite online orders making great strides in recent years, the telephone remains the most popular way of
ordering food to be delivered, new research from YouGov reveals. (YouGov)
November 22, 2017

4.6 Society » Media/ New Media

Best years of their life? The biggest proportion choose their twenties (click for

details)
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(Britain) Three in ten Brits aged 20+ say that their twenties have been their best years to date. Many young
people are told by their elders to make sure they enjoy themselves as they are living the best years of their
lives. (YouGov)

November 21, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

» NORTH AMERICA

Americans' Confidence in the Economy Falls Slightly (click for details)
(USA) WASHINGTON, D.C. -- Americans felt slightly less confident in the economy last week, as their
perceptions of current conditions dimmed somewhat. Gallup's U.S. Economic Confidence Index averaged +4
for the week ending Nov. 19, down from the previous reading of +7. (Gallup USA)
November 21, 2017

3.2 Economy » Consumer Confidence/Protection

One in Three Veterans Consult Coworkers About College Major (click for :
details)
(USA) WASHINGTON, D.C. -- Veterans with some postsecondary education are ‘
nearly twice as likely as nonveterans to have sought advice about their college major =/ %

or field of study from people they've worked with -- 35% vs. 18%, respectively. In {

the case of veterans, people they worked with could include those they served with in i

the military. (Gallup USA)

November 20, 2017

4.10 Society » Education

Large Cities Top Small Towns, Rural Areas in Well-Being (click for details)
(USA) WASHINGTON, D.C. -- Residents of highly populated communities have better overall well-being
than their counterparts in less populated areas, based on their overall scores on the Gallup-Sharecare Well-
Being Index. Overall, large communities have a Well-Being Index score of 61.7 so far in 2017, compared with
61.4 for midsized communities and 61.0 for small towns and rural areas. (Gallup USA)
November 20, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

Americans Weigh More, but Shun ""Overweight' Label (lick for details)
(USA) WASHINGTON, D.C. -- Americans have become slightly heavier in recent years, but they also seem
to have grown more comfortable with it. Between 2003-2007 and 2013-2017, Americans' self-reported weight
edged up along with the number of pounds they offer as their "ideal” weight, yet the percentage who consider
themselves overweight has declined. (Gallup USA)
November 22, 2017

4.11 Society » Health

» LATIN AMERICA

Flair Brazil 2018 - The Mask Slipped! Time for Truth (click for details)
(Brazil) For many Brazilians, it’s the “Time for Truth”. Years of political scandals, government corruption
and the omnipresent “false news” have become too numerous - people now trust only themselves to discover
reality. Brands, advertising, companies are not spared by this new age of suspicion. (Ipsos Mori)
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November 13, 2017

1.2 Domestic Politics » Performance Ratings

» AUSTRALASIA

New Zealanders far _more optimistic about 2018 than their Australian
counterparts (click for details)
(New Zealand) A special Roy Morgan New Zealand SMS Survey taken in mid-
November shows 53% of New Zealanders think 2018 will be ‘better’ than 2017,
compared to only 26% that say 2018 will be ‘worse’ and a further 21% expect 2018
will be ‘the same’ as 2017. (Roy Morgan)
November 24, 2017

4.7 Society » Morality, Values & Customs / Lifestyle

Topic of the week:

Americans Weigh More, but Shun "Overweight"” Label
P> This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent topical
issue requires special attention.

Americans Weigh More, but Shun "Overweight" Label

WASHINGTON, D.C. -- Americans have become
, slightly heavier in recent years, but they also seem
:Q to have grown more comfortable with it. Between
2003-2007 and 2013-2017, Americans' self-reported
weight edged up along with the number of pounds
they offer as their "ideal" weight, yet the
percentage who consider themselves overweight
has declined. (Gallup USA)
November 22, 2017
As Average Weight Goes Up, Concerns About Weight Go Down
2003-2007 2008-2012 2013-2017

Average weight in pounds* 174 Ibs. 176 Ibs. 177 lbs.
Ideal weight in pounds* 157 Ibs. 160 Ibs. 161 Ibs.
Percent who say they are overweight 41% 38% 38%
Percent who want to lose weight 60% 56% 52%
Percent trying to lose weight 28% 28% 25%
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2003-2007 2008-2012 2013-2017

Gallup polls aggregated for years 2003-2007, 2008-2012 and 2013-2017. *Self-reported
GALLUP

Much of the change since 2003 occurred in the middle of that period, from 2008-2012. However, Americans'
actual weight and ideal weight have crept up slightly since then. While Americans are heavier, they are less
likely to see themselves as overweight compared with 2003-2007, which aligns with the finding that they are
also less likely to want to lose weight or to be seriously trying to cut pounds.

Women More Likely Than Men to View Themselves as Overweight

Among Americans, women are more likely than men to describe themselves as overweight. Additionally, the
difference between their self-reported weight and their "ideal weight" is larger than it is for men. In the past
five years, there has been an average 18-pound difference between women's 158-pound actual weight and
their 140-pound ideal weight. The gap for men is 12 pounds: 195-pound actual weight vs. 183-pound ideal
weight.

Actual, Ideal Weight Increasing for Both Sexes

2003-2007 2008-2012 2013-2017

Average weight in pounds*

Men 193 Ibs. 195 Ibs. 195 Ibs.
Women 155 Ibs. 158 Ibs. 158 Ibs.
Ideal weight in pounds*

Men 179 Ibs. 182 Ibs. 183 Ibs.
Women 136 Ibs. 139 Ibs. 140 Ibs.
Percent who say they are overweight

Men 38% 33% 35%
Women 45% 42% 40%

Gallup polls aggregated for years 2003-2007, 2008-2012 and 2013-2017. *Self-reported
GALLUP

The percentage of Americans saying they are overweight dropped from 41% in 2003-2007 to 38% for 2013-
2017. In the most recent period, 35% of men and 40% of women say they are overweight. A majority of men
(59%) and women (53%) now see their weight as "about right,” while 6% of both sexes think they are
underweight.

This review of Americans’ weight issues combines results from five-year periods of Gallup's annual
November Health and Healthcare survey to allow a more in-depth look at how Americans view their actual
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weight and how much they think they should weigh. It also provides assurance that the changes in actual
weight and "ideal weight" are statistically significant.

Men, Women Differ in Weight Perception by Age, Education, Income
Not only do men and women differ in their perceptions of how far they are from their ideal weight, but those
differences also show up when looking at age, education and income levels.

The higher the income bracket for men, the wider the gap, on average, between actual weight and ideal
weight. For those with annual household incomes of less than $30,000, the average difference is 9 pounds, but
for men with annual incomes of $75,000 or more, the difference averages 14 pounds -- most of it the result of
more affluent men weighing more on average than those with lower incomes.

The opposite is true for women: Those with household incomes of less than $30,000 have an average
difference between actual and ideal weight of 22 pounds, but it drops to 15 pounds for those in the $75,000-
and-above income bracket. Though the "ideal weight™ is slightly lower for higher-income women, there is an
obvious drop in actual weight compared with lower-income women.

A similar split occurs with regard to education. Men with no college have the smallest gap between what they
want to weigh and what they do weigh. Women with no college have the largest gap.

Bottom Line

Health officials have been warning Americans for decades about the dangers of being overweight, but the
average weight of both men and women has continued to climb. Last month, the Centers for Disease Control
and Prevention reported that nearly 40% of U.S. adults are "obese." One apparent way Americans cope with
the knowledge they are gaining weight and the potential health problems this entails is to adjust their idea of
what they should weigh.

Over the same period of time, Americans have become less likely to see themselves as overweight, are less
likely to want to lose weight, and are less likely to say they are trying seriously to lose weight. Until these
trends can be reversed (without contributing to the unrealistic body images that some feel pressured to
conform to), the weight problem that plagues the U.S. is not going away.

SURVEY METHODS

Results for this Gallup poll are based on three sets of five-years of combined results from the Gallup Poll's
Social Series on Health and Healthcare -- 2003-2007, 2008-2012, and 2013-2017. Survey interviews were
conducted by telephone interviews with random samples of adults, aged 18 and older, living in all 50 U.S.
states and the District of Columbia. For the 2003-2007 results, 5,044 adults were interviewed. For 2008-2012,
5,065 adults were interviewed. For 2013-2017, 4,935 adults were interviewed. For results based on the total
samples of national adults, the margin of sampling error in all cases is £2 percentage points at the 95%
confidence level. All reported margins of sampling error include computed design effects for weighting.
Source:  http://news.gallup.com/poll/222578/americans-weigh-shun-overweight-label.aspx?g_source=Well-
Being&g_medium=newsfeed&g_campaign=tiles
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Gilani’s Gallopedia (2007-2017)

A Quantitative Analysis

A guantitative analysis of global polls monitored during the 8 year period January 2007 — January 2014

KEY STATISTICS

Number of Surveys (a selection on key political and social issues): ~ 6,805 polls
during the period 2007-2014

Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely: Governance,
Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global leaders (USA and Emerging
powers), Global Environment, Family, Religion, and other miscellaneous

Number of countries covered by one or more surveys: ~ 178
during the period 2007-2014

Number polling organizations whose polls have been citied: ~ 358
during the period 2007-2014
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