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  Topic of the week: (Click for details) 

Who are we?  
Gilani’s Gallopedia is a weekly digest of opinions in a 
globalized world. It provides a one window access to 
Global Opinion Polls on a weekly basis. It is produced by 
a team of researchers led by Dr. Ijaz Shafi Gilani, and is 
a not for profit public service. It is co-edited by 
Mohammad Zubair and Sara Salam. 
 
Our name reflects the rapid pace at which global polls are 
brought to the community of pollsters and other 
interested readers. Gilani’s Gallopedia is not related to 
any polling agency and makes its selection from any 
publically available poll based on its relevance to our 
reader’s interests. Over the years it has reported polls 
conducted by over 350 agencies and institutions.  
 

Contact Details: 
Sara Salam 
Assistant Manager 
Gilani Research Foundation 
Email: sara.salam@gilanifoundation.com 
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Asia Zone 
MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA; 

EAST ASIA   
 

 MENA 

513-1 72% of UAE residents plan something extraordinary this UAE National Day (click for details) 

(UAE) Residents show their great anticipation for the famous UAE fireworks with the 

highest proportion (57%) of respondents intending to watch them this weekend overall. 

The second most popular activity will be raising the UAE flag (39%), followed by 

hosting a get together with friends and family (35%). UAE Nationals in particular, 

understandably will be focusing their celebrations on raising the UAE flag (58%) and 

hosting a get together with friends and family (47%). (YouGov) 

November 28, 2017 
4.16 Society » Entertainment 

 

 SOUTHEAST ASIA 

513-2 Indonesian Consumer Confidence highest for over two years at 153.8 (click for details) 

(Indonesia) Roy Morgan Indonesian Consumer Confidence is up 3.4pts to 153.8 in October 2017 to its highest 

in over two-and-half years since March 2015 (154.1). Consumer Confidence is now 3.8pts higher than a year 

ago in October 2016 (150.0) and a large 19.4pts above the long-run average (2005-2017) of 134.4. (Roy 

Morgan) 

December, 2017 
3.2 Economy » Consumer Confidence/Protection 

 

513-3 Economic issues remain top most voters’ concerns (click for details) 

(Malaysia) BANGI – Economic issues, comprising worries over rising cost of living, 

economic hardship, jobs and other related matters, remained the top most concern 

voiced by 72% of voters across the country. (Merdeka Center) 

November 23, 2017 
3.1 Economy » Perceptions on Performance/ Well-Being 
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  Africa Zone 
 WEST AFRICA; EAST AFRICA; CENTRAL AFRICA;  

 SOUTHERN AFRICA 

 

 SUB-SAHARAN AFRICA 

513-4 Ghanaians decry ‘galamsey,’ favour government providing alternative livelihood support (click for 

details) 
(Ghana) A majority of Ghanaians support the government‘s efforts to clamp down on illegal small scale 

mining, popularly known as ―galamsey,‖ a recent Afrobarometer survey indicates.  The survey also shows that 

Ghanaians overwhelmingly favour the government‘s proposed initiatives to develop alternative livelihoods for 

those affected by the clampdown. (Afrobarometer) 

November 28, 2017 
1.3 Domestic Politics » Governance 

 

513-5 Ghanaians call for tough punishment for corrupt public officials (click for 

details) 
(Ghana) A majority of Ghanaians demand stiff punishment for corrupt public 

officials, including jail time, restitution of stolen funds, and public shaming, 

according to a new Afrobarometer survey. (Afrobarometer) 

November 28, 2017 
1.2 Domestic Politics » Performance Ratings 

 

Euro Americas Zone 
   EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA 

& AUSTRALASIA 

 

 EAST EUROPE  

513-6 Russia: October Revolution: 1917-2017 (click for details) 

(Russia) The memory of the October Revolution is likely to split Russians rather than to bring them together. 

The only common thing both for supporters and opponents of the revolution is that today Russia should avoid 

revolution.  (VCIOM) 

October 11, 2017 
1.6 Domestic Politics » National History 

 

513-7 Catalonia Referendum: Russian Opinion (click for details) 

(Russia) Most of Russians consider that Russia should be neutral in the conflict 

between Madrid and Barcelona.  (VCIOM) 

October 13, 2017 
2.5 Foreign Affairs & Security » Regional Conflicts/ Issues 
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513-8 War In Syria: What Should Russia Do (click for details) 

(Russia) The situation in Syria is evolving in the right direction; Russian Airspace Troops have proven to be 

effective. But Russians are divided in their opinions on whether the military operations should be continued or 

Russia should withdraw troops. (VCIOM) 

October 12, 2017 
2.5 Foreign Affairs & Security » Regional Conflicts/ Issues 

 

513-9 Russia: Scampish votership (click for details) 

(Russia) According to the obtained results, if the election happened on Sunday, 25% 

of potential electors would vote for alternative candidates (all following questions 

were addressed just to this group of respondents). (Romir) 

December 04, 2017 
1.1 Domestic Politics » Elections 

 

513-10 Ukraine: Corruption and Inflation Drive Continued Dissatisfaction; Greater Satisfaction Evident 

at Local Level (click for details) 

(Ukraine) Kyiv, Ukraine—A nationwide poll of Ukraine by the International Republican Institute‘s (IRI) 

Center for Insights in Survey Research reveals continued dissatisfaction with the country‘s trajectory and 

concerns over the prevalence of inflation and corruption. (IRI) 

November 28, 2017 
1.5 Domestic Politics » National Image/ Trust 

 

 WEST EUROPE  

513-11 Politicians remain the least trusted profession in Britain (click for details) 

(Britain) The 2017 Ipsos MORI Veracity Index reveals the esteem the British public 

holds for a variety of professions, with some fresh additions in the form of weather 

forecasters and professional footballers. (Ipsos Mori) 

30 November 2017 
1.5 Domestic Politics » National Image/ Trust 

 

513-12 Ipsos MORI Research Highlights - November 2017 (click for details) 

(Britain) Ipsos MORI's Research Highlights for November 2017 includes our annual Veracity Index, low 

confidence in Theresa May to get a good Brexit deal and an invitation to our End of Year Review. (Ipsos 

Mori) 

November 29, 2017 
1.2 Domestic Politics » Performance Ratings 

 

513-13 Conservatives seen as more divided and less fit to govern than a year ago (click for details) 

(Britain) The public also lack confidence in the government‘s long-term economic policies as economic 

optimism drops. Despite this, Philip Hammond is still preferred over John McDonnell as most capable 

chancellor. (Ipsos Mori) 

December 1, 2017 
1.2 Domestic Politics » Performance Ratings 
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513-14 Public in the dark about the meaning of most financial terms (click for details) 

(Britain) The public are not confident about what many key financial terms mean, 

new research from YouGov Omnibus reveals. (YouGov) 

November 30, 2017 
1.4 Domestic Politics » Political Parties 

 

513-15 Paperchase advertising row unlikely to damage brand perception (click for details) 

(Britain) Paperchase is fortunate in the sense it has solid underlying brand perception. Its Impression score 

(whether someone has a positive impression of the brand) is currently +17, and its Quality score (whether 

someone thinks it represents good quality) stands at +17. 

November 29, 2017 
4.6 Society » Media/ New Media 

 

513-16 Inside the mindset of Alfa Romeo drivers (click for details) 

(Britain) Our data suggests that Alfa Romeo drivers do tend to have expensive tastes. Over four in ten (44%) 

say that they ‗spend a lot on clothes‘, which compares to just under one in five (18%) of the general public. 

Looking good is important to them, and they are more likely than average to want to keep up with current 

fashion trends (43% versus 29%). This is important to them because they want to attract attention, with just 

under four in ten (39%) stating that they like to stand out against just over one in four (27%) of the population 

as a whole. (YouGov) 

November 29, 2017 
4.7 Society » Morality, Values & Customs / Lifestyle 

 

 NORTH AMERICA 

513-17 In U.S., Support for Government-Run Health System Edges Up (click for details) 

(USA) WASHINGTON, D.C. -- Americans' preferences for a government-run 

healthcare system versus a system based on private insurance are now divided. This 

marks a significant shift in attitudes from earlier this decade, when Americans 

consistently preferred the private insurance option. (Gallup USA) 

December 1, 2017 
4.11 Society » Health 

 

513-18 U.S. Healthcare Quality Ratings Among Lowest Since '12 (click for details) 

(USA) WASHINGTON, D.C. -- After multiple unsuccessful attempts by Republicans to dismantle the 

Affordable Care Act this year, Americans continue to be more positive about their own healthcare than the 

nation's healthcare as a whole when evaluating each on quality, coverage and cost. (Gallup USA) 

November 30, 2017 
4.11 Society » Health 

 

513-19 Confidence in the Economy Rises Over Thanksgiving Week (click for details) 

(USA) WASHINGTON, D.C. -- Americans' confidence in the economy spiked last week, with Gallup's U.S. 

Economic Confidence Index averaging +11 for the week ending Nov. 26 -- an increase of seven points from 

the previous reading of +4. (Gallup USA) 

November 28, 2017 
3.2 Economy » Consumer Confidence/Protection 
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513-20 Americans Credit ACA on Access, but Mixed About Costs (click for details) 

(USA) WASHINGTON, D.C. -- Nearly four years after key provisions of the Affordable Care Act took effect, 

most U.S. adults say the law has been successful in expanding access to healthcare coverage. However, they 

are divided on whether it has reduced healthcare costs for Americans. (Gallup USA) 

November 27, 2017 
4.11 Society » Health 

 

513-21 Affordable Care Act Approval Slips After Record Highs (click for details) 

(USA) WASHINGTON, D.C. -- After several failed Republican attempts to 

dismantle the Affordable Care Act (ACA) this year, 50% of Americans now 

approve of the law, a modest decrease from the record highs of 55% in April and 

53% in July. Despite this slight decline, the current approval rating for the law 

remains higher than all pre-2017 Gallup readings on the question. (Gallup USA) 

November 27, 2017 
4.11 Society » Health 

 

513-22 Large Scale Study Finds Majorities in Very Red Districts Oppose Key Provisions in Tax Reform 

Bill (click for details) 

(USA) An in-depth survey on tax reform finds that majorities in very red districts, as well as very blue 

districts, oppose key provisions in the Republican tax reform bills including reducing taxes on the wealthy, 

reducing the corporate tax, eliminating or limiting state and local tax deductions, and eliminating the tax on 

income from subsidiaries in other countries.  However, very red districts favor, while very blue districts 

oppose, eliminating the estate tax, lowering the tax on pass-through businesses, lowering the cap on the 

mortgage deduction, and allowing immediate expensing by businesses for a five year period. (PPC) 

November 30, 2017 
3.13 Economy » Services 

 

 AUSTRALASIA 

513-23 Australian Inflation Expectations up in October led by renters (click for details) 

(Australia) In October Australians expect inflation of 4.5% per year over the next two 

years. This is up 0.1% in a month and up 0.4% from a year ago in October 2016. It‘s 

renters, with Inflation Expectations of 4.9% in October, that are driving Inflation 

Expectations higher compared to home owners (3.9%) and mortgagors (4.2%).  (Roy 

Morgan) 

December 01, 2017 
3.4 Economy » Inflation  

 

 MULTI-COUNTRY STUDIES 

513-24 What Worries the World - November 2017 (click for details) 

What Worries the World is a monthly online survey of adults, aged under 65, in Argentina, Australia, 

Belgium, Brazil, Canada, China, France, Britain, Germany, Hungary, India, Israel, Italy, Japan, Mexico, 

Poland, Peru, Russia, Saudi Arabia, Serbia, South Africa, South Korea, Spain, Sweden, Turkey and the United 

States. (Ipsos Global) 

November 30, 2017 
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3.3 Economy » Employment Issues  

 

513-25 Europe’s Growing Muslim Population (click for details) 

Muslims are projected to increase as a share of Europe‘s population – even with no 

future migration (Pew Research Center) 

November 29, 2017 
4.1 Society » Religion 
 
 

Topic of the week: 
What Worries the World - November 2017 

 This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent topical 
issue requires special attention. 

 

What Worries the World - November 2017  

Global poll finds that unemployment continues to be the lead worry 
around the world. What Worries the World is a monthly online survey 
of adults, aged under 65, in Argentina, Australia, Belgium, Brazil, 
Canada, China, France, Britain, Germany, Hungary, India, Israel, Italy, 
Japan, Mexico, Poland, Peru, Russia, Saudi Arabia, Serbia, South 
Africa, South Korea, Spain, Sweden, Turkey and the United States. 
(Ipsos Global) 
November 30, 2017 

Most people across the 26 countries think that their country is on the wrong track (58% on average) but this 

varies across countries: 

 China, India and Saudi Arabia remain as the top three countries most positive about their nation‘s 

direction. Ninety-three per cent in China think their country is going in the right direction, 72% in 

Saudi Arabia and 65% in India. 

 At the other end of the spectrum, South Africans - for the third consecutive month— are most 

concerned about the direction taken by their country. Only 9% of South Africans think their country is 

going in the right direction, followed by 11% in Brazil and 12% of the population in Mexico. Spain 

(up 9%), Argentina and Serbia (both up 7%) have seen the biggest increase in optimism. Argentina has 

seen a substantial 18% increase in positivity about the direction taken by the nation since August.  

 Peru has seen a decline in positivity this month with a fall of seven percentage points (now at 27%) in 

Peruvians who think the country is heading in the right direction.  There has also been a six point fall 

in Australia.  

The three major worries for global citizens all remain in line with the previous month: 
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 Unemployment is still the primary global concern (35%). Italy and Spain have the highest levels of 

concern (both 63%) – and have been the top two for the third consecutive month. Concern about 

unemployment in the US has fallen by 5-percentage points from the previous month to 13%. Once 

again, Germans are least worried about the issue for the fifth consecutive month —joint with Israel in 

August— with only 12% citing unemployment as a worry this month.  

 Financial/political corruption follows (33%). South Africans continue to be most concerned (71%). 

Sweden at 6% has surpassed Germany (7%) as the country least concerned. 

Poverty/social inequality is the third most common worry (32%), with the highest level of concern in Hungary 

(57%) and Russia (55%). The US has the lowest level of concern for this (15%). 

Top five global issues 

1. Unemployment (35%) 

2. Financial/Political Corruption (33%) 

3. Poverty/Social Inequality (32%) 

4. Crime & Violence (31%) 

5. Healthcare (24%) 

The survey was conducted in 26 countries around the world via the Ipsos Online Panel system. The countries 

included are Argentina, Australia, Belgium, Brazil, Canada, China, France, Great Britain, Germany, 

Hungary, India, Israel, Italy, Japan, Mexico, Peru, Poland, Russia, Saudi Arabia, Serbia, South Africa, South 

Korea, Spain, Sweden, Turkey and the United States of America.  18,940 interviews were conducted between 

October 20th and November 3
rd

 2017 among adults aged 18-64 in the US, Israel and Canada, and adults aged 

16-64 in all other countries. Data is weighted to match the profile of the population. 

Source: https://www.ipsos.com/en/what-worries-world-november-2017 
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Gilani’s Gallopedia (2007-2017) 
A Quantitative Analysis 

A quantitative analysis of global polls monitored during the 8 year period January 2007 – January 2014 

 

 
KEY STATISTICS 

 

1- Number of Surveys (a selection on key political and social issues):  ~ 6,805 polls 

 during the period 2007-2014 

 

2- Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely: Governance, 

Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global leaders (USA and Emerging 

powers), Global Environment, Family, Religion, and other miscellaneous 

 

3- Number of countries covered by one or more surveys:  ~ 178 

 during the period 2007-2014 

 

4- Number polling organizations whose polls have been citied:  ~ 358 

 during the period 2007-2014 
 

 

 


