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  Topic of the week: (Click for details) 

Who are we?  
Gilani’s Gallopedia is a weekly digest of opinions in a 
globalized world. It provides a one window access to 
Global Opinion Polls on a weekly basis. It is produced by 
a team of researchers led by Dr. Ijaz Shafi Gilani, and is 
a not for profit public service. It is co-edited by 
Mohammad Zubair and Sara Salam. 
 
Our name reflects the rapid pace at which global polls are 
brought to the community of pollsters and other 
interested readers. Gilani’s Gallopedia is not related to 
any polling agency and makes its selection from any 
publically available poll based on its relevance to our 
reader’s interests. Over the years it has reported polls 
conducted by over 350 agencies and institutions.  
 

Contact Details: 
Sara Salam 
Assistant Manager 
Gilani Research Foundation 
Email: sara.salam@gilanifoundation.com 
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Asia Zone 
MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA; 

EAST ASIA   
 

 MENA 

514-1 20-Country study finds personality is more important than good looks in a 

romantic partner (click for details) 

A new international YouGov study into the characteristics people most prefer in a 

romantic partner has found that personality is most likely to be favored over good 

looks worldwide. (YouGov) 

December 05, 2017 
4.2 Society » Family 

 

 SOUTHEAST ASIA 

514-2 Indonesians are far more confident than Australians (click for details) 
(Indonesia) Consumer Confidence in Australia and largest neighbour Indonesia has diverged massively since 

the height of the Australian mining boom in 2010-11. Indonesian Consumer Confidence soared following the 

Global Financial Crisis in 2008-09 and while the ANZ-Roy Morgan Australian Consumer Confidence Rating 

improved significantly it has never reached the heights of its northern neighbour. (Roy Morgan) 

December 07, 2017 
3.2 Economy » Consumer Confidence/Protection 

 

  Africa Zone 
 WEST AFRICA; EAST AFRICA; CENTRAL AFRICA;  

 SOUTHERN AFRICA 

 

 SUB-SAHARAN AFRICA 

514-3 Nigerians' Attention Turns Toward Economy (click for details) 
(Nigeria) WASHINGTON, D.C. -- As a candidate, Nigerian President Muhammadu 

Buhari staked his campaign on twin pledges to destroy the Boko Haram terror group 

and root out corruption. A former general who once jailed hundreds of officials in 

anti-graft drives as head of state in the 1980s, some viewed Buhari as uniquely 

qualified to tackle both crises. Two years into his presidential term, Nigerians see 

significant progress on both fronts, but an increasing majority (59%) say the economy 

should now be the government's top priority. (Gallup USA) 

December 6, 2017 
3.1 Economy » Perceptions on Performance/ Well-Being 
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514-4 Tanzanians believe war on corruption is making progress, but fear retaliation if they report 

incidents (click for details) 
(Tanzania) Most Tanzanians say corruption has decreased over the past year, a sharp reversal of public 

perceptions just three years ago, according to the most recent Afrobarometer survey. Popular perceptions of 

corruption in key public institutions have declined across the board, and the proportion of Tanzanians who 

approve of the way the government is handling the war on corruption has almost doubled since in 2014. 

(Afrobarometer) 

December 06, 2017 
3.1 Economy » Perceptions on Performance/ Well-Being 

 

514-5 Perceived corruption levels drop in key public institutions, but popular trust yet to follow suit (click 

for details) 
(Tanzania) Popular perceptions of corruption in Tanzania‘s public institutions have 

declined significantly, including for four agencies that are key to the fight against 

corruption: the Tanzania Revenue Authority (TRA), the Prevention and Combating 

Corruption Bureau (PCCB), the judiciary, and the police. According to 

Afrobarometer‘s latest survey, perceptions of corruption in these four agencies have 

declined by double-digit percentage points in the period 2014-2017. (Afrobarometer) 

December 06, 2017 
3.1 Economy » Perceptions on Performance/ Well-Being 

 

Euro Americas Zone 
   EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA 

& AUSTRALASIA 

 

 EAST EUROPE  

514-6 Russians Happier With Putin Than With Country's Direction (click for details) 
(Russia) WASHINGTON, D.C. -- Russians' support of President Vladimir Putin looks unshakable ahead of 

his bid for re-election in March 2018, with his approval ratings at a buoyant 80% in 2017. But underneath, 

Russians are less sure about whether their country's leadership is taking them in the right direction. (Gallup 

USA) 

December 8, 2017 
1.5 Domestic Politics » National Image/ Trust 

 

514-7 Social Advertising – Against Drug Addiction And Domestic Violence (click for details) 
Today social advertising should draw public attention to problems related to drug 

addiction and domestic violence. (VCIOM) 

October 31, 2017 
4.6 Society » Media/ New Media 
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514-8 Female President Of Russia: To Be Or Not To Be? (click for details) 
(Russia) Female positions in the Russian politics have considerably strengthened. Over the recent decade the 

role of women in politics has increased: today 32% of respondents (37% of women vs 25% of men) say that 

the number of female politicians should be increased compared to 45% in 1998. The share of those who think 

that the number of female politicians is sufficient has increased from 27% to 38%. About 10% still think that 

there should not be any women in politics at all (10% in 1998, 8% in 2017). (VCIOM) 

October 26, 2017  
4.5 Society » Gender Issues 

 

514-9 Russia: „Matilda‟ Passion (click for details) 
(Russia) Art productions should not offend the feelings of believers, the majority of 

Russians think. This is not the case of ‗Matilda‘: only 17% of respondents would ban 

its exhibition. (VCIOM) 

October 25, 2017 
4.16 Society » Entertainment 

 

514-10 The Attitude Of Ukrainians Towards Turkey (click for details)  
(Ukraine) According to the survey conducted by the Sociological Group "Rating" in November 2017, the 

majority of the polled associate Turkey with tourism, sea recreation, and resorts (46%). 12% associate it with 

the Turkish goods, products, and TV series. A quarter of the respondents could not name any associations 

related to Turkey. (Ratings) 

December 05, 2017 
2.12 Foreign Affairs and Security » Bi/Tri-lateral Relations 

 

514-11 Montenegro Poll Reveals Anti-Western Tilt; Widespread Dissatisfaction with Country‟s 

Trajectory (click for details) 
Washington, DC—A new poll of Montenegrins by the International Republican 

Institute‘s (IRI) Center for Insights in Survey Research reveals widespread opposition 

to NATO and U.S. involvement in Europe‘s security and dissatisfaction with the 

direction of the country. (IRI) 

December 04, 2017 
2.10 Foreign Affairs & Security » Military Issues/ Defence 

 

 WEST EUROPE  

514-12 The Perils of Perception 2017 (click for details)  
Ipsos‘ latest Perils of Perception survey highlights how wrong the online public across 38 countries are about 

key global issues and features of the population in their country. (Ipsos Global) 

December 06, 2017 
3.1 Economy » Perceptions on Performance/ Well-Being 

 

514-13 UK: Conservatives seen as more divided and less fit to govern than a year ago (click for details) 
(UK) The public also lack confidence in the government‘s long-term economic policies as economic optimism 

drops. Despite this, Philip Hammond is still preferred over John McDonnell as most capable chancellor. (Ipsos 

Mori) 

December 01, 2017 
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3.1 Economy » Perceptions on Performance/ Well-Being 

 

514-14 Is it 'Father Christmas' or 'Santa Claus'? (click for details) 
(UK) More people opt for 'Father Christmas', but this could be dying out as the younger Brits favour 'Santa 

Claus' (YouGov) 

December 06, 2017 
4.16 Society » Entertainment 

 

 NORTH AMERICA 

514-15 Stark Partisan Divisions Over Russia Probe, Including Its Importance to the Nation (click for details) 

(USA) A majority of Americans say they think senior members of Donald Trump‘s 

administration definitely or probably had improper contacts with Russia during last 

year‘s presidential campaign. And most are at least somewhat confident that special 

counsel Robert Mueller will conduct a fair investigation into the matter. (Pew 

Research Center)  

December 7, 2017 
2.12 Foreign Affairs and Security » Bi/Tri-lateral Relations 

 

514-16 Mixed Messages about Public Trust in Science (click for details) 
(USA) Public confidence in the scientific community appears to be relatively strong, according to a nationally 

representative survey of adults in the United States by the Pew Research Center in 2016. Furthermore, 

scientists are the only group among the 13 institutions covered in the General Social Survey conducted by the 

National Opinion Research Center where public confidence has remained stable since the 1970s. However, 

this favorable attitude is somewhat tepid. Only four in 10 people reported a great deal of confidence in the 

scientific community. (Pew Research Center) 

December 8, 2017 
3.11 Economy » Science & Technology 

 

514-17 Medicaid Population Reports Poorest Health (click for details) 
(USA) WASHINGTON, D.C. -- U.S. adults who receive their healthcare coverage through Medicaid are in 

worse health than those with other forms of health insurance. Three in 10 adults covered by Medicaid describe 

their health as " excellent" or "very good," compared with 59% of those receiving employer- or union-based 

insurance and 51% receiving military or veteran's health insurance. Even the uninsured (33%) and adults 

covered by Medicare (40%) -- which predominantly insures adults aged 65 and older -- are more likely than 

Medicaid recipients to rate their health positively. (Gallup USA)  

December 7, 2017 
4.11 Society » Health 

 

514-18 Impact of Tax Cuts Viewed Mostly Through Partisan Lens (click for details) 

(USA) WASHINGTON, D.C. -- As the most sweeping federal tax overhaul in 

decades progresses through the legislative process, most Americans think the cuts 

would not help their family's financial situation (57%) or the U.S. economy 

(53%). As is the case with overall approval of the bill, partisanship is the biggest 

driver of opinion -- with majorities of Democrats and independents saying the cuts 

won't help their family or the national economy and majorities of Republicans 
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saying they will help both. (Gallup USA) 

December 6, 2017 
3.1 Economy » Perceptions on Performance/ Well-Being 

 

514-19 U.S. Women More Likely Than Men to Put Off Medical Treatment (click for details) 

(USA) WASHINGTON, D.C. -- More than a third of American women (37%) report that they or a member of 

their family put off medical treatment in the past year because of cost, compared with less than a quarter of 

U.S. men (22%). A gender gap in delaying medical care has appeared consistently in Gallup's annual 

measurement since 2001. (Gallup USA) 

December 6, 2017 
4.11 Society » Health 

 

514-20 Confidence in the U.S. Economy Remains Relatively Strong (click for details) 
(USA) WASHINGTON, D.C. -- Americans' assessments of the economy remain relatively strong, with 

Gallup's U.S. Economic Confidence Index at +9 for the week ending Dec. 3. This score is similar to the 

previous week's +11 and slightly above the average weekly level of economic confidence during the year so 

far (+6). (Gallup USA) 

December 5, 2017 
3.1 Economy » Perceptions on Performance/ Well-Being 

 

514-21 Independents, Democrats Not on Board With GOP Tax Plan (click for details) 
(USA) WASHINGTON, D.C. -- As the Senate version of the Republican tax reform 

bill made its way through the legislative process this weekend, Gallup documented a 

highly partisan imbalance in Americans' reactions. Seven percent of Democrats and 

25% of independents polled Friday and Saturday say they approve of the proposed 

changes to the federal tax code, contrasted with 70% of Republicans. (Gallup USA) 

December 5, 2017 
3.9 Economy » Financial systems & Institutions 

 

514-22 Snapshot: Trump Approval Ties Weekly Low, at 35% (click for details) 

(USA) WASHINGTON, D.C. -- President Donald Trump's weekly job approval dropped to 35% for the week 

ending Dec. 3, matching the lowest weekly average of his tenure so far. (Gallup USA) 

December 4, 2017 
1.2 Domestic Politics » Performance Ratings 

 

514-23 Democratic Party Maintains Edge in Party Affiliation (click for details) 

(USA) WASHINGTON, D.C. -- Forty-four percent of U.S. adults identify as Democrats or are independents 

who lean to the Democratic Party, while 37% are Republican identifiers or leaners. Democrats have 

maintained an edge of between five and nine percentage points on this measure of party affiliation throughout 

2017, after holding a narrow advantage in late 2016. (Gallup USA) 

December 4, 2017 
1.4 Domestic Politics » Political Parties 
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 AUSTRALASIA 

514-24 Satisfaction with private health insurers continues decline (click for details) 
(Australia) New research from Roy Morgan shows that satisfaction with private 

health insurers has declined to 71.0% in October 2017, down by 0.2% points for the 

month and 3.4% points below the same time last year. This level is now well down 

on the peak of 76.4% recorded in June 2015 and is the lowest satisfaction rating 

since 2010. (Roy Morgan) 

December 07, 2017 
4.11 Society » Health 
 

Topic of the week: 
The Perils of Perception 2017  

 This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent topical 
issue requires special attention. 

 

The Perils of Perception 2017  

Ipsos’ latest Perils of Perception survey highlights how wrong the online 
public across 38 countries are about key global issues and features of 
the population in their country. (Ipsos Global) 

December 06, 2017 

Perceptions are not reality: things are NOT as bad as they seem 

Ipsos‘ latest Perils of Perception survey highlights how wrong the online public across 38 countries are about 

key global issues and features of the population in their country.  

On many subjects – murder rates, terrorist deaths, teenage pregnancy, diabetes and how healthy people feel – 

things are NOT as bad as they seem! 

Perceptions are not reality: things are NOT as bad as they seem 

Ipsos‘ latest Perils of Perception survey highlights how wrong the online public across 38 countries are about 

key global issues and features of the population in their country.  

On many subjects – murder rates, terrorist deaths, teenage pregnancy, diabetes and how healthy people feel – 

things are NOT as bad as they seem! 

Some of the key patterns are: 

 Only 7% of people think the murder rate is lower in their country than it was in 2000 – but it is 

significantly down in most countries, and, across the countries overall, it‘s down 29%. 
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 Only 19% think deaths from terrorist attacks are lower in the last 15 years than they were in the 15 

years before that – when they are significantly down across most of these countries, and overall they 

are around half the level they were. 

 People hugely overestimate the proportion of prisoners in their countries who are immigrants: the 

average guess is 28% when it‘s actually only 15%. 

 Teenage pregnancy is overestimated across the world, often by a staggering amount.  Overall, the 

average guess is that 20% of teenage girls give birth each year when the reality is 2%.  And some 

countries guess that around half of teenage girls give birth each year, when the highest actual figure in 

any country is 6.7%. 

 Six in ten people across the countries are unsure or believe that there is a link between some vaccines 

and autism in healthy children, despite the claim being widely discredited – only 42% think it is false. 

 Russia is seen as the booziest nation in the world, when they actually only rank 7th. Very few 

correctly pick out Belgium as the highest alcohol drinking nation in the study. 

 But the USA is correctly seen as having the sweetest tooth, a clear winner, picked well ahead of any 

other country. 

 People generally overestimate how connected by technology we are, with the average guess across the 

countries that 75% have a Facebook account when only 46% actually do. 

We get some things very wrong in Great Britain… 

1. Murder rate: the large majority of people in Britain think the murder rate is higher now than in 2000, 

when it is actually around 29% lower.  A third (36%) think it‘s higher, 39% think it‘s about the same, 

and only 19% correctly guess that it is lower. 

2. Terrorism: only 15% of Britons correctly say that deaths from terrorist attacks in Britain were lower 

between 2002-2016 than they were between 1985-2000.  Half (47%) think deaths from terrorism were 

higher over the last 15 years and 29% think they were about the same, when in fact they were 

significantly lower, down from over 300 to 62. 

3. Foreign born prisoners: we think that immigrants make up a much greater proportion of the British 

prison population than they actually do. We guessed an average of 34% of all prisoners were born in a 

foreign country, but the actual figure is 11.8% (in line with immigrants‘ share of the overall 

population). 

4. Teenage pregnancy: we hugely overestimate the proportion of 15-19-year-old women and girls 

giving birth each year. We think it‘s 19% (one in five) when the actual figure is only 1.4% (one in 

seventy). 
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5. Vaccines: 55% of Britons are unsure or believe that there is a link between some vaccines and autism 

in healthy children despite the claim being widely discredited: 20% believe the statement to be true 

and 35% say they don‘t know, with 45% saying it is false. 

6. Diabetes: we significantly overestimate the prevalence of diabetes - we think that 27% of people in 

Britain have diabetes, when the actual figure is around 5%. 

7. Good health: more generally, we think other people report their health as worse than they actually do.  

Our average guess is that 55% of people say their health is good or very good, but actually 74% say 

their health is good or very good. 

8. Suicide: One of the few areas of relative accuracy for Britons was on the proportion of young deaths 

by suicide. We guess that 21% of deaths of women aged 15-24 were due to suicide, when the actual 

figure is 18.5%, and we guess that 25% of deaths of young men are due to suicide when the actual 

figure is 28.4%.   

9. Smartphone ownership: we overestimate how many of us are connected by technology.  For 

example, we think that 81% of people in Britain own a smartphone, when only 69% actually do. 

10. Facebook membership: and similarly, we overestimate Facebook membership, with an average guess 

that 74% of Britons aged 13+ have a Facebook account, when the actual figure is 58%. 

We also asked some more “festive” questions, about our spiritual beliefs, as well as which 

countries have the sweetest tooth and greatest thirst for alcohol… 

1. Alcohol: Britain has a global image as heavy drinkers: looking at the responses across all countries, 

we are the 4th most likely to be picked out as the highest consumers of alcohol from the 38 countries 

included, behind only Russia, the US and Germany.  And, to be fair, this is not very far out, as we 

actually rank 6th from the 38 countries.  But people in Britain overestimate our own booziness: 60% of 

Britons incorrectly say we‘re one of the top 3 hardest-drinking nations in the list. 

2. Sugar: and we have an even clearer image as being sweet-toothed.  We asked people to select the 

countries they believe consume the most sugar per person from our list - and Britain was the 2nd most 

mentioned across all participants in the study, behind a clear winner in the USA.  In fact, we‘re 

actually the 6th highest consumer of sugar from the 35 countries included in this question – but again 

our self-image is that we have a sweeter tooth than we actually do: 73% of people in Britain think 

we‘re in the top 3 biggest consumers of sugar. 

3. Belief in Heaven, Hell and God: we think other Britons are more religious or spiritual than they 

actually are – and in particular, we think that twice as many people believe in Hell than actually do. 

We think that 45% of people believe in Heaven and 38% believe in Hell, but in representative surveys, 

only 32% say they believe in Heaven and only 21% say they believe in Hell. We are more accurate in 

our guesses at belief in God. Our average guess was 43% of people in Britain believe in God, when 

39% say they actually do. 
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But Britain is far from the worst in identifying realities – in fact we are the 9th most accurate 

country in our “Misperceptions Index”.  

Looking across all 38 countries included, many are much more wrong… 

1. Murder rate: Only 7% of people think the murder rate is lower in their country, but it is significantly 

down in most countries – and across all countries as a whole, it‘s down 29%.  For example, 85% in 

South Africa believe the murder rate is higher, when it‘s actually down 29%.  And only 8% think it‘s 

lower in Italy, when it‘s actually down 39% 

2. Terrorism: Only 19% across the countries as a whole think deaths from terrorist attacks are lower in 

the last 15 years than they were in the 15 years before that – when across most of these countries, they 

are significantly down, and overall the number of deaths from terrorism across all these countries has 

halved.  For example, 60% in Turkey think deaths from terrorism are higher in the last 15 years, when 

they are around half the level of the previous 15 years.  Some countries are correct, however, with 65% 

in France correctly believing that deaths from terror attacks are higher. 

3. Foreign born prisoners: Most countries greatly overestimate the proportion of prisoners in their 

country that are immigrants, with the average guess at 28% when it‘s actually only 15%.  And some 

countries are much more wrong.  For example, in the Netherlands the average guess is that 51% of 

prisoners are immigrants when it is actually 19%. There is a similar overestimation in South Africa, 

France and USA. However, in Saudi Arabia the proportion of foreign born prisoners is greatly 

underestimated. The average guess was 26%, but the actual figure is 72%. 

4. Teenage pregnancy: All countries overestimate teenage births, some by a staggering amount. For 

example, in Brazil, the average guess is that 48% of 15-19-year-old women and girls give birth each 

year when it is actually 6.7%. The other Latin American countries were also massively out, 

particularly Colombia, Mexico and Peru. South Africa were similarly incorrect with an average guess 

of 44%, where the actual figure is 4.4%. Even those who are closest still overestimate the extent of the 

issue: for example, Denmark and Norway both guess 8% but the actual figures are 0.4% and 0.6% 

respectively. 

5. Vaccines: Despite the claim being widely discredited, under half of the population in most countries 

correctly say that vaccines do NOT cause autism in healthy children. Some have very high levels of 

belief in the claim. For example, in Montenegro and India, 44% of people believed that the statement 

―some vaccines cause autism in healthy children‖ was true. 

6. Diabetes: Every country in our study overestimates the extent of diabetes in their country. In India and 

Brazil, the average guess is 47%, but the actual diabetes figures are 9% and 10% respectively. The 

average guess for the prevalence of diabetes across all countries is 34%, whereas actual average figure 

is 8%. 

7. Good health: Nearly all countries think people report their own health as much worse than they 

actually say in surveys. In South Korea, the average guess is that 39% of people rate their own health 
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as good or very good, but when asked themselves, 80% of South Koreans report good or very good 

health. A similar pattern was found in New Zealand and Malaysia. The only country to greatly 

overestimate self-reported health was Japan whose average guess was 47%, but when asked 

themselves only 35% reported good or very good health. 

8. Suicide: There is a real mix in overestimating and underestimating suicide among both women and 

men aged 15-24, with some guessing significantly over and some significantly under the actual share 

that suicides make up of deaths among these groups.  For example, the percentage of deaths by suicide 

among young women in Hong Kong is an incredibly high 50%, but in our study Hong Kong‘s average 

guess was only 14%. At the other end of the spectrum, South Africa‘s average guess for suicides 

among young men was 27%, whereas their actual official suicide figure is 1.1%. Looking across all 

countries, the average guess is that 20% of deaths of both young men and women are through suicide, 

when the actual figure is slightly higher for young men, at 20% compared with 17% for young 

women.  

9. Smartphone ownership:  Every country overestimates smartphone ownership, with some incredibly 

high estimates in some countries. Topping the chart is Indonesia whose average guess at smartphone 

ownership is 85%, when the actual figure is only 21%. This may be because our study is conducted 

online, and in lower internet penetration countries these populations will be more middle class and 

connected, and therefore drawing from their personal experience, thinking the rest of the country is 

more like them than they really are.  But even in countries with high internet penetration, 

overestimation is still significant: for example, in Germany the average guess for smartphone 

ownership was 86% whilst the actual figure is 69%. 

10. Facebook membership: similarly, every country overestimates the proportion of those with Facebook 

accounts, again, often by very large amounts. For example, our online sample in India think that 64% 

of all Indians aged 13+ have a Facebook account when actually only 8% do.  But even more developed 

nations such as Germany again are way out: they think that 72% of Germans aged 13+ have a 

Facebook account when actually only 34% do.  

And on our more “festive” questions, about our spiritual beliefs, sugar and alcohol 

consumption, there are many global misperceptions… 

1. Alcohol:  Russia is seen as the booziest nation in the world – but they actually only rank 7th from the 

38 countries.   Very few people pick out the correct answer of Belgium as the highest consumer of 

alcohol per person – including in Belgium: only 5% of Belgians rank themselves as the booziest 

country.  The USA on the other hand is seen as much more heavy drinking than it actually is: they are 

the second most likely country to be picked out as a top drinker, but are actually only 13th in our list of 

38. 

2. Sugar: but the USA is correctly seen as having the sweetest tooth, with 58% picking them out as the 

highest sugar consuming nation, way ahead of anyone else.  Other nations such as France and China 

are wrongly seen as high consumers of sugar. France came up as joint 3rd most mentioned across 

participants in our study, but their actual global ranking is 16th, and China came up in our top 5 
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mentions, but globally they are 24th. The USA are most likely to think of themselves as the most sugar 

consuming nation with 69% of people in the US putting themselves top. 

3. Belief in Heaven, Hell and God: across the study as a whole, we‘re not bad at guessing how many 

people believe in Heaven, Hell or God – but this hides some very wrong views in individual countries.  

For example some countries significantly overestimate belief in Heaven: Japan guessed that 42% of 

people believe in Heaven when the actual figure is just 19%. In South Africa, the pattern is the 

opposite; their average guess is that 67% believe in Heaven, but actual survey results show belief in 

Heaven is 84%. Guesses on how many people believe in Hell follow a similar pattern of big errors in 

both directions. For example, people in Spain think that 43% of Spaniards believe in Hell, when 

actually only 19% say they do.  Belief in God was also split: for example, Swedes think nearly twice 

as many people believe in God than actually report they do (37% versus 22%). 

Looking across the seven key questions where we get people to estimate fac tual realities, 

there are clear patterns in which countries have a more accurate view of their countries.   To 

capture this, we‟ve calculated the Ipsos “Misperceptions Index”, as shown in the table 

below.  

South Africa receive the dubious honour of being the most inaccurate in their perceptions on these issues, 

with Brazil and the Philippines also high up the list. 

Sweden are the most accurate, followed by Norway, with Denmark in third. 

 

Ranking     

1 South Africa Least accurate 

2 Brazil   

3 The Philippines   

4 Peru   

5 India   

6 Indonesia   

7 Colombia   

8 Mexico   
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Ranking     

9 Turkey   

10 Saudi Arabia   

11 Argentina   

12 Italy   

13 Chile   

14 Japan   

15 Malaysia   

16 France   

17 South Korea   

18 Hungary   

19 New Zealand   

20 Netherlands   

21 Hong Kong   

22 Poland   

23 United States of America   

24 Russia   

25 Germany   

26 Australia   
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Ranking     

27 China   

28 Singapore   

29 Israel   

30 Great Britain   

31 Belgium   

32 Canada   

33 Serbia   

34 Montenegro   

35 Spain   

36 Denmark   

37 Norway   

38 Sweden Most accurate 

 

Source: https://www.ipsos.com/ipsos-mori/en-uk/perils-perception-2017 

 
 
 
 
 
 
 
 
 
 

https://www.ipsos.com/ipsos-mori/en-uk/perils-perception-2017
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Gilani’s Gallopedia (2007-2017) 
A Quantitative Analysis 

A quantitative analysis of global polls monitored during the 8 year period January 2007 – January 2014 

 

 
KEY STATISTICS 

 

1- Number of Surveys (a selection on key political and social issues):  ~ 6,805 polls 

 during the period 2007-2014 

 

2- Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely: Governance, 

Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global leaders (USA and Emerging 

powers), Global Environment, Family, Religion, and other miscellaneous 

 

3- Number of countries covered by one or more surveys:  ~ 178 

 during the period 2007-2014 

 

4- Number polling organizations whose polls have been citied:  ~ 358 

 during the period 2007-2014 
 

 

 


