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Who are we?  
Gilani’s Gallopedia is a weekly digest of opinions in a 
globalized world. It provides a one window access to 
Global Opinion Polls on a weekly basis. It is produced by 
a team of researchers led by Dr. Ijaz Shafi Gilani, and is 
a not for profit public service. It is co-edited by Mohsina 
Ahmed.  

Our name reflects the rapid pace at which global polls are 
brought to the community of pollsters and other 
interested readers. Gilani’s Gallopedia is not related to 
any polling agency and makes its selection from any 
publically available poll based on its relevance to our 
reader’s interests. Over the years it has reported polls 
conducted by over 350 agencies and institutions.  

Contact Details:  
Asra Malik 
Research Executive 
Gallup Pakistan 
Email: asra@gallup.com.pk 
 

 I N S I D E  T H I S  I S S U E  

T H I S  W E E K L Y  R E P O R T  C O N S I S T S  O F  2 1  
N A T I O N A L  &  M U L T I  C O U N T R Y  S U R V E Y S  6  

P O L L I N G  O R G A N I Z A T I O N S  H A V E  B E E N  
                   R E P R E S E N T E D .  

Pg 2 

Asia zone 
this week- 02 
national polls 

Pg 2 

Africa zone  
this week- 02 
national polls 
 

                   

Pg 3 

Euro Americas 
zone  
this week- 16 
national polls 
 

Pg 7 

Multi-country 
Studies  
this week- 1 
national poll 
 

Pg 8 

TOPIC OF THE 
WEEK:  
No dogs at work, say 
two thirds of Brits 

 Countries are represented in blue; Polling organizations are represented in 
pink. For reference to source of each poll clicks to detail are provided in the text 

http://www.gilanifoundation.com/homepage/globalopinion/592.htm#592-43-22
http://www.gilanifoundation.com/homepage/globalopinion/592.htm#592-43-22
http://www.gilanifoundation.com/homepage/globalopinion/592.htm#592-43-22
http://www.gilanifoundation.com/homepage/globalopinion/592.htm


Gilani’s Gallopedia© 
Weekly digest of opinions in a globalized world (compiled since January 2007)  

June 2019 - Issue 592 

Page 2 of 10 
Disclaimer: Gilani’s Gallopedia is a not for profit activity and every effort has been made to give attribution to respective polling organizations. All 

material presented here is available elsewhere as public information. Readers may please visit the original source for further details. Gilani Research 
foundation does not bear any responsibility for accuracy of data or the methods and does not claim any proprietary rights benefits or responsibilities 

thereof. 

*Archives: Gilani’s Gallopedia has been compiled on a weekly basis since January 2007. Previous material is available upon request. Please contact 
mohsina.ahmed@gallup.com.pk 

       Asia Zone 
          MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA;  

    EAST ASIA 
 

 SOUTHEAST ASIA: 
592-01  First Quarter 2019 Social Weather Survey: Self-Rated Poverty falls to record-low 38%  (Click for 
Details)  
(Philippines) The First Quarter 2019 Social Weather Survey, fielded over March 28-31, 2019, found a new 
record-low 38% (est. 9.5 million) of families considering themselves as Mahirap or Poor. This is 12 points 
below the 50% (est. 11.6 million) in December 2018, and 4 points below the previous record-low of 42% in 
September 2016 and March 2018. (SWS) 
June 18, 2019 
3.1 Economy » Perceptions on Performance/ Well-Being 

592-02 Stakes High for Armenia's New Government (Click for Details)  
(Armenia) In the wake of Armenia's "Velvet Revolution" last April that set the 
country on a path to democratic  change, Armenia has stepped up efforts to 
improve its ties with the European Union, which it sees as a key partner in plans 
for reform. The two sides meet June 13 for the second-ever EU-Armenia 
Partnership Council to discuss the progress of reform so far -- particularly in the 
areas of governance and the rule of law -- and the future of their relationship. 
(Gallup USA) 
May 31, 2019 
2.12 Foreign Affairs and Security » Bi/Tri-lateral Relations 
 
 
 

  Africa Zone 
  WEST AFRICA; EAST AFRICA; CENTRAL AFRICA;  

 SOUTHERN AFRICA 
 

 AFRICA 
592-03  Sixteen Years After Enacting the Child Rights Acts, Child Labour Remains a Major Issue in 
Nigeria (Click for Details)  
(Nigeria) A new public opinion poll conducted by NOIPolls in the week commencing June, 3rd, 2019 has 
revealed that most Nigerians (84 percent) believe that the issue of child labour is prevalent in the country. The 
poll further showed that 8 in 10 Nigerians claimed that they normally see children engage in various forms of 
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labour in their respective localities. Data from International Labour Organization (ILO) reported that the 
number of working children under the age of 14 in Nigeria is estimated to be 15 million. (NOI Polls) 
June 21, 2019  
4.13 Society » Social Problems 
 

592-04  Mauritanians' Confidence Crisis Before Election (Click for Details)  
(Mauritius) Heading into the first round of their country's presidential election this 
weekend, which offers the first  opportunity in more than a decade to bring change 
to a nation plagued by military coups, Mauritanians have little confidence in their 
national government and in the honesty of their country's elections. Nearly six in 
10 Mauritanians (58%) say they are not confident in their national government, 
and 64% lack confidence in the honesty of elections. (Gallup USA) 
June 21, 2019 
4.7 Society » Morality, Values & Customs / Lifestyle 
 
 
 

Euro Americas Zone 
    EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA  

& AUSTRALASIA 
 

 WEST EUROPE 
 

592-05  No dogs at work, say two thirds of Brits (Click for Details) 
(UK) More and more workplaces are adopting ‘dog-friendly policies’. But a new 
YouGov survey for the  Yahoo / YouGov “Britain Is A Nation Of…” podcast 
shows that the idea of canine colleagues has yet to win over people’s hearts: as 
many as two thirds of your workmates are secretly wishing you’d left the pup at 
home. Two thirds of Britons say dogs don’t belong in the workplace. (YouGov) 
June 21, 2019 
4.7 Society » Morality, Values & Customs / Lifestyle 
 

592-06  Three in ten Brits have never donated to charity (Click for Details) 
(UK) According to YouGov research, almost three in ten people have never donated money to charity (29%). 
The most popular reason given was distrust in how charities are managed. 
Almost a third (32%) of those  who’ve never donated say it’s because they 
think too much money goes into administration, rather than directly towards the 
causes themselves. A large portion of this group of non-donors have never 
donated because they can’t afford to (29%). (YouGov) 
June 20, 2019 
4.7 Society » Morality, Values & Customs / Lifestyle 
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592-07  Rory Stewart clear winner of TV debate (Click for Details) 
(UK) Viewers of last night’s Conservative leadership debate believe Rory Stewart gave the most impressive 
performance, according to a snap YouGov poll. One in three viewers (35%) believe the International 
Development Secretary made the biggest mark at the debates, which saw Boris Johnson make his first 
appearance having ducked Channel 4’s offering last week. For his part, the former Mayor of London most 
impressed 21% of viewers, putting him in second place with the audience. (YouGov) 
June 19, 2019 
1.4 Domestic Politics » Political Parties 
 

592-08  KFC hopes to repeat Greggs’ vegan success (Click for Details)  
(UK) Fast food chain KFC launched a completely vegan “Imposter Burger” this week, which customers will  
be able to trial for the next month at 20 restaurants, mostly in London and Bristol. 
McDonald's now sells vegetable wraps, Byron Burger offers vegan options 
and Greggs has enjoyed great success with its meat-free sausage rolls. Data shows 
that just 1% of the UK eschew meat and dairy but that there are geographic and 
demographic hotspots. For instance, 3% of women aged from 18 to 34 year are 
vegan. We’ve also found that 2% of current meat eaters plan to become vegan in 
the next 12 months. (YouGov) 
June 19, 2019 
4.7 Society » Morality, Values & Customs / Lifestyle 

592-9  Most Conservative members would see party destroyed to achieve Brexit (Click for Details) 
(UK) A new YouGov survey of Conservative Party members reveals just how much Brexit has changed the 
mood of the membership, subverting traditional loyalties and reshaping political 
priorities. So dedicated to  accomplishing Brexit are Tory members that a 
majority (54%) would be willing to countenance the destruction of their own 
party if necessary. Only a third (36%) put the party’s preservation above 
steering Britain out of the EU. (YouGov) 
June 18, 2019 
1.4 Domestic Politics » Political Parties 

592-10  Tory leadership: Brexit plan trumps domestic policy (Click for Details) 
(UK) Those who will pick the next Prime Minister are far more interested in 
getting Brexit right than what comes next. Asked what they were more 
interested in hearing about from candidates, two thirds of members (68%) 
answered “their plan for Brexit” compared to only 29% who said “their other 
domestic policy priorities”. And half of members (53%) say they would back a 
candidate they believed had a good plan for Brexit even if they thought the rest 
of their domestic agenda wasn’t up to much. By contrast, a mere 15% would be willing to support a candidate 
who has a compelling domestic policy platform but a poor Brexit strategy. (YouGov) 
June 18, 2019 
1.3 Domestic Politics » Governance 
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592-11  Three quarters of Conservative Party members think Boris Johnson would be a good leader (Click for 
Details) 
(UK) A new YouGov survey of Conservative Party members provides a further boost to frontrunner Boris 
Johnson today, showing that three quarters (77%) think he would make a good leader - the highest for any 
candidate. Dominic Raab comes in second place on 68%, followed by Sajid Javid on 61% and Jeremy Hunt on 
56%. Members are somewhat split on Michael Gove, with 50% thinking he would make a good leader but 
another 45% believing he would do a poor job. (YouGov) 
June 17, 2019 
1.3 Domestic Politics » Governance 

 NORTH AMERICA 
 

592-12  In U.S., 71% Support Transgender People Serving in Military (Click for Details)  
(USA) As President Donald Trump's ban on most transgender military service 
members continues to face  legal challenges, 71% of Americans support 
allowing openly transgender men and women to serve in the military. Majorities 
of Americans across nearly all key demographic groups, except for Republicans, 
support allowing transgender men and women to serve in the U.S. military. 
Republicans (43%) are far less likely than Democrats (88%) and independents 
(78%) to support allowing trans servicemembers. (Gallup USA) 
June 20, 2019 
4.13 Society » Social Problems 
4.5 Society » Gender Issues 
 

592-13 More Nonretired Americans Expect Comfortable Retirement (Click for Details) 
(USA) A near record high 57% of nonretired Americans now expect that they will have enough money to live 
comfortably in retirement while 41% do not. This latest reading, from an April 1-9 Gallup poll, marks a six-
point increase in positivity since last year. Results on this measure since the first reading in 2002 have 
generally risen and fallen based on the performance of key economic indicators, including the stock market, 
the unemployment rate and the housing market. (Gallup USA) 
June 18, 2019 
3.1 Economy » Perceptions on Performance/ Well-Being 
 

592-14  Social Security and American Public Opinion (Click for Details) 
(USA)  Gallup research shows that older Americans are extraordinarily dependent 
on Social Security. Some  57% of retirees indicated in our April survey this year 
that Social Security is a "major" source of income in their retirement, eclipsing by 
far the second and third sources -- retirement accounts such as 401(k)s and IRAs, 
and work-sponsored pension plans. (Gallup USA) 
June 18, 2019 
3.1 Economy » Perceptions on Performance/ Well-Being 
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592-15 Americans 60 and older are spending more time in front of their screens than a decade ago (Click for 
Details)  
(USA) The amount of time that Americans ages 60 and older spend on their 
TVs, computers, tablets or  other electronic devices has risen almost half an 
hour per day over the past decade, according to a Pew Research Center analysis 
of Bureau of Labor Statistics data, even as screen time among younger people 
has more or less held steady. Those 60 and older  now spend more than half of 
their daily leisure time, four hours and 16 minutes, in front of screens. Screen 
time has increased for those in their 60s, 70s, 80s and beyond, and the rise is apparent across genders and 
education levels. (PEW) 
June 18, 2019 
4.7 Society » Morality, Values & Customs / Lifestyle 
 

592-16  Public Highly Critical of State of Political Discourse in the U.S. (Click for Details) 
(USA) Donald Trump is a major factor in people’s views about the state of the nation’s political discourse. A 
55% majority says Trump has changed the tone and nature of political debate in this country for the worse; 
fewer than half as many (24%) say he has changed it for the better, while 20% say he has had little impact. 
Sizable majorities say Trump’s comments often or sometimes make them feel concerned (76%), confused 
(70%), embarrassed (69%) and exhausted (67%). By contrast, fewer have positive reactions to Trump’s 
rhetoric, though 54% say they at least sometimes feel entertained by what he says. (PEW) 
June 19, 2019 
4.13 Society » Social Problems 
 

 AUSTRALASIA 

592-17 Betting on races attracts older gamblers than sports betting (Click for Details) 
(Australia) New research from Roy Morgan shows 1.8 million Australians aged 18+ 
place bets in an average  three months including 1.5 million who bet on racing 
events (7.9% of Australian adults) and over 620,000 (3.2%) who place Sports bets. 
Men are far more likely to bet than women with 12.3% of men in an average three 
months now having a bet compared to only 6% of women. (Roy Morgan) 
June 17 2019 
4.15 Society » Sports 

592-18 RAA leads general insurance satisfaction (Click for Details) 
(Australia) The latest Roy Morgan General Insurance Satisfaction report reveals RAA with 91.1% has the 
highest satisfaction level within the general insurance industry. These latest results are based on in-depth 
interviews conducted face-to-face with over 50,000 consumers per annum in their homes including over 
39,000 with general insurance. In April 2019, 78.7% of Australians are satisfied with their general insurer, 
down 0.1% from the same time last year at 78.8%. (Roy Morgan) 
June 21 2019 
3.2 Economy » Consumer Confidence/Protection 
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592-19 Harris Scarfe highest for discount department store satisfaction (Click for Details) 
(Australia) New research from Roy Morgan shows Harris Scarfe is 
Australia’s leading discount department store  with a customer satisfaction 
rating of 90.1% in April ahead of nearest rivals Kmart on 88.9% and Best & 
Less on 88.7%. All five leading discount department stores increased their 
customer satisfaction. The biggest improvement over the past year came 
from Harris Scarfe which improved by 6.9% points for a customer 
satisfaction rating of 90.1%. The other improvers were Best & Less (up 4.1% points), Big W (up 2.1% 
points), Costco (up 1.5% points) and Kmart (up 0.8% points). (Roy Morgan) 
June 21 2019 
3.2 Economy » Consumer Confidence/Protection 
 

592-20 Quality of engagement for catalogues stands apart from other channels (Click for Details) 
(Australia) Nearly a third (31%) of Australia’s 13,436,000 catalogue readers read catalogues cover-to-cover 
according to research conducted in the first quarter of 2019 (Jan-March). Millennials are Australia’s leading 
catalogue readers numbering over 3.2 million. Over 3.16 million Baby Boomers read catalogues and just 
under 3.16 million members of Generation X. Generation Z is next with over 2.5 million catalogue readers 
while just on 1.4 million catalogue readers are part of the Pre-Boomers generation. (Roy Morgan) 
June 21 2019 
4.16 Society » Entertainment 

 
 MULTI COUNTRY STUDIES 

592-21 One in Three Worldwide Lack Confidence in NGOs (Click for Details) 
Gallup and Wellcome asked people worldwide about their confidence in 
charitable and nongovernmental  organizations (NGOs). A slim majority of the 
world's adults (52%) express confidence in the charitable organizations and 
NGOs in their respective countries. However, 32% tell Gallup they do not have 
confidence in such organizations. Countries where people express the highest 
confidence in charities and NGOs span a range of geographies and levels of 
economic development, including Malta (79%), Rwanda (76%) and the Philippines (74%). (Gallup USA) 
June 20, 2019 
4.13 Society » Social Problems  
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Topic of the week: 
 No dogs at work, say two thirds of Brits 

This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent 
topical issue requires special attention.  

 

 No dogs at work, say two thirds of Brits  
 

Across all age groups, the majority say canine friends should be kept at home. 

Dogs may be a man’s best friend, but does that mean they 
should be trotting along to the office with you every day? 

More and more workplaces are adopting ‘dog-friendly 
policies’. And once a year on ‘Bring Your Dog To Work 
Day’, a nationwide campaign encourages dog owners to 
bring their four-legged friend into the office.  

But a new YouGov survey for the Yahoo / YouGov “Britain Is A Nation Of…” podcast shows that the idea of 
canine colleagues has yet to win over people’s hearts: as many as two thirds of your workmates are secretly 
wishing you’d left the pup at home.  

Two thirds of Britons say dogs don’t belong in the workplace 

Two thirds of Brits think employees should not be allowed to bring dogs into the workplace. One in four 
(23%) don't have an issue with it. The rest (12%) don't know. 
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Women are slightly more likely than men to think dogs should be allowed 
in the workplace: 27% say so compared to 19% of men. 70% of men saying 
they should not be allowed compared to 60% of women.  

Young people are significantly more likely to think the workplace should 
be doggie-friendly - but even then, the no's outweigh the yes's by a large 
amount.  A third (35%) of 18-24s think dogs should be allowed, while half 
(50%) say they should not.  

Among those aged 55 and above, less than one in five (17%) think dogs should be allowed.  

(YouGov) 
June 21, 2019 
Source: https://yougov.co.uk/topics/economy/articles-reports/2019/06/21/no-dogs-work-say-two-thirds-brits 
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Gilani’s Gallopedia (2007-2019) 
A Quantitative Analysis 

A quantitative analysis of global polls monitored during the 8 year period January 2007 – January 2014 

 

 
KEY STATISTICS 
 
1- Number of Surveys (a selection on key political and social issues):  ~ 6,805 polls 
 during the period 2007-2014 

 
2- Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely: 

Governance, Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global 
leaders (USA and Emerging powers), Global Environment, Family, Religion, and other miscellaneous 

 
3- Number of countries covered by one or more surveys:  ~ 178 
 during the period 2007-2014 
 
4- Number polling organizations whose polls have been citied:  ~ 358 
 during the period 2007-2014 
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