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Asia

Zone

MIDDLE EAST& NORTH AFRICA; WEST ASIA; SOUTH ASIA; NORTH ASIA;
EAST ASIA

CENTRAL ASIA:
Coronavirus disease (COVID-19) in South Korea- Statistics & Facts (Click for Details)
(South Korea) According to a survey conducted in South Korea, most respondents
chose to avoid crowded places or to use online shopping as the biggest daily life
changes caused by coronavirus (COVID-19). Around 42% of South Korean
respondents stated that the president and the government of South Korea have
reacted appropriately to the coronavirus (COVID-19) outbreak. 74% of respondents
in South Korea reported that they were concerned about getting infected by coronavirus (COVID-19).
(Statista)
March 12, 2020
630-01

4.11 Society » Health

Coronavirus disease (COVID-19) in Japan - Statistics & Facts (Click for Details)
(Japan) As of February 17, 2020, around 8% of Japanese respondents believed that the national government
has overreacted to the coronavirus (COVID-19) outbreak. On the other hand, approximately 47% of
respondents stated that the government has not acted sufficiently. 55% of respondents in Japan stated that they
had problems with a shortage of masks and disinfections they wanted to use at work. 20% Japanese
respondents claimed that the virus outbreak had a major impact on their leisure travel plans, the lowest share
among nine countries. (Statista)
March 12, 2020
630-02

4.11 Society » Health

MENA:
630-03 Colgate achieves the greatest uplift in Ad Awareness among UAE residents (Click for Details)
(UAE) YouGov BrandIndex’s latest data reveals Colgate enjoyed the greatest
improvement in Ad Awareness of any brand during February. This success follows
the launch of its new product, Natural Extracts toothpaste, containing activated
charcoal and mint. In addition to the messaging around the Natural Extracts
toothpaste, Colgate also released a health focussed animated video titled “Spread
Smiles not Germs”, which highlighted good hygiene practices and the suggestion one should purchase a new
toothbrush once recovered from illness. (YouGov)
March 09, 2020
3.2 Economy » Consumer Confidence/Protection
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Africa

Zone

 WEST AFRICA; EAST AFRICA; CENTRAL AFRICA;
SOUTHERN AFRICA
AFRICA
GENDER EQUALITY POLL 2020 (Click for Details)
(Nigeria) More than 3 in 10 adult Nigerians indicated that there is gender equality in the country whereas
majority of the respondents stated otherwise. Analysis by gender showed that there are more male (41%) than
female (27%) respondent who mentioned that there is gender equality in the country. Regardless of previous
response, respondents were asked: Do you think there should be gender equality in Nigeria? Ironically, the
findings disclosed that a greater proportion of Nigerians (73%) believe that they should be gender equality in
the country. As expected, there are more female (80%) than male respondents who believe that there should
be gender equality in the country. (NOI Polls)
March 10, 2020
630-04

4.5 Society » Gender Issues

Euro Americas

Zone

 EAST EUROPE, WEST EUROPE; NORTH AMERICA; LATIN AMERICA
& AUSTRALASIA
EUROPE
Fast facts on how Greeks see migrants as Greece-Turkey border crisis deepens (Click for Details)
(Greece) Greek authorities are attempting to prevent thousands of migrants from
entering the country after Recep Tayyip Erdogan – the president of neighboring
Turkey – said his government had “opened the doors” for their passage into Greece
and, by extension, the European Union. The Greek government has taken a host of
steps in response to Erdogan’s decision, including deploying forces to the border,
suspending asylum applications and vowing to deport those who enter the country illegally. Some Greek
residents, meanwhile, are taking matters into their own hands by forming civilian patrols aimed at stopping the
flow of migrants. (PEW)
March 10, 2020
630-05

4.8 Society » Immigration/Refugees

Which corporate activities are most concerning to Brits? (Click for Details)
(UK) In YouGov’s new white paper, Business ethics in Britain, we asked Brits to identify the most concerning
activities engaged in by large companies. We also asked if they ever checked for evidence of any of these
activities before making a purchase. Our research reveals that two-thirds of consumers (68%) are worried
630-06
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about profiteering, and that a similar proportion (67%) are concerned about companies that misrepresent
product performance, companies that treat their employees poorly (65%), and companies that minimise their
corporation tax payments (64%). (YouGov)
March 10, 2020
3.2 Economy » Consumer Confidence/Protection

Budget 2020: what tax changes would be popular? (Click for Details)
(UK) This week's Budget has been overshadowed by the issue of the coronavirus, but
despite that the new Chancellor will still have to make the usual decisions on taxes for
the year ahead. In the run up to the Budget we looked at public attitudes towards the
changes that the Chancellor could make. If the Chancellor has money to spend, the
most popular tax reduction would be to cut council tax (picked by 36%), followed by
income tax (29%) and fuel duty (22%). Three in ten reject any idea of tax cuts, and would rather the
Chancellor spent any spare cash on public services. (YouGov)
March 10, 2020
630-07

1.3 Domestic Politics » Governance

The London Mayoral Race: Sadiq leads the pack (Click for Details)
(UK) Latest YouGov polling puts current Mayor Sadiq Khan well ahead of the competition. As the clock
counts down to the 7th of May the various candidates running for London Mayor are stepping up their
campaigns. However, polling of Londoners by YouGov shows Sadiq Khan having a 25-point lead over the
competition. The latest voting intention figures show Sadiq Khan could secure just under half (49%) of first
round votes, with Conservative candidate Shaun Bailey picking up 24% of the vote. Independent candidate
Rory Stewart is currently polling at 13% of the vote. (YouGov)
March 11, 2020
630-08

1.3 Domestic Politics » Governance

Four in ten British kids has their own tablet by age six (Click for Details)
(UK) Most have to wait until age twelve to get their own computer or laptop however.
YouGov research shows that 50% of Brits think parents or carers should prevent
children spending too much time in front of screens. This may be a tricky job, though,
as kids in Britain are getting their hands on their own devices from a young age. Most
children in Britain have their own smartphones before they turn 12. In fact, 10% of sixyear-olds already have one, and another 49% are allowed use of a family device. (YouGov)
March 13, 2020
630-09

3.11 Economy » Science & Technology

Most Britons still aren’t scared about contracting coronavirus (Click for Details)
(UK) The number of Britons scared about contracting the virus has increased to 38% but most of the
population remains unconcerned. However, this figure rises to 45% of those aged over 65, who are most at
risk from the disease. Since our previous wave (run between February 28th and March 1st) the number of
people who have been following the key piece of government advice, to washing their hands more frequently,
630-10
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is up from 35% to 61%. The number refraining from touching objects in public has more than doubled, from
14% to 30%. There has also been an increase in the number of people who are avoiding crowded places (up
from 14% to 24%). (YouGov)
March 13, 2020
4.11 Society » Health

Keir Starmer remains most favoured among Britons (Click for Details)
(UK) As the Labour leadership contest continues, each of the remaining candidates
has seen a marginal increase in their name recognition but few still claim to know
much about them. As the Labour leadership contest continues, each of the
remaining candidates has seen a marginal increase in their name recognition but few
still claim to know much about them. Keir Starmer remains the most well-known
with nearly three in ten (28%) saying they know a great deal or fair amount about him (up 4% since late
January). Just under one in four (23%) say the same about Rebecca Long-Bailey (up 4%) and fewer than one
in five (18%) for Lisa Nandy (up 5%). (Ipsos MORI)
March 09, 2020
630-11

1.1 Domestic Politics » Elections

NORTH AMERICA
630-12 As coronavirus spreads, which U.S. workers have paid sick leave – and which don’t? (Click for Details)
(USA) The bureau’s 2019 National Compensation Survey (NCS) found that, for civilian workers, paid sick
leave, while nearly universal at the upper ends of the wage distribution, becomes scarcer the less money one
makes. For instance, 92% of workers in the top quarter of earnings (meaning hourly wages greater than
$32.21) have access to some form of paid sick leave, versus only 51% of workers earning wages in the lowest
quarter ($13.80 or less). Among the lowest-earning tenth – those whose wages are $10.80 an hour or less –
just 31% have paid sick leave. (PEW)
March 12, 2020
4.11 Society » Health
630-13 Amid
Details)

coronavirus threat, Americans generally have a high level of trust in medical doctors (Click for

(USA) The spread of the new coronavirus in the United States comes at a time of
low public trust in key institutions. Only around a third of U.S. adults (35%) have a
great deal or a fair amount of confidence in elected officials to act in the public’s
best interests, and fewer than half say the same about business leaders (46%) and
the news media (47%), according to a January 2019 Pew Research Center survey.
Public attitudes are substantially more positive when it comes to another set of participants in the unfolding
coronavirus threat: doctors and medical research scientists. (PEW)
March 13, 2020
4.11 Society » Health
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630-14 Majority in U.S. Still Say United Nations Doing a Poor Job (Click for Details)
(USA) Although Americans' opinions of the job the United Nations is doing have
improved, for the 18th consecutive year, more Americans think the U.N. is doing a
poor job of trying to solve the problems it has had to face than say it is doing a good
job -- 54% vs. 43%. Democrats remain more likely than Republicans to offer a
positive job rating of the U.N. Despite the weak job assessment, 64% of U.S. adults
continue to think the U.N. should play a significant role in the world. (Gallup USA)
March 13, 2020
2.8 Foreign Affairs & Security » International / Regional Organizations

Americans' Approval of ACA Holds Steady (Click for Details)
(USA) On the eve of its 10-year anniversary, the Affordable Care Act (ACA) -- signed into law by President
Barack Obama on March 23, 2010 -- is supported by the slight majority of Americans, 52%. This has occurred
only twice previously in Gallup polling on the ACA since 2012, both times in the early days of Donald
Trump's presidency. Since Trump has been in office, the public has either tilted in favor of the ACA or been
closely split. By contrast, from 2012 to 2016, attitudes more often tilted against the law. (Gallup USA)
March 09, 2020
630-15

3.1 Economy » Perceptions on Performance/ Well-Being
630-16 Democrats see Biden and Sanders as very different ideologically (Click for Details)
(USA) Most Democrats and Democratic-leaning independents describe Sanders’
political views as liberal (70%), including about half (48%) who say he is “very
liberal.” By contrast, Democrats are about as likely to describe Biden’s views as
moderate (31%) as they are to describe them as liberal (31%); 20% view Biden as
conservative. About 15% of Democrats say they’re not sure what Sanders’ or
Biden’s political views are (14% and 16%, respectively). Uncertainty about their views is especially high
among Democrats who are not following election news closely (31% for Biden, 25% for Sanders). (PEW)
March 09, 2020
1.1 Domestic Politics » Elections

A majority of Americans continue to favor replacing Electoral College with a nationwide popular
vote (Click for Details)
(USA) A majority of U.S. adults (58%) say the Constitution should be amended so the presidential candidate
who receives the most votes nationwide wins, while 40% prefer to keep the current system in which the
candidate who receives the most Electoral College vote wins the election. Support for amending the
Constitution has increased slightly since the period immediately following the 2016 election. In a November
2016 CNN/ORC survey, roughly half of adults (51%) favored amending the Constitution to eliminate the
Electoral College. And in a March 2018 Pew Research Center survey, 55% favored taking this step. (PEW)
March 13, 2020
630-17

1.7 Domestic Politics » Legislation
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About one-in-four Americans say they’ve had fewer advantages in life than others their age (Click for
Details)

(USA) Amid debates about the impact of privilege and inequality in the country, a
Pew Research Center survey conducted in late 2018 asked U.S. adults how they
would compare their advantages in life with those who are about their same age.
Overall, 29% said they have had more advantages in life than others their age; 26%
felt they have had fewer advantages; and 45% said they have had about as many
advantages. Americans’ assessments varied substantially across different groups. Race stood out as one of
these demographic factors, with 42% of black Americans and 35% of Hispanics reporting they felt they have
had fewer advantages in life, compared with 20% of white Americans who said the same. (PEW)
March 13, 2020
4.7 Society » Morality, Values & Customs / Lifestyle

AUSTRALASIA
630-19 Banking apps more satisfying than branch visits (Click for Details)
(Australia) As of January 2020, CBA was the strongest performer across the big four, recording satisfaction
levels of 86.5% (branch banking), 91.7% (mobile banking apps), 89.3% (internet banking) and 77% (phone
banking). NAB came in next with 84.2% (branch), 90.0% (mobile), 88.5% (internet) and 79.1% (phone). ANZ
followed with 83.4% (branch), 88.9% (mobile), 88.1% (internet) and 77.0% (phone). Westpac rounded out the
big four with 82.9% (branch), 87.9% (mobile), 88.6% (internet) and 76.5% (phone). (Roy Morgan)
March 10, 2020
3.9 Economy » Financial systems & Institutions

Gin and vodka drive spirits higher as other alcoholic beverages decline (Click for Details)
(Australia) A total of 41% of Australians (an estimated 8,065,000 people) now
consume wine in an average four week period and 37.4% (7,353,000) now drink beer
putting these two types of alcohol well on top as Australian favourites. However, in
contrast to other types of alcohol it is spirits which are a growing market and now
consumed by 27.8% (5,465,000) of Australians, up from 26.4% (5,095,000) twelve
months ago. All other alcohol types declined over the same period. The other types of alcohol in order of
popularity are cider consumed by 11.3% (2,222,000) of Australians, RTDs (Ready-to-Drink pre-mixed spirit
drinks) consumed by 10.7% (2,101,000), liqueurs consumed by 6.3% (1,240,000) and fortified wine
consumed by 4.3% (850,000). (Roy Morgan)
March 10, 2020
630-20

3.2 Economy » Consumer Confidence/Protection

MULTICOUNTRY STUDIES
630-21 Older people are more likely to live alone in the U.S. than elsewhere in the world (Click for Details)
In the U.S., 27% of adults ages 60 and older live alone, compared with 16% of adults in the 130 countries
and territories studied. In many countries in the Asia-Pacific, sub-Saharan Africa and the Middle EastNorth Africa regions – such as Afghanistan, Mali and Algeria – fewer than 5% of seniors live alone. U.S.
adults ages 60 and older also are more likely than their counterparts around the world to live as a couple
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without young children at home. Almost half of Americans in this age group (46%) share a home with
only one spouse or partner, compared with three-in-ten globally (31%). Older adults in sub-Saharan
Africa (9%) are especially unlikely to live in this arrangement. (PEW)
March 10, 2020
4.2 Society » Family
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Topic of the week:
Gilani's Gallopedia Finds 37 National Polls and 9
Multi-country Polls of Opinion on COVID-19; Most
Focus on 5 Key Issues

This page is devoted to opinions of countries whose polling activity is generally not known very widely or where a recent
topical issue requires special attention.

Gilani's Gallopedia Finds 37 National Polls and 9 Multi-country Polls of Opinion on
COVID-19; Most Focus on 5 Key Issues
Country

Total
confirmed
cases

Number of
polls

Topic:
Awareness

Perceived
Threat

Impact on
Daily Life

Government
Reaction

Financial
Impact

China
Italy
Iran
Spain
South Korea

81174
35713
17361
13716
8413

5
3
1
1
1

1
1
1
1
1

1
1
1
0
1

1
1
0
1
1

0
1
0
0
1

1
1
0
1
0

France
Germany
USA
UK
Japan
Pakistan
KSA
India
UAE
Nigeria
Total = 15
Multicountry Polls

9043
8198
7087
2630
873
241
238
151
113
8

2
1
9
8
1
1
1
1
1
1
Total = 37
9

1
1
1
1
1
1
1
1
1
1

1
1
1
1
1
1
1
1
1
1

1
0
1
1
1
1
1
1
1
1

1
1
1
1
0
0
0
0
0
0

0
0
1
1
1
0
0
0
0
0

1

1

1

1

1

Country
China

Number of
polls

Links
5

https://hk.yougov.com/en-hk/news/2020/02/12/two-thirds-hong-kongers-afraidcontracting-wuhan-c/
https://hk.yougov.com/en-hk/news/2020/02/17/immediate-release-facemask-frenzysends-watsons-br/
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Italy

3

Iran

1

https://news.gallup.com/poll/285881/hong-kongers-economic-outlook-turns-increasinglygrim.aspx
https://www.reuters.com/article/us-china-economy-poll/chinas-first-quarter-economic-hitfrom-coronavirus-looking-more-severe-reuters-poll-idUSKBN20T00L
https://variety.com/2020/film/asia/coronavirus-survey-china-audiences-cinema-reopening1203537772/
https://it.yougov.com/news/2020/02/26/il-coronavirus-italia-e-limpatto-sulla-vita-quotid/
https://it.yougov.com/news/2020/03/04/il-percepito-di-minaccia-del-coronavirus-italia-st/
https://www.statista.com/statistics/1100618/opinions-on-health-measures-againstcoronavirus-covid-19-in-italy/
https://www.worldometers.info/coronavirus/country/iran/

Spain

1

https://fr.yougov.com/news/2020/02/07/amalgame-entre-le-coronavirus-et-biere-corona/

South Korea

1

https://www.statista.com/topics/6082/coronavirus-covid-19-in-south-korea/

France

2

Germany

1

USA

9

UK

8

https://fr.yougov.com/news/2020/02/13/les-francais-et-les-maladies-virales/
https://fr.yougov.com/news/2020/03/19/etude-speciale-covid-19-yougov-x-le-huffpost/
https://yougov.de/news/2020/03/17/der-yougov-corona-tracker-angst-der-bevolkerungvo/
https://news.gallup.com/opinion/gallup/287285/trust-science-essential-battle-againstcovid.aspx
https://news.gallup.com/poll/286277/high-confidence-government-handlecoronavirus.aspx
https://www.pewresearch.org/fact-tank/2020/03/13/amid-coronavirus-threat-americansgenerally-have-a-high-level-of-trust-in-medical-doctors/
https://www.pewresearch.org/fact-tank/2020/03/16/as-schools-close-due-to-thecoronavirus-some-u-s-students-face-a-digital-homework-gap/
https://www.pewresearch.org/fact-tank/2020/03/12/as-coronavirus-spreads-which-u-sworkers-have-paid-sick-leave-and-which-dont/
https://www.journalism.org/2020/03/18/knowledge-and-perception-surrounding-covid-19/
https://www.journalism.org/2020/03/18/majorities-think-the-news-media-have-done-agood-job-overall-covering-covid-19-but-have-exaggerated-the-risks/
https://news.gallup.com/poll/296189/economic-confidence-slides-amid-coronavirussituation.aspx
https://news.gallup.com/poll/295508/half-workers-expect-covid-harm-workplace.aspx
https://yougov.co.uk/topics/health/articles-reports/2020/02/11/60-britons-concernedthreat-coronavirus
https://yougov.co.uk/topics/health/articles-reports/2020/03/05/how-much-problemhumans-kissing-dogs
https://yougov.co.uk/topics/health/articles-reports/2020/03/02/coronavirus-howbritain-reacting
https://www.ipsos.com/ipsos-mori/en-uk/covid-19-one-seven-people-would-avoid-peoplechinese-origin-or-appearance
https://www.ipsos.com/ipsos-mori/en-uk/three-quarters-britons-support-quarantiningcities-and-towns-prevent-spread-coronavirus
https://www.ipsos.com/ipsos-mori/en-uk/six-ten-britons-think-it-unacceptablebulk-buy-due-coronavirus-concerns
https://www.ipsos.com/ipsos-mori/en-uk/majority-people-want-borders-closed-fear-about-
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Japan

1

covid-19-escalates
https://yougov.co.uk/topics/health/articles-reports/2020/03/13/most-britons-still-arentscared-about-contacting-c
https://www.statista.com/topics/6087/coronavirus-disease-covid-19-in-japan/

Pakistan

1

https://www.ipsos.com/en-pk/coronavirus

KSA

1

India

1

UAE

1

Nigeria

1

https://mena.yougov.com/en/news/2020/03/19/majority-uae-and-ksa-residents-arefearful-contrac/
https://in.yougov.com/en-hi/news/2020/03/18/older-adults-india-are-least-fearfulcontracting-c/
https://mena.yougov.com/en/news/2020/03/19/majority-uae-and-ksa-residents-arefearful-contrac/
https://noi-polls.com/covid-19-poll-result-release/

Multi
country
Polls

9

https://mena.yougov.com/en/news/2020/02/27/gcc-residents-more-likely-see-coronavirusmajor-th/
https://yougov.co.uk/topics/health/articles-reports/2020/03/04/coronavirus-how-doattitudes-differ-across-world
https://www.ipsos.com/en/most-say-coronavirus-going-threat-only-1-5-see-virus-contained
https://www.ipsos.com/en/coronavirus-has-become-growing-topic-social-media-24-millionposts-shared-last-two-months
https://www.ipsos.com/en/rising-concern-coronavirus-will-have-personal-financial-impactand-poses-high-threat-their-country
https://www.ipsos.com/ipsos-mori/en-uk/coronavirus-outbreak-predicted-have-impactfinancial-markets-and-global-economy
https://www.ipsos.com/ipsos-mori/en-uk/poll-8-countries-finds-majority-say-coronavirusposes-threat-world
https://www.ipsos.com/en/coronavirus-outbreak-what-do-cuts-growth-forecasts-interestrates-and-stock-markets-plunges-mean
https://www.scmp.com/week-asia/economics/article/3051463/asian-countries-anxiousover-coronavirus-want-china-flight-ban

(WHO, Situation Reports)
March 19, 2020
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Gilani’s Gallopedia (2007-2019)
A Quantitative Analysis

A quantitative analysis of global polls monitored during the 8 year period January 2007 – January 2014

KEY STATISTICS
1-

Number of Surveys (a selection on key political and social issues): ~ 6,805 polls
during the period 2007-2014

2-

Subjects of Interest (we have made a list of 125 subjects, further grouped into 9 broad categories, namely:
Governance, Globalization (inclusive of global economic issues) Global Conflicts (conflict zones), Global
leaders (USA and Emerging powers), Global Environment, Family, Religion, and other miscellaneous

3-

Number of countries covered by one or more surveys: ~ 178
during the period 2007-2014

4-

Number polling organizations whose polls have been citied: ~ 358
during the period 2007-2014
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